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THE 

REVOLUTIONARY 

LEADER. 


Revolutionary  in  that  Imperial 
Leather  Bathing  Foam  is  the  first 
luxury  bathing  foam  for  all  the  family. 


Total  family  appeal:  already 
proven  in  the  first  months  of 
exposure.  Already  a  significant 
brand. 


The  biggest  ever  launch 
support  in  the  bath  additive 
market. 


Extensive  support  is 
continuing  into  Spring  1977 
both  above  and  below-the-line. 


Ask  your  Cussons 
representative  for  full  details  of 
the  continuing  'revolution! 
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Civilised  bathing  luxury  for  all  the  family. 
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Scholl 


■ 

Beware 
of  expensive 
imitations. 


is  only  one 
Scholl. 


Sole  -  specially 
contoured 


Exercise  bar  - 
anatomically  correct 


Heel  -  optimum 
height 


Since  Scholl  created  the 
exercise  sandal  many  imitations 
have  come  and  gone. 

Many  have  tried  to  copy  the 
unique  Scholl  design. 

All  have  failed. 

Probably  because  they  know 
a  lot  less  about  feet,  foot-care 
and  footwear. 

Others  have  come  along  with 
fancy  styles,  greater  claims,  lower 
and  higher  prices. 

But  no-one  has  ever  come  up 
with  a  sandal  to  match  the  Scholl 
exercise  sandal. 

Which  is  why  Scholl  wearers 


ignore  imitations  and  keep  coming 
back  for  more. 

Scholl  sandals 
are  tried  and  tested. 

Scholl  is  the  only  clinically 
tested  exercise  sandal  in  the  world. 

Research  has  proved  the 
beneficial  value  of  Scholl  exercise 
sandals  to  tone  up  feet  and  leg 
muscles  and  aid  circulation. 

Most  recently,  they  were  put  to 
the  test  in  England  at  Northwick 
Park  Hospital  and  Clinical 
Research  Centre. 

As  reported  in  the  magazine 
Therapy,  this  showed  that  walking 


in  exercise  sandals  simulates  the 
conditions  of  barefoot  walking. 

To  add  to  this  and  current 
research  being  undertaken  in  the 
U.K.,  America  and  Italy,  Scholl 
also  have  the  unparalleled 
experience  of  selling  exercise 
sandals  all  over  the  world. 

In  fact,  Scholl  dominate  the 
European  and  World  markets. 

Exercise 
isn't  everything. 

No-one  buys  sandals  just 
because  they're  good  for  them. 

W  hich  is  why  Scholl  now 
offer  your  customers  a  range  of 


exercise  and  comfort  sandals  in 
24  different  styles  and  colours. 

They  employ  the  country's 
leading  footwear  designers  to  keep 
up  with  (and  even  ahead  of) 
current  fashions. 

And  their  skilled  craftsmen  use 
top  quality  materials  like  carefully 
selected  natural  beechwood,  high 
grade  leather,  brass  buckles  and 
specially  padded  straps. 

So  you  can  be  sure  that  your 
customers  will  continue  to  be 
happy  wearing  Scholls. 

And  that  you  11  be  happy 
selling  them. 


Just  to  make  your  Scholl  sales  even  easier,  this  year 
we're  investing  more  than  ever  in  advertising,  promotion 
and  merchandising  aids.  1 8  million  women  will  be  seeing 
ads  (like  the  one  above)  approximately  8  times. 


Scholl 


The  genuine  exercise  sandal. 


why 'photo  service' was  born 

Today,  amateur  photographers  are  confronted  by  a 
bewildering  choice  of  processing  outlet  and  are  often 
misled  by  tempting  offers,  resulting  in  disappointment 
through  poor  quality  and  indifferent  service. 

it's  all  a  matter  of  confidence 

If  we  are  to  retain  and  develop  the  amateurs'  enthusiasm 
for  picture-taking  it  is  essential  to  provide  processing 
outlets  in  which  they  can  have  confidence. That's  where 
'Photo  Service'  comes  in. 

'Photo  Service'  gives  customers  confidence  that... 

•  Their  unique  pictures  will  be  looked  after  by 
someone  who  cares. 

•  Requirements  will  be  properly  understood  and  expert 
guidance  is  available  if  required. 

•  Their  problems,should  any  arise, will  receive  prompt 
and  efficient  attention. 

•  They  will  always  receive  value  for  money. 

A  range  of  high  quality  display  material  promotes  the 
'Photo  Service'  concept. 

It  is  skillfully  designed  to  give  maximum  impact  without 
wasting  valuable  selling  space  or  encroaching  on  the 
identity  of  the  Dealer. 
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BRING  YOUR  FILMS  HERE 


Counter  Hanging  Sign 

Vacuum  Formed  for  3-D  effect. 

This  lightweight  sign  is  complete  with 

hanging  nylon. Size  33"  x  1 1" 
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Service 


External  'A' Sign 

Double  sided  corrosion  proof  sign  in 
stove  enamelled  aluminium. Space  for  own 
name  or  logo. Size  30"  x  18" 


Mobile 

Triangular  sign  in  durable, lightweight 
styrene  to  an  exclusive  design. Complete 
with  hanging  nylon. Size  17" xTIi'.' 


Window  Sign 

Vacuum  Formed  for  3-D  effect.  Designed 
to  suspend  or  stand  and  complete  with 
hanging  nylon  and  support  strut. 
Size  16"xll" 
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Deca 

External  Projection  Sign 

Double  sided  corrosion  proof  sign  in 
j*4«  stove  enamelled  aluminium.  Easy  to  fit- 
planning  permission  not  required. 
Sizel6"xl4:' 


build  yourD&P 


a  local  napcolour  laboratory 
is  atyo""" 


Hal  Briscoe,  Director  of  Sales, 
Napcolour  Limited, 76  Lower  Bridge  Street, 
Chester  CHI  89Z. Telephone:  0244  46261 


MORLEY 

Tel:  0532  539631 

NEATH 

Tel:  0792  812337 

ORMSKIRK 

Tel:  0695  75441 

RHYL 

Tel:  0745  2430 
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Comment 


Picket  protest 

All  pharmacists,  whether  pro  or  anti  trade  unions,  will 
be  appalled  by  the  picket  lines  that  have  recently  been 
in  evidence  or  been  threatened  outside  a  number  of 
north-west  London  pharmacies  using  the  services  of 
Grunwick  Film  Processing  (p200).  "Don't  use  this 
shop",  the  placards  have  read,  while  a  leaflet  handed  to 
intending  customers  carries  the  headlines  "Why  you 
should  not  use  this  chemist"  and  "This  chemist  exploits 
slave  labour".  There  are  reports  also  of  a  daunting 
number  (and  physical  "presence")  of  pickets — enough 
to  frighten  off  the  man  wanting  razor  blades,  let  alone 
the  old  lady  with  her  prescription  or  mother  with  young 
children. 

The  industrial  dispute  concerns  Grunwick  and 
recognition  of  the  Association  of  Professional  Executive 
Clerical  and  Computer  Staff  (APEX).  We  cannot 
comment  on  the  rights  and  wrongs  of  the  two  sides' 
cases  in  this  dispute,  but  an  action — by  a  trade  union  or 
anyone  else — that  prevents  members  of  the  public 
having  access  to  the  pharmaceutical  service  of  their 
choice  is  to  be  deplored. 

It  seems  that  the  picket  threat  has  been  in  existence 
for  some  time,  yet  the  issue  was  not  brought  to  the 
attention  of  the  Pharmaceutical  Society  or  the  National 
Pharmaceutical  Association  until  last  week.  APEX 
representatives  allegedly  suggested  that  a  pharmacy's 
processing  business  should  be  transferred  to  another 
finisher.  Their  hand-out  leaflet  claims:  "Dozens  of 
reputable  chemists  have  agreed  not  to  deal  with  our 
company  for  the  duration  of  the  strike". 

The  Society's  law  department  has  since  been 
oommendably  active  in  support  of  the  pharmacies 
concerned — or  more  particularly  in  upholding  the 
public  s  right  to  their  services — and  members  of  the 
inspectorate  are  known  to  have  been  in  evidence  at  the 
premises  at  the  weekend. 

It  is  regretable  that  they  were  not  called  upon  earlier 
by  other  pharmacists,  since  the  picketing  raises  much 
more  than  the  question  of  union  recognition  and  what 
must  be  a  commercial  decision  concerning  use  of  a 
photofinisher.  If  it  became  established  that  a  pharmacy 
is  "picketable",  when  neither  its  owners  nor  its 
customers  are  in  dispute,  will  "ethicals"  wholesalers' 
union  van  drivers  be  able  to  cross  the  lines?  What  then 
of  the  patient's  rights? 

It  may  be  that  the  pickets  would  not  actually  prevent 
anyone  entering  a  pharmacy — they  peacefully 
communicate  information  or  persuade  people  to  work 
or  not  to  work  (according  to  their  right  under  the  Trade 
Union  and  Labour  Relations  Act  1974).  But  experience 
suggests  that  in  many  cases  it  would  be  a  brave  person 
who  did  not  take  his  or  her  custom  elsewhere  when  an 
alternative  service  is  available — or  go  without. 

We  hope  the  APEX-Grunwick  dispute  will  be  settled 
to  the  satisfaction  of  both  parties,  but  perhaps  the 
trades  union  movement  should  consider  whether  some 
guiding  principles  might  not  be  issued  concerning 
interference  with  the  essential  needs  of  the  sick. 
Perhaps  ASTMS/GPP  pharmacists  would  care  to  lead 
the  delegation  to  Congress  House? 
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Protest  over  pickets 
at  pharmacies 


Patients  and  customers  have  been  put  off 
entering  a  number  of  North-west  London 
pharmacies  by  union  pickets  representing 
the  Association  of  Professional  Executive 
Clerical  and  Computer  Staff  (APEX).  The 
picketing — or  threatened  picketing — has 
been  going  on  for  the  past  three  weeks 
and  from  reports  reaching  the  Pharmaceu- 
tical Society  and  the  National  Pharmaceu- 
tical Association  it  appears  that  some 
patients  wishing  to  obtain  medicines  may 
have  been  "interfered  with  and  intimi- 
dated". 

The  pickets  have  been  carrying  placards 
with  the  words  "Boycott  this  chemist"  and 
handing  out  leaflets  to  the  public  explain- 
ing "why  you  should  not  use  this 
chemist".  The  leaflets  say  that  APEX  is 
fighting  for  union  recognition  at  Grun- 
wick  Laboratories,  film  processors,  together 
with  "a  decent  living  wage"  and  "proper 
working  conditions". 

'Dozens  of  chemists  have  agreed' 

"This  chemist  exploits  slave  labour," 
the  leaflet  continues.  "We  have  written  to 
this  chemist  on  a  number  of  occasions  to 
get  them  not  to  use  what  the  Daily  Mirror 
has  called  'the  slave  labour  factory". 
Dozens  of  reputable  chemists  have  agreed 
not  to  deal  with  our  company  for  the 
duration  of  the  strike  .  .  .  but  this  chemist 
won't  listen  .  .  .  We  ask  you  as  a  person 
who  believes  in  justice,  boycott  this 
chemist  and  help  end  slave  labour  at 
Grunwick." 

Mr  Geoffrey  Ries,  who  has  a  pharmacy 
in  Neasden  Lane,  London  NW10,  and 
was  picketed  for  the  second  time  last 
Saturday,  told  C&D  that  he  felt  "terribly 
helpless"  as  there  was  little  he  could  do  to 
stop  the  pickets  so  long  as  they  stayed 
outside  the  pharmacy.  They  stood  on  the 
pavement  with  placards,  handing  out  the 
leaflets.  On  the  first  occasion  many  custo- 
mers ignored  their  advice,  some  going  out 
of  their  way  to  come  into  the  pharmacy 
and  argue  with  the  pickets  as  they  did  so. 
"On  the  second  occasion  I  got  the  impres- 
sion that  more  customers  went  away  than 
came  in,"  he  said. 

Mr  Ries  added  that  he  wanted  to  con- 
tinue using  Grunwick  Laboratories  as 
they  had  provided  a  good  service — "and 
that's  what  customers  want." 

Another  pharmacist  in  the  area,  Mr  M. 
Brody,  Willesden  Green,  whose  pharmacy 
was  picketed  for  seven  hours  recently, 
told  C&D  he  called  the  police  when  10 
people  blocked  the  entrance  to  his 
pharmacy.  They  carried  banners  saying 
"Do  not  use  this  shop"  but,  instead  of 
asking  whether  customers  were  bringing 
films  in,  they  accosted  those  carrying  pre- 
scriptions. The  police  asked  them  to  move 
but  a  couple  remained  on  either  side  of 
the  door  for  some  time. 

"It   was   rather   unpleasant   and  some 


customers  must  have  been  intimidated 
but  on  the  whole  the  public  reaction  was 
that  they  would  use  the  shop  if  they 
wanted  to  use  it,"  Mr  Brody  commented. 
"Every  time  the  picket  handed  out  a 
leaflet  I  had  a  word  with  the  customer 
too.  Some  people  got  off  the  bus  outside 
the  pharmacy  specifically  to  come  in  for 
something  they  did  not  really  need,  just 
as  an  excuse  to  break  the  picket  line!" 

Mr  L.  Morris  of  Martyn's  Pharmacy. 
Edgware  was  threatened  a  week  ago  that 
if  he  continued  to  use  Grunwick  Labora- 
tories he  would  be  picketed  the  following 
week  (February  1 2).  Meanwhile,  he  con- 
tacted the  Pharmaceutical  Society,  which 
wrote  to  Mr  R.  Grantham,  general  secre- 
tary, APEX,  and  argued  that  "this  sort 
of  action  can  do  your  own  case  no  good." 
The  Society  stressed  that  it  had  no  con- 
cern with  the  union's  dispute  but  explained 
that  almost  all  pharmacy  owners  were 
under  contract  with  the  NHS  to  provide 
pharmaceutical  services  and  that  interfer- 
ence with  the  public's  right  to  have 
prescriptions  dispensed  must  be  outside 
the  legal  limits  on  the  right  to  picket,  as 
set  out  in  the  Trade  Union  and  Labour 
Relations  Act  1974.  The  pickets  did  not 
arrive  at  Martyn's  Pharmacy  as  expected. 

Tell  the  Society' 

Miss  Maureen  Tomison,  head  of  the 
Society's  publicity,  is  urging  pharmacists 
to  contact  the  Society  if  they  are 
threatened  in  such  a  way  "so  that  we  can 
do  something  about  it."  Copies  of  the 
letter  to  APEX  have  gone  to  local  MPs. 

An  NPA  statement,  issued  on  Tuesday, 
says:  "Regrettably,  the  action  of  the 
pickets  has  not  been  confined  to  the  peace- 
ful distribution  of  leaflets:  entrances  to 
pharmacies  have  been  physically  obstruc- 
ted. Patients  with  prescriptions  have  been 
asked  not  to  go  in,  others  have  been 
rudely  turned  away.  One  elderly  woman 
with  a  heart  illness,  it  was  reported,  did 
manage  to  gain  entry  to  one  of  the  phar- 
macies for  some  more  of  her  heart  tablets 
on  prescription,  but  later  she  described 
how  frightened  she  had  been  by  the  experi- 
ence which  obviously  could  not  have 
helped  her  condition.  A  child  wishing  to 
fetch  medicine  for  a  sick  parent  was  simi- 
larly scared  away. 

"Without  wishing  to  take  sides  in  the 
dispute  at  Grunwicks,  both  the  NPA  and 
the  Chemists'  Defence  Association  are 
determined  to  give  the  fullest  possible 
support  to  any  member  whose  customers 
are  being  interfered  with  in  this  way.  Both 
bodies  are  also  urgently  considering  whal 
legal  action  can  be  taken." 

Among  those  being  approached  by  NPA 
for  support  in  maintaining  the  rights  of 
its  members  to  exercise  their  legal  and 
professional  responsibilities  without  hind- 
rance  from    picket   lines  are   the  Prime 


Minister,  the  Leader  of  the  Opposition, 
the  Secretary  for  Social  Services,  the 
general  secretaries  of  the  Labour  Party, 
Trades  Union  Congress  and  APEX,  and 
local  members  of  Parliament. 

Mr  George  Ward,  managing  director, 
Grunwick  Laboratories,  explained  to  C&D 
that  the  pickets  were  not  his  employees 
but  members  of  Brent  East  Labour  Party 
or  Brent  Trades  Council,  "a  very  left- 
wing  organisation  of  trades  unions,"  which 
had  presumably  chosen  to  picket  the  most 
convenient  pharmacies.  He  said  no  phar- 
macist had  written  to  Grunwick  Labora- 
tories withdrawing  their  custom  because 
ot  the  alleged  "sweat  shop"  conditions 
there — the  average  weekly  wages  of  his 
workers  was  now  £40  and  over  £80,000 
had  been  spent  recently  on  modernising 
the  plant. 

Mr  Ward's  advice  to  pharmacists 
threatened  by  pickets  was  to  call  the 
police  and  try  to  identify  the  pickets, 
preferably  by  taking  photographs.  Grun- 
wick Laboratories  were  prepared  to  prose- 
cute and  APEX  and  Brent  Trades  Council 
had  been  warned  that  legal  action  would 
be  taken  against  offenders. 

A  spokesman  for  APEX  told  C&D  that 
the  Advisory,  Conciliation  and  Arbitration 
Service  has  recommended  in  a  draft  report 
that  the  company's  management  should 
recognise  the  union  for  negotiation  pur- 
poses. However,  Mr  Ward  believes  the 
report  is  not  valid  as  it  includes  ballot 
figures  from  workers  who  walked  out  of 
the  factory  and  are  therefore  no  longer 
"workers".  He  was  prepared  to  test  the 
final  report's  validity  in  court  if  necessary. 

The  APEX  spokesman  added  that  his 
union  did  not  like  picketing  pharmacies 
but  "staff  should  have  the  right  to  choose 
for  themselves  who  represents  them."  He 
hoped  a  solution  acceptable  to  both  sides 
would  be  reached  soon  by  "reasoned 
argument".  Since  the  first  pharmacies  had 
been  picketed,  APEX  had  asked  the 
pickets  not  to  use  placards  saying  "Do 
not  shop  here",  not  to  obstruct  pharmacy 
entry  and  to  make  sure  that  the  public 
were  aware  it  was  film  processing  they 
were  being  asked  to  boycott.  The  most 
recent  pickets  had  complied  so  far  as  he 
was  aware. 

President's  appeal  to  unite 
and  cut  drugs  biii 

An  appeal  to  all  branches  of  the  health 
service  to  help  cut  the  drugs  bill  was 
made  by  Mr  Jim  Bannerman,  president  of 
the  Pharmaceutical  Society,  in  Lichfield  on 
Tuesday. 

Addressing  the  Society's  local  branch, 
he  said  pharmacists  should  take  the  initia- 
tive in  getting  all  the  health  professions 
together  to  discuss  ways  of  educating  the 
public  that  medicines  were  not  always 
necessary.  People  had  become  conditioned 
to  expect  a  pill  for  every  ailment,  he 
said.  "As  a  nation  we  have  become  hooked 
on  last  night's  television  advertisement 
which  offers  an  easy  solution  for  every- 
thing." 

□  The  Leicestershire  Area  Health  Auth- 
ority have  unanimously  agreed  to  write 
to  Mr  Roland  Moyle,  Minister  for  Health, 
in  support  of  the  Pharmaceutical  Society's 
views  regarding  a  ban  on  self-service  sale 
of  analgesics. 


19  February  1977 


Chemist  &  Druggist  201 


NCT  presses  for  higher 
VAT  exemption  limits 

Pleas  for  increased  value  added  tax 
exemption  limits  and  greater  flexibility  in 
the  administration  of  the  "special  schemes 
for  retailers" — including  the  right  to  back- 
date a  change  of  scheme  for  up  to  twelve 
months — were  made  by  a  three-man 
National  Chamber  of  Trade  delegation, 
which  included  National  Pharmaceutical 
Association  deputy  secretary,  Tim  Astill. 
which  met  senior  Customs  officials  earlier 
this  month.  The  meeting,  called  h\ 
Customs  and  Excise,  was  intended  pri- 
marily to  discuss  the  working  of  the  nine 

pecial  schemes. 
The  delegation  also  pressed  other  points 

ncluding : 

□  The  urgent  need  for  a  return  to  a  single 
positive  rate  of  VAT. 

□  The  fall  in  the  real  value  of  the  £5,000 
taxable  turnover  registration  limit. 

□  The  possibility  of  allowing  very  small 
retailers  to  pay  an  agreed  fixed  amount 
rather  than  actually  calculate  VAT. 

□  The  unfairness  of  the  requirement  that 
on  de-registration  a  retailer  must  account 
for  VAT  on  his  stock  in  hand. 

Customs  and  Excise  indicated  that  they 
were  already  considering  many  of  the 
points  raised  and  undertook  to  give  serious 
hought  to  all  the  representations. 

Lanarks'  pharmacy  service 
good,  says  CAPO 

Following  recent  criticisms  about  the  lack 
f  pharmacies  in  outlying  districts  of 
anarkshire,  a  comprehensive  report 
issessing  the  pharmaceutical  service  in  the 
>rea  has  been  prepared  by  Mr  Stanley 
Driver,  the  chief  administrative  pharma- 
utical  officer,  for  the  Lanarkshire  Health 
3oard.  The  report  states  that  many  phar- 
nacies  are  not  viable  in  the  peripheral 
irea  for  several  reasons,  including  a  lack 
if  doctors'  surgeries  and  the  fact  that 
)TC  items  tend  to  be  bought  in  super- 
narkets  and  increased  car  ownership  has 
:d  to  people  shopping  in  the  town  centre 
ather  than  locally. 

Consequently,  there  has  been  a  tendency 
or  the  number  of  "one-man"  shops  to  be 
duced  and  replaced  by  multiple  shops, 
vhich  would  lead  to  a  town  centre  based 
:hemists"  service.  Mr  Driver  says  that  the 
ervice  has  imperfections,  but  the  difficul- 
ies  in  changing  the  system  to  everyone's 
atisfaction  are  varied  and  complex.  How- 
ever, the  report  will  "help  to  dispel  any 
[nisconceptions  on  the  part  of  those  who 
lave  so  diligently  campaigned  for  an 
mproved  pharmaceutical  service.  Lanark- 
hire  gives  as  good  a  service  as  any  in 
Scotland." 

Iiedbury  dispensing  scheme 
hepstow  pharmacists  are  to  go  ahead 
ith  a  collection  and  delivery  scheme  for 
atients  in  the  Sedbury  area  as  soon  as 
pproval  has  been  received  from  the  local 
_amily  Practitioner  Committee. 

The  Pharmaceutical  Society's  inspector 
as  approved  the  collection  point — a 
eneral  store  in  Sedbury.  Two  doctors 
ave  applied  to  start  dispensing  in  the 
^wn  and  the  matter  was  to  be  discussed 
>y  the  Clothier  committee  this  week. 


Left:  Wenham  binocular  microscope. 
Above  Reflex  camera  by  London  Stereo- 
scopic Co  (courtesy  ChrisOes) 


Early  microscopes  and  cameras  sold  by  Christies 


An  auction  of  cameras,  photographic 
equipment  and  scientific  instruments  held 
by  Christies,  South  Kensington,  on  Feb- 
ruary 2,  included  eight  microscopes.  The 
most  interesting  of  these  was  a  Wenham 
prism  binocular  by  J.  Swift  circa  I860; 
it  was  equipped  with  a  rotating  mechanical 
stage,  a  wheelstop  substage,  coarse  and 
fine  focussing,  two  pairs  of  eyepieces,  five 
objectives,  a  double  nosepiece,  a  polariser 
and  analyser.  The  instrument  together  with 
a  pocket  telescope  and  a  few  other  items 
(lot  5)  fetched  a  hammer  price  of  £420. 
The  Wenham  is  fitted  with  a  prism  which 
divides  the  pencil  of  rays  into  two  halves 
so  that  the  rays  coming  from  the  right- 
hand  part  of  the  objective  travel  to  the 
observer's  left  eye  while  the  other  half 
go  direclh  to  the  right  eye.  However,  for 
monocular  vision  the  pri^m  can  be 
removed  allowing  the  whole  of  the  light 
to  reach  one  eye  thus  improving  the 
resolving  power. 

Lot  6  was  a  folding  Martin/Cary  type 
instrument  c  1800  which  reached  £240.  A 
Swift  student's  microscope  realised  £180. 
a  Flatters  and  Garnett  micro-projector  £65. 


In  the  photographic  section,  examples 
from  well  known  makers  such  as 
Lancaster,  Thornlon-Pickard.  Sanderson, 
Kodak,  Leica  and  Zeiss  were  on  offer. 
Among  the  numerous  items  catalogued 
were  three  stereo  models  including  a  5  X 
8  wet-plate  which  was  of  comparatively 
late  date— (  1878 — and  considering  the 
absence  of  staining  on  the  single  slide  it 
would  appear  to  have  been  used  mainly 
with  dry  plates.  This  made  £340. 

Among  the  lots  were  seven  stereo- 
viewers.  The  highest  price  of  £1.300  was 
obtained  for  an  early  mahogany  twin- 
lens  reflex  camera  by  the  London  Stereo- 
scopic Company.  A  Zeiss  Contaflex  with 
twin  lenses  and  built-in  exposure  meter 
fetched  £320.  and  an  interesting  example 
of  a  Ferrotype  camera  c  1898,  £480.  There 
were  four  ordinary  wet  plate  cameras,  a 
5X8  transitional  c  1880.  a  5  X  5 
sliding-box  Daguerrotype  c  1865,  a  whole- 
plate  with  a  half-plate  focussing  screen 
and  a  tripod  c  I860.  The  prices  realised 
lor  these  were  £170.  £620,  £210  and  £820. 

The  177  lots  together  brought  £16,961. 
all  plus  the  10  per  cent  premium. 


More  NPA  Board  places  are  being  contested 


There  will  be  contests  in  eight  areas  in 
the  election  for  the  National  Pharma- 
ceutical Association  Board  of  Manage- 
ment to  be  held  in  March— a  record 
number  in  recent  years. 

Nominations  received  are: 
Area  I  (North I:  P.  Snowdon.  Sunderland: 
G.  Urwin.  Newcastle-on-Tyne. 
Area   2    (North    East):    S.    H.  Beckett, 
Grimsby:  B.  Hellawell.  Huddersfield :  D. 
Royce.  Pontefract :  K.  R.  Rutter.  Leeds. 
Area    3    (East    Midlands):     C.  Jacobs. 
Leicester :  C.  D.  Ross,  Bourne. 
Area  4  (East  Anglia):    D.  L.  Coleman. 
Stalham  (no  ballot). 

Area   5    (North    East    London):    R.  G. 

Worby,  London  (no  ballon. 

Area  6  (South-east  one):  J.  C.  N.  Wilford. 

Bexhill-on-Sea  (no  ballot). 

Area  7  (South-east  two):    A.  R.  Moore. 

Steyning  (no  ballot). 

Area  8  (North-west  London i:  L.  Priest. 
London  W5  ino  ballon. 


Area  9  (Home  Counties  north):    D.  N. 

Sharpe.  London  N2  (no  ballot). 

Area  10  (South):   S.  G.  Bubb.  Poole:  P. 

M.  W.  Clarke,  Dorchester. 

Area  11  (South-west):  G.  J.  Hendra,  Truro 

(no  ballot). 

Area    12    (West):     M     P.    J.  Hadley, 
Bewdley;  P.  E.  Taylor,  Hanley. 
Area  13  (West  Midlands):  A.  H.  Moseley. 
Birmingham  25  :  J.  D.  Thomas.  Walsall. 
Area   14  (North-west  one)  A.  Medcalfe. 
Lancaster:  J.  E.  Pilkington.  Blackpool. 
Area  15  (North-west  two):   J.  C.  Leigh. 
Liverpool  (no  ballot). 

Area  16  (Greater  Manchester):   M.  Gell- 

man.  Manchester  (no  ballot). 

Area  17  (two  seats)  (Wales):   G.  T.  M. 

David,  Swansea :  D.  R.  Evans.  Trethomas  : 

D.  H.  Maddock,  Cardiff. 

Area     19     (Northern     Ireland):     T.  [. 

O'Rourke,  Belfast  (no  ballot). 

Messrs  Coulson  (treasurer)  and  Steinman 
are  retiring  from  the  Board. 


202    Chemist  &  Druggist 


19  February  1977 


SMA  evidence  to  Royal  Commission 

An  end  to 

'retail' 

pharmacy 

The  solution  to  pharmacy  closures  and 
loss  of  service  to  the  public  is  for  the 
retail  shop  to  be  replaced  with  State 
pharmacies,  says  the  Socialist  Medical 
Association  in  an  appendix  to  its  evidence 
to  the  Royal  Commission  on  the  NHS. 

The  appendix  recommendations  on  phar- 
macy (with  which  SMA  is  in  "broad  agree- 
ment" but  not  "absolute  accord")  are: 

□  The  Government  should  legislate  to  take 
into  public  ownership  and  control  the 
whole  of  the  British  drug  manufacturing 
industry  and  investigate  ways  of  control- 
ling the  multi-national  firms  operating  in 
Britain. 

□  The  Government  should  legislate  to 
take  over  the  whole  of  the  wholesaling 
and  warehousing  of  drugs. 

□  The  NHS  should  run  State-owned 
pharmacies  in  health  centres  and  (where 
the  needs  of  the  community  demand)  high 
streets,  manned  by  whole-time  salaried 
staff,  to  replace  the  existing  retail  shops. 

□  A  National  Pharmacy  Board  should  be 
set  up  to  run  the  publicly  owned  pharma- 
ceutical industry  working  through  a 
"national  pharmacy  company"  and  "func- 
tion groups". 

□  Education  on  the  use  and  misuse  of 
drugs  should  be  increased  in  the  training 
of  doctors  and  other  health  workers 
responsible  for  handling  them.  Health 
education  should  be  expanded  to  the 
general  public,  including  the  proper  use 
of  drugs  with  a  view  to  reducing  over- 
consumption  and  drug  dependency. 

Save  essential  pharmacies 

The  SMA  suggests  that  State  health 
centres  and  high  street  pharmacies  would 
provide  a  stable  service  to  the  community 
and  at  the  same  time  offer  pharmacists 
the  chance  to  spend  all  their  time  working 
in  their  profession,  with  good  career  and 
promotion  prospects  in  the  NHS. 

"A  start  could  be  made  in  creating  State 
pharmacies  by  the  purchase  of  pharmacies 
which  were  closing  down,  but  which  were 
needed  for  the  convenience  of  patients. 
The  non-pharmacy  goods,  cosmetics, 
photographic  goods,  etc,  should  be  dis- 
posed of  by  the  owners,  the  drug  stocks 
purchased  and  goodwill  paid  to  the 
owners.  The  pharmacist  could  be  offered  a 
whole-time  salaried  contract  by  the  NHS. 

"The  interests  of  patients,  and  of  those 
working  in  NHS  would  best  be  served  by 
taking  into  public  ownership  the  manu- 
facturing, wholesaling  and  warehousing, 
and  the  retail  section  of  the  drug  industry. 
A  national  co-ordinating  body  would  be 
essential — a  National  Pharmacy  Board. 
The  board  would  be  representative  of  all 
the  interests  involved  and  would  build 
links   between  community  and  hospital 


medical  services  and  an  integrated  distri- 
butive service  for  medications  and  the 
paramedical  services." 

Alongside  this  structure,  set  up  by 
and  responsible  to  the  National  Pharmacy 
Board  would  be  several  "function  groups", 
among  them  a  clinical  trials  group,  a 
permanent  body  receiving  and  evaluating 
suggestions  for  clinical  trials,  initiating 
appropriate  studies,  etc;  funding  powers 
would  be  delegated  to  it  by  the  DHSS. 

The  Board  would  have  the  supportive 
elements  of  a  "national  pharmacy  com- 
pany" which  in  addition  to  its  production 
function,  would  also  have  marketing, 
planning,  education  and  research  divisions. 
It  would  be  responsible  for  distribution, 
warehousing  and  wholesaling  of  drugs. 

The  Board  would  be  responsible  for  all 
remaining  functions  of  carrying  out  legis- 
lation, for  registration,  the  Medicines  Com- 
mission, the  Committee  for  Safety  of 
Drugs,  for  the  education  and  training  of 
personnel;  the  administration  and  orga- 
nisation of  pharmacy  outlets ;  of  research 
and  development  in  the  ergonomics  re- 
quired within  the  industry  and  the  distri- 
buting sections,  hospitals  and  general 
practice  pharmacy. 

In  stating  that  the  Government  should 
take  into  public  ownership  and  control  the 
drug  manufacturing  industry,  "including 
the  multinational  firms  operating  in  Britain, 
and  the  entire  wholesaling  and  warehous- 
ing of  drugs",  and  run  State-owned  phar- 
macies "to  replace  the  existing  retail 
shops",  SMA  says:  "Only  then  will  it  be 
possible  to  produce  the  safest,  most  effec- 
tive and  most  needed  drugs  at  low  cost  for 
the  NHS.  The  combined  skills  of  all 
trained  personnel,  including  those  in  uni- 
versities, could  be  deployed  to  this  end, 
rather  than  acting  in  competition  with 
each  other  as  at  present.  Increased  educa- 
tion of  both  health  workers  and  the  public 
into  the  appropriate  handling  of  drugs 
would  augment  this  process  of  rational 
development  and  use  of  pharmaceuticals." 

SMA  would  also  nationalise  other  health 
service  supply  industries — such  as  com- 
panies producing  syringes,  dressings,  or 
more  sophisticated  medical  equipment. 
"All  these  industries  should  be  taken  into 
public  ownership  and  control  as  a  step 
towards  ensuring  the  development  and 
manufacture  of  the  most  appropriate  pro- 
ducts, at  least  cost,  for  the  NHS." 

NALGO  seeks  improvement 
in  drug  safety  testing 

Drug  safety  testing  procedures  are 
questioned  in  evidence  submitted  to  the 
Royal  Commission  on  the  NHS  by  the 
National  and  Local  Government  Officers 
Association. 

NALGO  suggests  that  the  need  for 
improvement  in  safety  regulations  and 
testing  procedures  for  new  drugs,  includ- 
ing the  establishment  of  an  effective 
Government  Safety  Commission,  should 
be  examined  thoroughly. 

"Since  the  Medicines  Commission  has 
been  operating,  a  number  of  drugs  have 
been  found  to  have  disturbing  side  effects, 
which  would  have  been  revealed  if  longer 
trials  were  compulsory",  NALGO  believes. 

NALGO  also  urges  that  arrangements 
for  security  of  drugs  within  NHS  estab- 
lishments should  be  reviewed. 


Fines  for  wrong  'special 
offer'  pricing 

Chemcuts  Ltd,  Lombard  Street,  Newark, 
Notts,  were  charged  at  Grantham  Magis- 
trates' Court  with  three  offences  of  giving 
a  false  indication  that  goods  offered  for 
sale  in  their  branch  in  Westgate, 
Grantham,  were  at  less  than  the  manufac- 
turer's recommended  price,  and  one  offence 
of  indicating  that  goods  were  on  offer  at  a 
price  less  than  the  offer.  They  were  fined 
£20  on  each  of  the  four  charges,  with  £20  I 
costs. 

For  the  defence  it  was  pleaded  that 
there  had  been  a  mistake  by  a  computer 
which  was  not  programmed  to  take  special 
offers  into  account.  The  defending  solici-  II 
tor  entered  a  plea  of  guilty  to  each  charge  II 
and  said  that  the  directors  had  been  con-  1 
cerned  at  this  administrative  mistake  and  II 
had  to  check  that  other  branches  were  not  II 
involved.  He  said  that  a  customer  had  II 
been  overcharged  £010  on  a  special  offer  I 
and  if  she  had  complained  in  the  shop  1 
the  manageress  would  have  made  a  refund  I 
and  checked  the  goods  in  stock  to  see  1 
what  had  happened.  A  check  showed  that  ] 
only  four  items  out  of  800  in  the  branch  11 
were  priced  wrongly. 

Shopex  Jubilee  window 
display  competition 

A  Silver  Jubilee  window  display  competi- 
tion is  to  be  run  in  conjunction  with  this 
year's  Shopex  exhibition,  being  held  at  the 
National  Exhibition  Centre,  Birmingham, 
June  12-15.  The  competition  is  open  to  any  j 
shop  or  store  in  the  UK  and  each  retail  I 
outlet  will  be  entitled  to  enter  one  display  I 
by  sending  a  full-colour  plate  photograph  J 
and  small  entrance  fee.  Final  date  for  I 
entries  is  May  16  and  final  judging  will  I 
be  during  the  Shopex  exhibition. 

The  organisers  have  decided  that  instead  1 
of  the  conventional  panel  of  judges  they  I 
will  invite  visitors  to  the  exhibition  to  j 
place  the  entries  in  order  of  merit — every  jl 
visitor  will  receive  a  voting  form.  Prizes  I 
will  be  offered  to  both  the  window  display  II 
designer  (first  prize  100  guineas)  and  the  ill 
store  (an  illuminated  certificate). 

The  competition  is  sponsored  jointly  by  II 
Westbourne  Exhibitions  and  the  British  I 
Display  Society  and  each  participant  will  H 
receive  a  window  sticker  publicising  his  1 
participation.  Entry  forms  are  available  jl 
from  Westbourne  Exhibitions  Ltd,  Crown  I 
House,  Morden,  Surrey  SM4  5EB. 

Chemists'  December  sales 
were  up  by  17  pc 

Retail  sales  by  chemists  and  photographic  I 
goods  dealers  were   17  per  cent  higher  1 
during  December  1976  than  in  the  same  I 
month  the  previous  year,  according  to  I 
Department  of  Industry  statistics.  The  new  j 
sales  index  for  all  chemists  was  342  (1971  j 
=  100)  while  that  of  all  trades  was  274,  I 
which  represented  a  16  per  cent  increase,  j 
Independent  pharmacies'  sales  rose  12  per 
cent  to  an  index  of  230  whereas  indepen- 
dent retailers  generally  had  a  14  per  cent 
increase  to  234.  Figures  for  multiples  and 
Co-operative  societies  are  not  given,  and 
NHS  receipts  are  excluded. 
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Like  your  problems,  Kimball  comes 
in  all  shapes  and  sires. 


he  Kimball  Tag. 

give  you  comprehensive  management  data 
jying  trends,  stock  levels,  etc. 


From  simple  price  and  code  labelling  machines  to  sophisticated 
computerised  data  capture  systems,  Kimball  have  the  answer. 
Whether  you're  big  or  small.  Whether  you're  a  manufacturer, 
wholesaler  or  retailer.  Whether  you're  selling 
clothing,  ironmongery  or  groceries. 
Because  Kimball  tickets,  tags  and  equipment  will  do 
everything  trom  simply  telling  your  customers  the 
price,  to  giving  you  the  kind  of  management 
information  you  need  to 
run  your  business  more 
efficiently  and  more  profitably. 


Kimco  Garment  Ticket  System 

Will  print  a  wide  variety  of  tags  and  tickets, 
with  control  stubs  if  required,  in  strips  or  fan 
fold.  Fast,  simple  to  use  and  more  economical 
than  any  competitive  machine. 


Kimball  Midget  Marker 

An  economical,  simple  to  operate,  portable 
tag,  ticket  and  label  printer  to  cope  with  a  wide 
variety  of  labelling  applications. 


Speeder  Pricer 

Ideal  for  the  smaller  business.  Copes  with 
any  shape  or  size  on  almost  any  material. 
Prices  up  to  99 '  .-p  or  £9.99 '  ;p.  Self -inking 
pad  in  different  colours,  safe  to  use  with  all  foods. 


To  Kimball  Systems  Ltd .  Litton  House 
27  Goswell  Road,  London  EC1M  7AL 
Tel  01-253  1800 

Please  send  me  further  information  on 

D  Kimball  computerised 

data  systems 
C  Midget  Marker 


□  Kimco 
D  Speeder  Pricer 

□  LabellingGuns 


KIMBALL 


Lrtton 


CD  19/2 


Labelling  Guns  for  all  purposes. 


fl 
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FROM  THOMAS  CHRISTY  LTD 


SOLE  U.K.  DISTRIBUTION  RIGHTS 


Thomas    Christy     have     been  appointed 
distributors  in  the  U.K.  for  Algispray,  the 
quick  acting  relief  for  muscular  aches 
and  pains. 


^%  Stocks  are  already 

Thomas    Christy    factory  and 


at  the 

y 

immediate  deliveries  can  be 
obtained       by  calling 
0252  29911 
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People 

Mr  A.  M.  Mason,  chairman  of  Reckitt  & 
Colman  Ltd,  is  to  retire  from  executive 
duties  after  the  annual  meeting  in  May, 
but  will  remain  on  the  board  in  a  non- 
executive capacity.  Mr  H.  C.  Askew  will 
also  retire  at  the  same  meeting. 
Mrs  Sheila  Paterson.  chief  administrative 
pharmaceutical  officer  at  Peel  Hospital 
(Border  Health  Authority)  is  to  retire  at 
the  end  of  February. 

Deaths 

Gibson:  Recently,  at  the  age  of  72,  Mr 
William  A.  Gibson,  MPS,  who  retired 
from  his  business  at  Friockheim,  Angus, 
three  years  ago.  He  qualified  at  Robert 
Gordon's  College  in  1927  and  was  em- 
ployed at  several  places  in  England  before 
returning  to  Angus  to  open  his  own 
business  in  1930. 

News  in  brief 

□  Chemist  contractors  in  England  during 
October  1976  dispensed  24.524,009  pre- 
scriptions (15,138,773  forms)  at  a  total  cost 
of  £39,942.712 — an  average  of  £163  per 
prescription. 

□  Chemist  and  appliance  contractors  in 
Northern  Ireland  during  November  1976 
dispensed  a  total  of  1.054,552  prescrip- 
tions (644,517  forms)  at  a  total  cost  of 
£1.902.744 — average  cost  £1  80  per  script. 

□  The  Medicines  (Bal  Jivan  Chamcho  Pro- 
hibition) Order  1977  (SI  1977  no  172,  HM 
Stationery  Office.  £0  15)  prohibits  for  a 
further  three  months  from  February  10 
the  sale,  supply  and  importation  of  Bal 
Jivan  Chamcho  baby  "tonic". 

□  The  Spanish  government  has  liberalised 
imports  of  the  following  products,  which 
were  previously  subject  to  global  quota 
trade  arrangements:  morphine,  ethylmor- 
phine,  codeine,  narcotine,  narceine.  ethyi- 
narceine  and  thebaine.  and  their  respective 
salts:  total  opium  alkaloids  containing  50 
per  cent  of  morphine:  dihydrocodeine. 
dihydrocodeinone,  dihydroxycodeinone  and 
cocaine,  and  their  respective  salts. 

□  Mr  John  Fraser,  Minister  for  Prices 
and  Consumer  Protection,  has  invited  local 
authorities  to  submit  applications  for 
grants  towards  the  running  costs  of  con- 
sumer advice  centres  in  the  coming 
financial  year.  Local  price  surveys  are  to 
continue  for  a  further  12  months  from 
April  I.  It  is  expected  that  some  300  price 
survey  schemes  will  be  operating  by  March 
31.  including  quarterly  surveys  of  the 
prices  of  sanitary  protection  products. 

□  The  Medicines  (Renewal  Applications 
for  Licences  and  Certificates)  Amendment 
Regulations  1977  (SI  1977  no  180.  HM 
Stationery  Office.  £010).  amend  the  Medi- 
cines (Renewal  Applications  for  Licences 
and  Certificates)  Regulations  1974  in  that 
regulation  4.  not  5  and  6.  applies  to 
applications  for  the  first  renewal  of  pro- 
duct licences  of  right  made  between  March 
1  and  June  30.  1977.  or  such  later  date  as 
the  licensing  authority  allows. 


Topical  reflections 

BY  XRAYSER 


Assumption 

Not  for  the  first  time,  Parliament  has  been  engaged  in  a  game  of 
probabilities  in  connection  with  the  possible  effects  of  increased  prescription 
charges  (p166).  Mr  Patrick  Cormack  asked  the  Secretary  of  State  for  Social 
Services  what  the  increase  in  revenue  from  prescription  charges  would  have 
been  in  1976  if  the  charge  had  been  (a)  35p,  (b)  40p,  (c)  50p.  The  Minister 
of  State  for  Health,  Mr  Roland  Moyle,  was  more  guarded  in  his  answer  than 
some  of  predecessors  were  on  similar  occasions.  He  said  that  the  income 
in  England  in  1976  was  estimated  at  about  £23m.  The  additional  income  from 
increased  prescription  charges,  as  proposed  by  Mr  Cormack,  would  have 
been  (a)  £17m,  (b)  £23m,  (c)  £35m.  He  was  careful  to  qualify  his  figures 
with  the  words  "assuming  that  the  number  of  chargeable  prescriptions 
remained  the  same".  I  hope  that  his  questioner  was  satisfied  with  the 
answer  to  questions  which  were  of  little  or  no  value. 

I  recall  an  occasion  when  an  increase  in  prescription  charges,  levied  for 
the  double  purpose  of  curtailing  demand  and  at  the  same  time  raising 
revenue,  met  with  a  measure  of  success  on  the  first  count,  but  the 
spokesman  bewailed  the  fact  that,  because  of  the  reduced  demand  there 
had  been  a  drop  in  revenue.  He  did  not,  apparently,  see  any  inconsistency 
in  his  argument — and  perhaps  he  was  right. 

Mr  Moyle  was  also  questioned  in  regard  to  the  place  of  analgesics  in  the 
regulations  following  the  recommendations  of  the  Medicines  Commission, 
and  those  who  questioned  the  Minister  seem  to  have  been  impressed  by  the 
arguments  of  the  industry.  Mr  Patrick  Jenkin,  for  example,  said  that  a  large 
number  of  traders  wanted  to  know  where  they  stood — a  statement  suggesting 
that  analgesics  are  mere  articles  of  commerce.  Mr  Moyle  replied  that  there 
was  no  immediate  need  to  lay  regulations  before  the  House.  The  matter  is 
evidently  under  consideration  and  there  can  be  little  to  add  on  either  side. 

Bottles 

It  seems  that  the  question  of  the  replacement  of  "white  glass  bottles  by 
amber  is  not  yet  settled.  The  Practice  Committee  of  the  Council  of  the 
Pharmaceutical  Society  states  that  it  is  current  Council  policy  that  there 
should  be  only  one  type  of  bottle  available  and  that  that  should  be  in  amber 
glass.  It  is  reported  that,  after  discussion,  it  was  accepted  that  there  might 
be  occasions  when  a  white  bottle  was  acceptable.  In  fact  the  Committee 
recommended,  and  the  Council  agreed,  that  at  a  meeting  arranged  with 
representatives  of  the  Pharmaceutical  Services  Negotiating  Committee  it 
should  be  made  clear  that  the  Society  would  welcome  both  types  of  bottles 
being  available,  provided  there  was  no  significant  increase  in  cost. 

So  now  we  know.  Meantime,  we  shall  continue  to  use  whatever  our 
suppliers  may  send  us,  secure  in  the  knowledge  that  the  policy  of  the 
Council  is  for  only  one  type  of  bottle,  namely  amber,  that  there  might  be 
occasions  when  you  may  use  a  white  one  and  that  the  Society  would 
welcome  Doth  types  being  available. 

Planned  distribution 

The  subject  of  planned  distribution  has  been  with  us  for  some  years  and 
there  is  still  no  sign  of  anything  other  than  an  unplanned  shrinkage  and 
growth.  Mr  Alan  J.  Smith,  chief  executive  of  the  Pharmaceutical  Services 
Negotiating  Committee,  has  pointed  out  the  need  for  planning  and  for 
adequate  after  hours  service — a  system  which  acts  very  well  over  most  of 
the  continents  of  Europe.  But  we  regard  such  organisation  as  the  negation 
of  freedom — and  freedom  seems  to  mean  doing  whatever  suits  the  individual 
|  without  regard  to  society  as  a  whole. 
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Kimberly-Clark  think  small 
to  help  retailers 

Kimberly-Clark  Ltd,  Larkfield,  Nr  Maid- 
stone, Kent,  have  launched  a  comprehen- 
sive range  of  small  case  sizes,  majoring 
on  a  unit  of  12  retail  packs.  The  decision 
to  "think  small"  came  after  two  years  of 
close  consumer  consultation  and  an  invest- 
ment of  £im  and  the  company  feels  that 
its  initiative  will  be  welcome  news  to  cost- 
conscious  traders.  It  is  hoped  that  the 
small  packs  will  mean  easier  handling  and 
recognition  by  shop  and  warehouse  staff, 
with  opportunities  for  more  effective 
merchandising  and  a  faster  turnover. 

Mike  Barrett,  national  accounts  sales 
manager,  explained:  "During  our  initial 
discussions  we  studied  the  various  prob- 
lems faced  by  the  trade  in  merchandising 
paper  and  fempro  products  and  invariably 
returned  to  the  one  major  stumbling 
block;  case  size  and  design  not  related  to 
rate  of  sale  often  resulted  in  outlets  being 
reluctant  to  list,  stock  or  re-order  certain 
products  or  even  ranges  of  products.  This 
is  especially  true  of  many  independent 
retailers  who  cannot  afford  to  invest  cash 
in  bulky  cases  of  30,  perhaps  representing 
3  or  4  months  stock." 

The  Kotex  range  is  packed  in  white 
cases  of  12  packs  each  bearing  a  two- 
colour  design  reflecting  the  retail  pack 
colours  and  designs  and  Kleenex  Maxi 
Dri  and  Flair  household  towels  have  12 
twin  pack  cases  to  replace  the  18  pack 
cases  used  previously. 

Kleenex  and  Delsey  facial  tissues  in 
shrink  units  of  12  packs,  and  Kleenex 
Maxi  Dri  and  Flair  in  "see  through" 
sacks  of  six  twin  packs  are  now  nationally 
available  through  wholesalers  and  Cash 
and  Carry  outlets. 

The  small  cases  will  be  supported  with 
a  national  promotional  programme  in- 
cluding trade  incentives,  Co-operative 
promotions,  consumer  sampling  and  on- 
pack  offers. 

Pharmaton  promotion 

A  national  advertising  campaign  in  March 
will  feature  advertisements  for  Pharmaton 
capsules  from  Vestric  Ltd,  Chapel  Street, 
Runcorn,  Ches  WA7  5AP,  in  the  Radio 
Times  and  the  Sunday  Times,  supported  by 
selected    regional    coverage    in  Sussex, 


Hampshire,  Berkshire,  Yorkshire  and 
Scotland.  There  will  be  additional  adver- 
tising on  London  Underground  trains  and 
editorials  in  local  and  regional  papers. 
New  point  of  sale  and  window  display 
material  is  available. 

Free  boxes  of  diabetic  chocolate 

Wander  Pharmaceuticals  division  of 
Sandoz  Products  Ltd,  PO  Box  Horsforth 
No  4,  Calverley  Lane,  Horsforth,  Leeds 
LSI 8  4RP,  are  offering  two  free  boxes  of 
Wander  Diabetic  assortment  against  an 
order  of  three  of  each  of  the  six  varieties 
of  chocolate  bar  until  the  end  of  April. 
Retailers  accepting  the  offer  will  also 
receive  a  free  display  stand  for  the  range. 

Op-site  dressing  wider  use 

Op-site  is  a  waterproof,  translucent,  air 
permeable  dressing  which  allows  wounds 
to  heal  in  moist  conditions.  Smith  <& 
Nephew  Ltd,  Bessemer  Road,  Welwyn 
Garden  City,  Herts,  say  researchers  are 
finding  that  wounds  heal  more  quickly  in 
such  an  environment.  A  low  allergy  adhes- 
ive is  incorporated  but  the  film  is  said 
not  to  adhere  to  the  moist  wound  area  or 
damage  the  newly  formed  epithelium 
when  removed.  The  dressing  can  be  left 
in  place  until  healing  is  complete.  Smith 
&  Nephew  are  noticing  increased  use  by 
community  nurses  and  general  prac- 
titioners. The  product  is  not  available  on 
form  FP10  (14cm  x  10cm— 50,  £13  25 
trade;  28cm  x  15cm— 10,  £497  trade; 
28cm  x  30cm— 10,  £6  96  trade). 

Savlodil  sterilised  antiseptic 

ICI  Ltd  pharmaceuticals  division,  Alderley 
House,  Alderley  Park,  Macclesfield,  Ches, 
are  anticipating  a  demand  from  com- 
munity nurses  for  Savlodil  autoclaved 
antiseptic.  The  product,  already  available 
to  hospitals,  is  presented  in  25ml  sachets 
as  a  sterilised  solution  of  1-100  Savlon 
hospital  concentrate  (250,  £13  trade). 

Sunsitive  lens  campaign  plans 

Sunsitive,  the  new  photochromic  sunglass 
lenses  from  Sovirel,  Aniche,  France,  are 
to  be  advertised  in  six  television  areas  in 
early  summer.  A  campaign  starting  on 
April  11  runs  for  three  weeks  in  the 
London,  Midlands,  Granada,  Scottish, 
Anglia  and  Southern  areas,  and  is  followed 
by  a  further  fortnight's  campaign  in  May. 
Seven  national  magazines  will  carry  adver- 
tisements in  March,  April  and  June. 

The  Sunsitive  process  is  claimed  to  pro- 
duce the  quickest  and  darkest  change  of 
lens  colour  on  the  market.  Suppliers  using 
these  lenses  include  Foster  Grant,  Olive, 
Samco,  Solar,  Sunbrella  and  Whitecross. 

Faberge's  Harley 

A  Harley  Davidson  XLCR— 1000  Cafe 
Racer,  worth  over  £2,000,  is  the  first  prize 
in  a  competition  run  by  Faberge  Inc, 
Ridgeway,  Iver,  Bucks  on  the  West  range 
of  toiletries.  Entrants  have  to  answer  three 
questions  about  Evel  Kneivel  and  choose 
a  name  for  the  new  l,000cc  all  black 
Cafe  Racer  specially  produced  for  Faberge 
by  Harley  Davidson.  All  entrants  will 
receive  a  Wild  West  Wheels  poster  featur- 
ing the  bike  and  "a  rather  racy  lady".  The 
competition  is  open  until  May  15. 

The  retailer  selling  the  winning  entry 
will  himself  win  a  holiday  for  two  in  the 
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USA  which  will  include  a  trip  to  Disney- 
land and  the  Wild  West  Shoot  Out  where 
the  retailer  can  test  his  skill  at  outdrawing 
an  electronic  machine  for  which  he  could 
win  an  extra  cash  prize. 

Faberge  have  introduced  a  roll  on 
antiperspirant  (£0  82)  to  their  Brut  33 
range,  and  for  a  limited  period,  commen- 
cing early  March,  are  offering  a  1  oz  bottle 
of  Babe  Cologne  for  £195.  The  company 
has  also  added  a  soap  packed  in  its  own 
travel  case  (£145)  to  the  Xanadu  range, 
and  consumers  purchasing  a  97cc  bottle  of 
Brut  lotion  (£3  65)  will  receive  a  142  g  can 
of  Brut  spray  deodorant  free. 

Houbigant  spring  offer 

Houbigant  Ltd,  Balcombe  Road,  Horley, 
Surrey,  are  offering  consumers  a  £3  dis- 
count on  their  Twin  Sets  spring  offer.  The 
packs  (£2-25)  of  Chantilly  and  Quelques 
Fleurs  each  contain  a  52g  bottle  of  eau 
de  toilette  spray  mist  and  a  7-5g  handbag 
perfume  spray. 

Stronghold  on  television 

Max  Factor  Ltd,  16  Old  Bond  Street, 
London  W1X  4BP,  are  supporting  the 
introduction  of  Stronghold  nail  guard 
colours  (C&D,  December  11,  1976,  p797) 
with  a  six  week  advertising  campaign  on 
all  television  stations  except  Eire. 

Gem  duo 

Gem  dry  shampoo  aerosol  from  Richards 
&  Appleby  Ltd,  Gerrard  Place,  East 
Gillibrands,  Skelmersdale,  Lanes  WN8 
9SF,  is  now  available  in  two  variants,  one 
for  blondes  and  light  browns  and  one  for 
brunettes  and  redheads.  There  has  also 
been  a  price  change,  the  recommended 
retail  price  is  now  £0  67  (£5  22  per  dozen). 

The  company  is  also  offering  a  road 
atlas  free  of  charge  with  £20  plus  orders 
of  Personality  Tabac. 

Shoppers'  coupons 

A  booklet  of  coupon  offers  is  being 
handed  to  each  motorist  entering  selected 
shopper  car  parks  by  What's  New  Ltd,  79 
London  Road,  Twyford,  Berks.  The  com- 
pany says  that  because  the  booklet 
contains    money    saving    offers    from  a 
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SHULTON 

SHULTON  (GREAT  BRITAIN)  LIMITED,   TREVOR  HOUSE,  100  BROMPTON  ROAD.   LONDON,  SW3  1EW 

CABLES  :       SHULTONLON  LONDON       S   W   3  TELEPHONE:       01-584    3771       (10  LINES) 

TELEX  261388 

To:  All  Shulton  Stockists 


At  the  start  of  Shulton's  20th  Anniversary  Year,  I  thought  it  would  be  appropriate 
to  talk  to  you.  Many  of  you  will  remember  that  I  started  our  Shulton  business  in  1 957 
on  the  basis  of  a  Partnership  of  Enterprise  where  Shulton  promised  to  do  certain  things 
and  you  in  turn  promised  your  support. 

In  the  atmosphere  of  the  recent  splendid  Old  Spice  Christmas  and  of  the  beginning 
of  our  China  Anniversary  (20th),  I  thought  we  might  look  back  over  some  of  the  points 
of  that  Partnership.  Quality  of  product  and  classic  behaviour  always  pay  and  promises 
are  made  to  be  kept  and  not  to  be  forgotten.  How  have  we  performed?  In  the  Partnership 
of  Enterprise,  Shulton  undertook,  amongst  other  things: 

To  build  a  men's  toiletry  business 
To  advertise  to  build  the  demand 
To  preserve  your  profit. 

Your  part  in  turn  was: 

Full  range  stocking 

Constant  display 

Support  of  our  promotions. 

WE  promised  to  build  a  men's  toiletry  business:  This  is  now  a  huge  and  fast-growing 
market.  Shulton  has  produced  millions  of  pounds  of  profit  for  the  Retail  trade. 

WE  promised  to  advertise:  You  have  just  seen  the  great  results  of  our  Christmas  T.V. 
advertising  campaign.  Incidentally,  precisely  the  sums  of  money  that  we  promised  to  be  spent 

appeared  in  advertising  a  situation  not  quite  matched  by  some  of  our  competitors,  I  noticed. 

Since  it  was  apparent  during  the  year  that  a  substantial  number  of  the  public  like  to  buy  men's 
toiletries  through  Woolworth,  we  made  ourselves  competitive  there  and  stepped  up  our 
advertising  campaign  accordingly,  so  that  you  and  everybody  gained  considerably. 

WE  promised  to  preserve  your  profit:  So  we  do.  The  profit  on  Shulton  products  is  better 
than  most  competitors. 

In  this  20th  Anniversary  Year  of  Shulton,  we  are  going  to  re-cement  our  Partnership  of 
Enterprise.  Our  Representative  will  be  talking  to  you  about  our  programme  for  the  coming 
year  which  we  call  "Action  77".  Buy  his  promotions,  give  us  the  shelf  space,  support  and  display 
that  our  20  year  record  deserves.  Continue  to  enjoy  the  very  good  profit  you  have  earned  and 
will  continue  to  earn. 


Chairman 

G.  S.  SLADDEN.  (CHAIRMAN  6  MANAGING!  •  W.  H.  LASH.  (U.S.A.)  •  J.  E    FITZMAURICE  (U.S. A  )  ■  E    C    ROTH  (U  S  A  I      ME    CRUGER.  (USA.) 
REGISTERED   IN   ENGLAND   NO     574895  REGISTERED   OFFICE:   LONDON   SW3  1EW 
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collection  of  retailers  the  total  value  can 
be  very  high,  and  certainly  high  enough 
not  to  be  discarded.  Business  development 
director,  Brian  Payne,  explained  that  the 
value  of  the  savings  varies  from  town  to 
town  depending  upon  the  number  of 
participants  in  each  issue.  The  coupon 
offers  are  put  together  by  the  company 
in  conjunction  with  participating  retailers 
and  manufacturers  who  are  accepted  on  a 
"first  come"  basis  and  have  the  "exclusiv- 
ity" for  their  retail  or  product  category 
in  the  town  during  the  three  weeks  of 
distribution. 

Yardley  eyes 

Two  collections  of  eye  shadow  Quartets 
in  new  fashion  shades  have  been  intro- 
duced by  Yardley  of  London  Ltd,  33  Old 
Bond  Street,  London  Wl.  The  colour  com- 
binations are  co-ordinated  with  the  fashion 
trends  of  British  racing  green  and  French 
navy  and  each  compact  will  contain  a 
pearlised  highlighter  and  three  blending 
colours.  The  Quartets  are  packed  in  two's 
(£1-40)  and  shades  are  deep  blue,  royal 
blue,  aqua  and  cream,  and  deep  brown, 
russet,  bronze  and  corn. 

Abdine's  Scottish  campaign 

Advertising  for  Abdine  powders  this 
spring  will  include  30  spots  on  Scottish 
Television,  and  300  advertising  spots  on 
Radio  Clyde,  from  February  21.  The  com- 
pany has  organised  a  trade-only  competi- 
tion offering  a  weekend  for  two  in  Paris  as 
first  prize.  Entrants  have  to  complete  the 
second  verse  of  the  "Abdine  song".  Other 
prizes  include  digital  clock  radios  and 
cassette  recorders.  Abdine  Ltd,  110  Com- 
merce Street,  Glasgow  G5  8DR,  have  been 
selling  Abdine  powders  in  Scotland  since 
before  the  turn  of  the  century. 

Progestasert  correction 

We  apologise  for  adding  to  the  confusion 
surrounding  the  supply  of  Progestasert. 
The  correct  retail  price  is  £307  H,  not  as 
stated  last  week  (pl70)  and  in  the  current 
Price  List.  The  corrected  price  will  appear 
in  the  February  26  Supplement. 

Asilone  outer  discontinued 

Stocks  of  the  Asilone  display  outer  have 
been  exhausted,  according  to  Berk  Phar- 
maceuticals Ltd,  Station  Road,  Shalford, 
Guildford,  Surrey  GU4  8HE. 

Clairol  latest 

Bristol  Myers  Co  Ltd,  Stamford  House, 
Station  Road,  Langley,  Bucks,  have  intro- 
duced coupon  packs  of  Clairol  Born 
Blonde  hair  lightener.  The  coupon  is  for 
5p  off  the  next  purchase  of  Born  Blonde 
colourant. 

Clairol  have  also  introduced  new  display 
material  and  merchandising  units  for  Nice 
*n  Easy,  including  window  posters,  show- 


cards,  shelf  edge  strips  and  plastic  units.  It 
is  intended  that  these  units  should  make 
stock  control  easier,  as  the  fixture  stock 
can  be  assessed  at  a  glance,  and  they  will 
also  improve  shade  selection  for  the  con- 
sumer. All  the  new  material  is  in  blue  and 
it  reflects  the  theme  of  the  Press  advertis- 
ing promoting  the  theme  "colours  that 
smile  in  your  hair". 

Sweetex  100  extra 

Each  tube  of  500  Sweetex  pellets  from 
Crookes-Anestan  Ltd,  PO  Box  94,  1  Thane 
Road  West,  Nottingham  NG2  3AA,  will 
contain  another  100  in  an  offer  available 
from  the  beginning  of  March. 

Sally  Hansen's  egg 

The  "eggshell  test"  commercial  for  the 
Sally  Hansen  Hard  As  Nails  range  of  nail 
colours  from  Nivea  Toiletries  Ltd,  Surbi- 
ton,  Surrey,  will  be  back  on  television  this 
month  in  a  national  campaign  starting 
during  the  week  commencing  February  20. 


A  new  concept  to  boost  D&P  sales  has 
been  launched  by  Napcolour  Ltd  under 
the  name  "Photo  Service"  because  their 
market  research  indicates  that  many  ama- 
teur photographers  would  take  many  more 
pictures  if  given  the  right  encouragement. 

Mr  Hal  Briscoe,  Napcolour's  director  of 
sales,  comments:  "Film  usage  in  the  UK 
is  still  very  low  compared  to  many  other 
European  countries.  Part  of  the  problem 
is  that  amateur  photographers  are  confron- 
ted by  a  bewildering  choice  of  outlets  and 
are  often  misled  by  tempting  offers  which 
result  in  disappointment  through  poor 
quality  or  service.  If  we  are  to  develop 
amateurs'  enthusiasm  for  photography  it  is 
essential  to  provide  processing  outlets  in 
which  they  can  have  confidence.  Con- 
fidence is  what  Photo  Service  is  all  about". 

The  Photo  Service  package  is  designed 
to  give  photographers  confidence  that: 

□  Their  unique  pictures  will  be  looked 
after  by  someone  who  cares. 

□  Their  requirements  will  be  properly 
understood  and  expert  guidance  is  avail- 
able if  required. 

□  Their  problems,  should  any  arise,  will 
receive  prompt  and  efficient  attention. 
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This  will  be  the  first  time  that  the  egg 
commercial  has  been  seen  in  Harlech, 
Anglia,  Westward,  Ulster  and  Border  areas 
which  will  receive  extra  coverage. 

Christy  for  Algispray 

Thomas  Christy  Ltd,  North  Lane,  Alder- 
shot,  Hants,  have  been  appointed  sole  UK 
distributors  for  Algispray. 

Numark  promotion 

The  next  Numark  national  promotion  will 
run  in-store  from  March  7-19  and  will 
include  Nice  'n  Easy,  Harmony  hair  colour, 
Batiste  shampoo,  Johnsons  baby  powder, 
SMA  Gold  Cap  baby  milk,  Ribena,  Wil- 
kinson Sword  bonded  blades  and  Hanx. 
The  optional  extra  will  be  Eno  Fruit  Salt. 

The  products  will  be  advertised  in  the 
national  and  regional  Press  and  in  certain 
areas  on  television.  The  current  "money 
saver"  theme  will  be  continued  on  all  shop 
merchandising  materials  and  national  Press 
advertising. 


□  They  will  always  receive  value  for 
money. 

Napcolour  suggest  that  considering  that 
D&P  is  such  a  large  and  profitable  busi- 
ness, the  in-store  merchandising  it  receives 
is  generally  of  low  calibre.  Photo  Service 
is  being  backed  by  a  range  of  high  quality, 
permanent  display  material,  designed  to 
give  maximum  visual  impact  without 
wasting  valuable  selling  space.  The  image 
which  can  be  created  is  that  of  a  "film 
developing  centre"  within  the  store,  regard- 
less of  outlet  size. 

A  major  consideration  in  the  develop- 
ment was  that  the  concept  should  not  en- 
croach on  the  identity  of  the  individual 
dealer.  Within  the  display  material  there 
is  a  facility  for  the  dealer  to  incorporate 
his  own  name  or  logo  and  the  name  "Nap- 
colour" is  not  mentioned. 

Napcolour  now  claim  to  be  the  largest 
group  of  photofinishers  in  the  UK,  servic- 
ing almost  3,500  dealers  on  a  daily  basis 
from  laboratories  at  Bristol,  Bury,  Chester, 
Liskeard,  London,  Mansfield,  Morley, 
Neath,  Ormskirk,  Rhyl,  Romsey  and 
Walsall.  Head  office  is  at  76  Lower  Bridge 
Street,  Chester  CHI  1RU. 


How  a  chemist's 
photographic 
counter  can  be 
transformed  into 
a  film-developing 
centre  with  new 
Photo  Service 
'three-dimensional' 
display  material 
now  available  from 
Napcolour  Ltd 


Napcolour  help  dealers  create  D&P  centres 


Now-success  rolls  on  with  Soft  and  Gentle! 


*  You  can  expect  still 
more  success-in  the 
Soft  &  Gentle  manner- 
from  this  latest  roll-on 
addition  to  the  range. 

Sof  t  &  Gentle-the 
product  your  customers 
have  shown  they  want- 
must  be  the  one  you 
want. 


irenue 

^  Non-sting 
anti-perspirant 

No-sting  even  after  shaving 
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Babycare  product  round-up 


Forty  years  of 
development 

"Every  one  of  our  products  is  British 
made,"  say  William  Freeman  and  Co  Ltd, 
Barnsley,  who  claim  to  produce  the  largest 
range  of  baby  feeding  and  baby  care 
requisites  made  in  Britain.  The  company 
has  just  celebrated  its  fortieth  anniversary 
and  from  the  beginning  it  has  adopted 
the  policy  of  widening  the  frontiers  of 
knowledge  and  technology  in  the  manu- 
facture of  products  based  on  rubber — 
the  Suba-seal  hot  water  bottle  with  double- 
seal  safety  closure  was  the  first  of  such 
products  and  being  "leak-proof  and 
virtually  child  proof"  with  its  ribbed  plug 
and  turnover  skirt,  the  bottle  is  ideally 
suited  for  use  in  prams  and  cots. 

Over  the  past  few  years  William 
Freeman  have  been  investigating  the  use 
of  silicone  rubber  polycarbonate  and  poly- 
propylene compounds.  This  has  resulted 
in  such  products  as  the  hard-wearing  sili- 
cone teat  and  a  wide  range  of  boilable 
plastic  feeding  bottles.  Suba-seal  also 
produce  a  range  of  insulated  bottle  feed- 
ing containers  (Suba-warmer)  and  a  wide 
range  of  ancillary  products  for  baby  care 
is  also  available,  including  soothers  and 
teething  trainers  in  rubber  or  silicone  as 
well  as  dishes,  plates,  beakers,  etc,  in 
polypropylene. 

William  Freeman  say  that  many  of  their 
products  have  not  been  increased  in  price 
for  several  years  despite  abnormal  infla- 
tion rates.  Investment  in  the  most  modern 
equipment  plus  improved  production 
efficiency  has  enabled  the  company  to 
compete  successfully  on  price  terms  with 
low  cost  imports,  "so  giving  employment 
in  Britain  to  British  workers". 

Nappy  rash  education 

Queries  about  the  usefulness  of  baby 
bottom  wipes  in  connection  with  nappy 
rash  have  led  Beecham  Proprietaries  to 
undertake  an  educational  programme  in 
this  area,  in  liaison  with  health  visitors 
and  the  advisory  services  of  the  health 
system.  A  simple  leaflet  available  to 
mothers  through  the  clinics  gives  advice 
on  how  to  avoid  the  common  causes  of 
nappy  rash  and  on  "first-aid"  treatments. 

Beecham  believe  that  their  All  Fresh 
baby  bottom  wipes  are  "virtually  the 
independent  chemist's  only  available  coun- 
ter to  the  multiple  chains'  own  brand 
versions",  and  are  to  run  a  trade  discount 
promotion  February  21  to  April  23  to 
encourage  wider  distribution. 

New  pack  advertised 

Farley  Health  Products  Ltd,  Torr  Lane, 
Plymouth,  Devon  PL3  5UA,  say  they  are 
giving  Farley's  rusks  massive  television 
and  other  advertising  support  this  year. 
The  commercial  is  designed  to  ensure  that 
new  and  pregnant  mothers,  as  well  as 
existing  users,  are  aware  of  the  new  pack 


introduced  in  November  1976  while  other 
support  stresses  the  company's  reputation, 
reliability  and  long-term  expertise  in  baby 
foods  with  the  message :  "We've  watched 
a  lot  of  British  babies  grow."  The  bedtime 
storybook  offer  on  family-size  rusk  packs 
has  been  such  a  success  that  it  is  being 
retained  until  the  end  of  June. 

Direct  sampling 

Q-tips  cotton  swabs  are  being  advertised  in 
leading  specialist  baby  and  women's  maga- 
zines throughout  the  year.  Chesebrough- 
Pond's  Ltd,  London  NW10  6NA,  say  that 
Q-tips  are  the  only  cotton  swab  to  be 
sampled  direct  to  the  expectant  mother. 
The  brand  has  recently  been  repackaged 
in  a  "see-through"  unit. 

Radio  experiment 

Anbesol  will  be  supported  in  the  coming 
months  by  more  advertising  than  ever 
before  say  International  Chemical  Co,  1 1 
Chenies  Street,  London  WC1E  7ET.  Major 
dailies  and  Sundays  will  have  space  on  a 
mouth  ulcer  platform  and  specialist 
women's  magazines  on  a  teething  pains 
platform.  An  experimental  radio  campaign 
is  currently  taking  place  in  Sheffield  on 
Radio  Hallam,  with  230  spots  over  a 
three-month  period. 

More  space  than  ever 

The  new  "baby's  lib"  look  for  Maws  baby 
toiletry  products  has  been  totally  success- 
ful, say  Maws  Ltd,  Ashetree  Works, 
Kingston  Road,  Leatherhead,  Surrey.  They 
say  they  are  spending  more  money  in 
Press  advertising  in  1977  than  ever  before, 
with  full  pages  in  such  magazines  as 
Woman's  Own,  Woman,  Family  Circle 
and  Living  plus  specialist  Press — Mother, 
Parents,  Maternity  and  Mothercraft  and 
baby  annuals. 

The  campaign  will  also  include  full 
pages  for  Nappiclene,  Maws  teats  and 
baby  bottles  and  Simpla  tablets. 

Animal  egg  cups 

During  March,  Rand  Rocket  will  be 
launching  an  initial  range  of  two  animal 
egg  cups  in  their  Lord  Randolph  baby 
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'Whale'  egg  cup  and  cover  from  the  new 
Lord  Randolph  range 

range.  Moulded  in  polypropylene,  the 
first  two  egg  cups  take  the  form  of  a 
whale  and  an  elephant.  The  egg  sits  in  the 
lower  half  of  the  animal  while  the  top  of 
the  animal  completely  covers  the  egg  to 
keep  it  warm. 

Each  animal  (£0  70)  comes  in  an  attrac- 
tive full  colour  box  with  acetate  window 
to  give  impact  at  point  of  sale.  Available 
from  Rand  Rocket  Ltd,  Imperial  Way, 
Watford,  Herts  WD2  4XX. 

Tommee  Tippee  scoopers 

Scooper  bowls  and  plates  are  now  avail- 
able in  the  Tommee  Tippee  range  of  infant 
accessories.  They  have  a  moulded  curve 
on  one  side  of  the  dish,  which  guides  the 
food  on  to  the  spoon  and  scrapes  off  the 
excess.  Each  dish  has  a  removable  non- 
slip  ring  on  the  base.  They  are  made  of 
polypropylene  with  a  high-gloss  scratch- 
resistant  finish  and  can  be  washed  in  boil- 
ing water.  Available  in  bright  orange 
(£0  69  each)  the  bowl  and  plate  are  indi- 
vidually packed.  As  an  introductory  offer 
1 2  products  will  be  invoiced  as  1 1  from 
Jackel  &  Co  Ltd,  Kitty  Brewster  Estate, 
Blyth,  Northumberland. 


on  TV 
next  week 

|_n — London;  M — Midlands;  Lc — Lancashire: 
Y — Yorkshire;  Sc — Scotland;  WW — Wales  and 
West;  So — South;  NE — North-east;  A — Anglia; 
U — Ulster;  We — Westward;  B — Border; 
G — Grampian;  E — Eireann;  CI— Channel  Island. 

Abdine:  Sc 
Aspro  Clear:  All  areas 
Anadin:  All  areas 
Ayds:  All  except  E 
Benylets:  Sc,  Y,  NE 
Bic  razor:  All  except  U,  E,  CI 
Build  Up:  All  except  U,  E 
Crest:  M,  So 
Elseve  balsam:  All  areas 
Grecian  2000:  All  areas 
Hard  as  Nails:  All  except  E 
Lemsip:  All  except  E 
Macleans:  All  except  G,  E,  CI 
Milgard:  M,  U 
Milton  crystals:  M 
Parkers:  WW,  We,  M,  CI 
Ribena:  All  areas 
Sevenseas:  Y,  NE 
Stronghold:  All  except  E 
Sunsilk  shampoo:  All  areas 
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Milupa  introduce  Milumil. 
A  new  generation  of  baby  milks. 


First  came  Milupa  Infant  Foods,  the  fast 
movers.  Now  Milupa  introduce  Milumil,  the  first 
granulated  baby  milk  food. 

Milumil  is  granulated 

Milumil  granulation  is  a  real  advantage  for 
mothers.  Measuring  and  mixing  are  made  much  easier. 


Milk  powders 
may  become  compressed 
in  the  scoop  leading 
to  overfeeding. 


Milumil  granules 
are  easier  to  measure 

and  less  likely  to 
become  compressed. 


Milumil  is  satisfying. 

Milumil  has  been  carefully  modified  to  meet 
UK  medical  recommendations. 

Levels  of  protein  and  minerals  have  been 
reduced.  Fat  content  approximates  to  that  of  breast  milk. 
Carbohydrate  content  has  been  made  satisfying  throughout 
the  milk  feeding  stage. 

Milumil  is  available  nationally. 

Milumil  prices  and  margins  are  co'mpetetive. 
An  attractive  introductory  offer  is  available  nationally 
through  normal  wholesalers. 

A  full  promotional  programme  supports 

the  launch. 

Don't  wait  and  see.  Order  now  and  ensure 
Mothers  know  you  stock  Milumil  and  the  Milupa  range, 
the  new  generation  of  baby  foods. 

Samples  and  full  information  from 
Milupa  Limited,  Milupa  House,  High  Road,  Cowley  Peachev, 
Middlesex  UB8  2JA.  Tel:  West  Drayton  48286. 


milupa 

A  new  generation  of  baby  foods 
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(raWmvik  babies 
*  come  in  all  sizes 


JOHNSON'S  have  a  way  with 
babies.  It's  because  JOHNSON'S  Baby 
Products  are  so  gentle  and  pure. 

It  means  little  JOHNSON'S  babies 
grow  into  big  ones.  Then  they  have 
JOHNSON'S  babies  of  their  own.  And 
so  it  goes  on. 

That's  why  it's  a  good  idea  to  keep 
plenty  of  JOHNSON'S  Baby  Powder, 
Oil,  Lotion,  Shampoo,  Soap  and 
Cream  in  your  shop. 

You'll  find  your  profits  will  grow 
as  fast  as  the  babies. 

JOHNSON'S  is  one  tiling  you're 
never  too  big  for.     ©  |oWon^oWoit 
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Chemists'  new  impact 
in  baby  care 


Chemists  are  becoming  more  and  more  a  force  to  be  reckoned  with  in  the  babycare 
market.  Major  manufacturers  from  almost  all  sectors  have  responded  to  C&D's 
inquiries  with  statistics  and  comments  showing  that  declines  have  been  reversed 
and  that  new  products  are  finding  the  chemist — independents,  not  the  multiples  alone 
— a  major  outlet.  Below,  we  deal  with  the  market  sector  by  sector. 


Milk  foods 

Milk  foods  are  given  a  third  of  the  total 
market  by  Milupa,  who  have  entered  this 
sector  for  the  first  time  with  Milumil  a 
granulated  product  (C&D,  February  12, 
p172).  The  figure  Milupa  put  on  the 
market  is  £21  m. 

But  it  is  from  Cow  &  Gate  that  the 
promising  news  comes — chemists  have 
increased  their  share  of  the  total  market 
considerably  in  the  past  few  years,  as  the 
following  percentages  show:  May  1975, 
81;  January  1976,  83;  September  1976, 
88.  C&G  add:  "Indications  are  that  this 
will  continue  in  the  future".  A  strong  in- 
dication of  the  pharmacy's  importance  is 
also  provided  by  the  fact  that  even 
Wyeth's  SMA,  a  brand  on  sale  in  a 
variety  of  outlets  and  selling  traditionally 
with  price  promotion,  has  65  per  cent  of 
its  share  through  chemists.  Only  16  per 
cent  goes  through  non-pharmaceutical 
(grocery,  etc),  with  hospitals  and  clinics 
accounting  for  the  remaining  19  per  cent. 
Wyeth  say  that  since  the  DHSS  recom- 
mendations on  babymilks  early  in  1975, 
SMA  sales  are  up  by  60  per  cent.  Cow 
&  Gate's  almost-exclusively  chemist  dis- 
tribution provides  them  with  43  per  cent 
of  the  total  milk  foods  market — 44  per 
cent  of  the  market  in  independent 
chemists,  37  per  cent  in  multiples/ 
Co-ops.  And  their  total  sales  in  chemists 
are  in  the  ratio  85  to  15  in  favour  of  the 
independent! 

All  manufacturers  agree  that  the  con- 
sumer's choice  of  babymilk  is  largely 
influenced  by  hospital  and  clinic  recom- 
mendation, and  Cow  &  Gate  go  so  far 
as  to  say  that  the  effect  of  consumer 
advertising  is  therefore  questionable. 
Much  of  the  promotional  expenditure  is  in 
the  form  of  printed  literature  supplied 
through  professional  channels  (some  with 
specific  counter  units  for  distribution  in 
chemists),  and  some  with  versions  in 
immigrant  languages. 

Farley  Health  Products  claim  32  per 
cent  of  the  total  market  for  their  Oster- 
milk  brands  and  about  35  per  cent  of 
sales  through  chemists  excluding  Boots. 

Clinics  are  believed  to  have  accounted 
for  about  a  quarter  of  milk  sales,  but  with 
the  phasing  out  of  National  Dried  Milk 
there  is  a  tendency  for  more  mothers  to 
make  their  purchases  of  proprietary 
milks  in  retail  outlets. 

Farleys  are  said  to  have  over  85  per 
cent  of  the  total  feeding  rusks  market — 
and  over  80  per  cent  of  the  sales  going 
through  chemists. 


Non-miiK  toods 

Baby  foods  other  than  milks  is  now  such 
a  competitive  market  that  each  manu- 
facturer has  provided  C&D  with  conflict- 
ing statistics  according  to  his  own  best 
interests — but  all  agree  that  the  chemist 
is  the  main  beneficiary!  The  total  market 
size  is  estimated  at  between  £28m  and 
£30m  by  Heinz  and  Gerber,  and  both 
stress  the  continuing  growth  in  sterling 
terms,  despite  the  volume  decline  result- 
ing from  the  falling  birth  rate  .  But 
Robinsons  Baby  Foods  say  the  market  is 
worth  only  £24m  and  declining. 

Heinz  give  chemists  51  per  cent  of  the 
"cans,  jars  and  packets"  market:  "They 
have  more  than  doubled  their  share  since 
1967  and  in  the  past  four  years  have  in- 
creased it  by  11  percentage  points". 
Gerber  follow  the  same  line  with: 
"Chemists  have  been  increasingly  suc- 
cessful and  now  hold  a  46  per  cent  share 
of  the  business  compared  with  only  31 
per  cent  in  1971". 

When  it  comes  to  brand  shares,  each 
manufacturer  again  takes  a  different  view- 
point: 

Heinz    (basing    their   figures   on  total 

market):  Heinz  67,  Gerber  17,  Cow  & 

Gate  4,  dried  foods  12. 

Cow  &  Gate  (share  in  chemists):  20  per 

cent — 22  per  cent  in  independents  and 

12  per  cent  in  multiples/Co-ops.  In  fact, 

88  per  cent  of  C&G  babymeals  sales  are 

through  independents. 

Gerber  (based  only  on  outlets  stocking 


a  comprehensive  range  of  baby  foods, 
sterling  value):  Gerber  24-3,  Heinz  37-9, 
Cow  &  Gate  20,  others  17-8. 
Robinsons  Baby  Foods  (unspecified 
base):  17  per  cent  share  of  the  market 
now  held  by  instant  varieties,  an  increase 
of  5  per  cent  over  1975.  Baby  Food  One 
and  Two  ranges  up  by  10  per  cent  in 
volume  in  1976  (for  Two  21  per  cent); 
baby  cereals  up  9  per  cent.  Chemists 
accounting  for  two-thirds  of  Robinsons' 
baby  food  sales — a  figure  that  has  in- 
creased steadily  in  the  past  two  years. 

Heinz  expect  the  market's  sterling 
value  to  grow  10  per  cent  during  the 
coming  year,  adding  that  while  the  de- 
cline in  volume  may  continue  into  1977, 
there  are  strong  indications  that  the 
graph  is  now  levelling  out.  "Another  im- 
portant factor  is  that  the  decline  in  the 
birthrate  has  slowed  down  and  some 
forecasts  indicate  a  rise  in  the  coming 
decade." 

So  what  has  the  chemist  been  doing 
right  in  recent  years,  and  how  should  he 
take  advantage  of  the  forecast  expan- 
sion? Heinz  believe  the  growing  market 
share  shows  that  the  independent 
chemist  is  continuing  to  recognise  the 
importance  of  baby  foods  as  a  traffic 
builder  to  attract  "free  spending"  young 
mothers  who  are  shopping  not  just  for 
baby,  but  themselves  and  the  rest  of  the 
family.  This  means  the  purchase  of  all 
the  ancillary  products  like  toiletries,  razor 
blades,  medicines,  etc.  "Evidence  from 
analyses  on  a  wide  range  of  accounts 
shows  that  a  good  performance  with 
babyfood  sales  co-incides  with  a  younger 
age  profile  of  the  average  shopper  within 
that  particular  store  sector. 

"A  wide  range  of  varieties  featuring 
products  suitable  for  all  meal  occasions 
is  of  the  utmost  importance.  Heinz  now 
have  a  complete  range  of  cans  and  jars 
which  satisfies  90  per  cent  of  the  total 
demand  for  babyfoods.  With  the  addition 
of  some  dried  baby  foods  a  retailer  can 
satisfy  100  per  cent  of  mothers'  require- 
ments with  just  two  suppliers  and  we  feel 
this  makes  a  strong  case  for  many  stores, 
particularly  independents,  to  consider  dis- 
continuing the  second  and  third  brands  of 
wet  babyfoods.  Rationalisation  in  this 
way  means  benefits  of  reduced  stock 
levels,  improved  volume  discounts,  sim- 
plification of  invoicing  etc." 

That,  of  course,  is  not  the  view  of 
Gerber.  They  argue  that  both  the  leading 
brands  should  be  stocked:  Gerber  in  jars 
and  Heinz  in  cans.  "Research  shows  that 
mothers  like  to  vary  their  purchases  and 
56  per  cent  of  mothers  buy  Gerber." 
Gerber  do,  however,  agree  that  the  in- 
creasing strength  of  chemists  arises  from 
the  fact  that  many  have  comprehensive 
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Baby  foods. 
You  want  to  get 

everything  right! 


Baby  foods  in  cans*     Baby  foods  in  jars* 
STOCK  THE  BRAND  LEADER. 

In  chemists,  Heinz  outsells  all  other 
baby  food  brands  put  together- and  outsells 
the  2nd  brand  by  over  3:1* 


HEINZ -.THAT'S  RIGHT. 


independent  Consumer  panel. 
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babycare  sections  which  go  a  long  way 
to  providing  one-stop  shopping  for  young 
mothers,  who  tend  to  visit  chemists 
regularly  anyway.  They  suggest  that 
ideally  the  baby  section  should  be  located 
next  to  high  profit  impulse  purchase 
items,  such  as  cosmetics  so  that  the 
chemist  gets  the  benefit  of  spin-off  pur- 
chases. 

To  help  the  independent  chemist, 
Gerber  offer  expert  advice  on  how  to 
merchandise  a  babycare  section  in  the 
smaller  store  and  will  suggest  a  suitable 
product  range  for  maximum  profitability 
(details  from  David  Collman,  merchandis- 
ing manager,  CPC  (UK)  Ltd,  Claygate 
House,  Esher,  Surrey). 

After  pilot  store  tests  and  one  major 
territory  test,  Cow  &  Gate  have  also  in- 
troduced a  babymeals  merchandising 
scheme — which  they  say  is  proving  ex- 
tremely successful.  The  merchandising, 
which  involves  fitting  plastic  shelf  liners, 
end  pieces  and  shelf  edge  title  strips,  is 
offered  free-of-charge,  together  with  re- 
stocking of  shelves.  It  helps  the  mother 
to  find  the  varieties  she  requires,  makes 
re-stocking  of  shelves  much  easier,  and 
quickly  identifies  the  fast-selling  lines. 
The  shelf  stock  is  arranged  in  the  same 
sequence  as  the  order  form  facilitating 
stock-taking  and  ordering. 

C&G  report:  "After  merchandising,  re- 
sults were  fairly  dramatic,  roughly  doubl- 
ing the  number  of  varieties  stocked  more 
than  doubled  sales.  Not  only  did  sales 
increase  as  the  number  of  varieties 
stocked  increased,  but  sales  of  each 
variety  also  rose  when  a  larger  range  was 
handled.  Results  proved  that  a  sharp 
jump  in  sales  per  variety  occurred  around 
the  50  varieties  mark  and  again  around 
the  70  mark. 

Disposable  napkins 

The  disposable  napkin  market  may  have 
halted  its  decline  and  be  on  the  way  back 
up  again,  according  to  the  latest  informa- 
tion available.  Robinsons  of  Chesterfield 
estimate  that  some  10  per  cent  of  nappy 
changes  were  with  disposables  in  1975, 
a  drop  of  about  a  fifth  on  1974  when  the 
proportion  was  up  to  perhaps  13  or  14 
per  cent — but  1976  saw  the  situation 
level  out.  The  decline  did  not  halt  the 
growth  of  the  market's  value,  however 
— Lilia-White  say  it  has  continued  through 
price  increases  which  have  more  than 
offset  volume  losses.  Current  value  is 
£8-5m  annually,  according  to  Robinsons. 

At  one  time  chemists  were  losing  to 
the  grocers,  who  achieved  a  peak  of  42 
per  cent  of  the  market  in  1974.  But  while 
grocers  are  now  down  to  something  like 
35  per  cent  of  the  market,  and  Boots  are 
believed  alone  to  account  for  almost  a 


third  of  total  sales,  independent  chemists 
have  also  increased  their  share  at  the 
expense  of  grocery.  Lilia-White  comment: 
"This  is  an  interesting  factor  as  the 
chemist  does  on  average,  sell  at  a  higher 
price  than  the  grocer,  but  he  does  offer 
a  wider  choice  of  products  within  this 
field.  The  grocer  is  more  likely  to  sell 
below  the  manufacturer's  recommended 
price  but  limits  his  stock  to  the  one  or 
two  brands  having  the  largest  share  of 
the  market. 

In  predicting  a  turn  in  the  fortunes  of 
disposable  napkin  sales,  Roy  Trayhern, 
group  product  controller  at  Lilia-White 
says:  "It  is  evident  that  the  chemist 
should  reap  the  benefit  as  he  is  prepared 
to  offer  a  wider  choice  of  brands  and  is 
there  to  give  the  help  and  guidance  to 
his  customers  which  is  not  available  in 
most  grocery  outlets. 

"The  pricing  policy  on  disposable  nap- 
kins is  diverse — some  supermarket  groups 
feature  continual  price  mark-downs 
whilst  others  will  discount  occasionally. 
The  chemist  on  the  other  hand  has  the 
advantage  of  participating  in  several  of 
the  wholesaler  organised  promotions 
which  are  activated  by  most  manufac- 
turers, and  with  these  comes  the  sup- 
port of  wholesaler-prepared  display 
material."  That  view  is  shared  by  Modo 
Consumer  Products  who  changed  from 
direct  delivery  to  retail  outlets  to  whole- 
saler distribution  when  they  took  over 
Tufty  Tails  from  Maws  in  1975.  "Our 
main  task  has  been  to  persuade  retailers 
to  devote  shelf  space  to  the  newborn  and 
toddler  sizes  in  a  market  where  shelf 
space  is  already  a  major  headache",  says 
Robin  Pollock,  Modo  product  manager. 
"The  support  received  from  major  whole- 
sale groups  in  terms  of  promotional 
activity  and  sales  force  effort  has  been 
vitally  important  in  gaining  distribution 
for  the  additional  sizes." 

Credit  for  expansion? 

It  is  the  view  of  Colgate-Palmolive  that 
much  of  the  credit  for  the  growth  in  the 
market  should  go  to  their  national  expan- 
sion of  Curity  Snugglers  in  April  1976. 
They  say  that  the  market  increase  be- 
came significant  over  the  April  to  Sep- 
tember period — during  which  they  claim 
to  have  given  the  brand  the  heaviest  ad- 
vertising backing  ever  seen  in  the  market, 
both  on  television  and  in  the  Press,  plus 
a  major  public  relations  campaign  to 
health  visitors  and  midwives. 

Modo  now  sees  the  market  dividing 
between  Curity  Snugglers  and  Tufty  Tails 
("the  only  comparable  system"),  with 
their  brand  retailing  at  about  half  the  cost 
per  nappy  change  of  the  competition. 
They  say  that  the  product  was  launched 
in  the  UK  after  research  had  shown  that 
housewives  were  unhappy  with  the  quality 
of  most  available  disposables. 

Robinsons  have  also  found  chemist 
wholesalers  of  value  in  their  promotional 
activity.  Babettes  have  been  available  as 
an  Apocaire  offer,  supported  by  local 
Press  advertising,  during  January,  and 
a  similar  promotion  is  with  Unichem  this 
month.  But  a  major  part  of  the  1977 
activity  will  involve  promoting  the  ad- 
vantages of  using  disposable  nappies  in 
general.  "This  market  expansion  cam- 
paign   is    of    particular    relevance  to 
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Trimster's  new  packaging,  being  phased 
in  across  the  whole  range  over  the  next 
two  or  three  months.  Articles  in  the 
clip-seal  bags  can  be  taken  out  for 
examination  without  damage  to  the  pack 


chemists  as  it  will  be  aimed  at  first-time 
pregnant  women  who  will  be  visiting 
chemists  for  prescriptions  related  to 
pregnancy,  buying  babycare  items  and 
asking  the  chemist  for  advice."  These 
women  account  for  almost  one-quarter 
million  new  customers  every  year.  But 
despite  the  fact  that  only  10  per  cent  of 
changes  are  with  disposable  at  present, 
Robinsons  estimate  that  50-60  per  cent  of 
mothers  use  this  form  of  nappy  at  least 
some  of  the  time. 

Share  claims 

Some  brand  share  claims  are: 
Robinsons  of  Chesterfield:  Paddi  Pads, 
described  as  unique  on  the  British  market 
and  forming  a  sector  on  their  own,  are 
said  to  have  42  per  cent  of  the  total 
market  through  chemists  and  grocers  and 
40  per  cent  of  sales  through  chemists. 
Babettes  (acquired  by  Robinsons  last 
year)  hold  lead  position  in  the  Swedish- 
style  sector  with  20  per  cent  of  the  total 
market.  Robinsons  say  that  in  this  sector 
nearly  half  of  the  sales  are  through 
grocers  and  only  a  quarter  through 
chemists.  However,  some  70  per  cent  of 
Babettes  volume  is  through  chemists,  re- 
flecting Robinsons'  chemist  orientation 
which  has  helped  provide  a  10  per  cent 
increase  in  the  Babettes  market  share 
since  the  acquisition. 
Lilia-White.  Bambi  is  given  19  per  cent 
of  chemists'  sales  of  disposable  napkins, 
an  increase  of  3  per  cent  over  the  past 
12  months. 

Colgate-Palmolive.  Curity  Snugglers  are 
given  brand  leadership  in  the  April- 
September  1976  period — both  in  volume 
and  value  terms  (on  value,  three  and  a 
half  times  the  second  brand).  The  large 
discrepancy  between  Robinsons  and 
Colgate  claims  stems  from  the  method  of 
collecting  data — chemists  (excluding 
Boots)  and  grocers'  sales  in  the  former 
case  and  consumer  panel,  for  a  brand 
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with  heavy  sales  in  department  stores 
and  Boots,  in  the  latter. 
Johnson  &  Johnson.  Baby-dry  has  16  per 
cent  of  the  liners  market,  valued  in  total 
at  £5m  at  rsp.  Chemists  still  hold  58  per 
cent  of  Baby-dry  sales,  despite  increas- 
ing competition  from  high-street  multiples. 

Toiletries 

The  vital  part  played  by  pharmaceutical 
outlets  is  also  stressed  by  Johnson  & 
Johnson,  who  say  that  two  out  of  three 
baby  toiletries  purchases  are  of  their 
products  (and  60  per  cent  are  now  for 
adult  use!).  "A  young  or  first-time  mother 
particularly,  will  go  to  her  chemist  be- 
cause she  has  confidence  in  him.  But 
once  new  customers  are  established, 
chemists  must  continue  to  attract  them 
into  their  stores  against  a  background 
of  stiff  competition  from  the  high  street 
multiples.  The  heavily  advertised  brand 
leaders  are  the  key  to  success  in  this 
climate.  Well-stocked  products,  well- 
displayed  in  store,  will  attract  and  hold 
customers.  Promotions  will  further  in- 
crease customer  traffic,  improve  sales, 
and  generate  extra  cash  profits." 

Johnson's  baby  powder,  world-wide 
and  UK  brand  leader,  is  expected  to 
achieve  significant  unit  sales  growth  this 
year,  despite  a  static  market  prediction. 
Johnson's  baby  shampoo  sales  have 
risen  360  per  cent  since  1973  and  it  is 
brand  leader  with  65  per  cent  of  a  market 
worth  £400,000  at  rsp.  Johnson's  baby 
lotion  has  42  per  cent  of  unit  sales  of  the 
baby  lotions  market  (££m  at  rsp).  John- 
son's baby  oil  has  a  60  per  cent  share 
(market  worth  £100,000  at  rsp). 

Johnson's  Cotton  Buds  claim  a  65  per 
cent  share  through  chemists — sales 
through  grocery  outlets  have  increased 
dramatically,  however,  resulting  in  a 
decline  in  sales  through  chemists  as  a 
percentage  of  total  sales  from  a  1974 
level  of  71  per  cent  to  57  per  cent  in 
1976.  "However,  the  trend  is  beginning 
to  slow  as  more  and  more  chemists  ap- 
preciate that  they  must  stock  a  range  of 
sizes  to  ensure  customer  loyalty  to  their 
shops,"  say  J  &  J.  This  product  has  de- 
veloped from  a  strong  baby  base  usage 
into  a  major  adult-use  brand.  Consumer 
research  has  proven  the  multitude  of 
uses  of  Cotton  Buds — from  ear  cleaning 
to  the  application  of  make-up. 

Pants  and  'sundries' 

For  baby  "sundries"  it  is  display  at  point- 
of-sale  that  counts  rather  than  consumer 
advertising,  according  to  Simon  Pratt, 
Trimster  Co  managing  director.  He  be- 
lieves that  technical  knowledge  is  also 
important — on  the  part  of  sales  staff  or 
by  means  of  product  packaging,  which  is 
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why  the  company's  new  packs,  now 
making  their  appearance,  carry  more 
technical  information.  This  is  a  sector 
badly  affected  by  "dumped"  imported 
products,  selling  through  wholesalers  and 
to  supermarket  groups  in  such  a  way 
that  prices  for  the  same  item  can  vary 
greatly  between  chemist,  supermarket 
and  market  stall.  Trimster  feel  their 
policy  of  selling  a  complete  and  colour- 
ful range  direct,  with  free  display  stands 
and  50  per  cent  mark  up,  helps,  the  in- 
dependent chemist  to  compete. 

LR/Sanitas  say  that  in  baby  pants  it  is 
important  to  cater  for  two  distinct  sectors 
— traditional  snap-on  pants,  and  pull-on 
pants  which  have  grown  in  popularity 
with  "modern  mums".  The  pull-on  pants 
market  they  estimate  at  £2-7m  rsp  and 
snap-ons  at  over  £1m.  Marigold  Snappies 
are  said  to  be  brand  leaders  in  snap-ons. 

Other  sectors 

Optrex  report  that  the  market  for  vitamin 
fruit  drinks  has  been  declining  for  the 
past  few  years,  but  with  the  constantly 
increasing  costs  of  citrus  fruits — for  ex- 
ample the  number  of  oranges  used  in 


Several  manufacturers  have  mentioned  to 
C&D  the  role  of  wholesale  groups  in  help- 
ing chemists  expand  this  market  and 
Unichem  who  have  their  own  Kemval 
range  believe  that  many  retailers  fail  to 
examine  the  discount  structure  of  the 
products  they  are  selling,  the  outcome  of 
this  failure  being  reduced  profitability  for 
the  same  level  of  effort.  "Many  retailers 
fail  to  support  merchandising  campaigns 
arranged  basically  for  their  own  benefit. 
Unichem's  view  is  that  a  sure  way  of 
stopping  the  drift  of  consumers  towards 
the  supermarket  and  multiple  outlets  is 
for  each  retailer  to  re-vitalise  his  display 
and  merchandising  activities,  and  to  take 
full  advantage  of  any  Dromotion  or  assist- 
ance offered  by  the  leading  pharmaceu- 
tical organisations  and  companies." 

But  in  spite  of  the  success  of  chemists 
:n  many  sectors,  some  manufacturers 
offer  a  caution  about  complacency.  A 
Beecham  spokesman  writes:  "Much  of 
the  chemist  babycare  business  appears 
to  be  concentrated  in  one  large  chemist 
multiple  reputed  to  account  for  anything 
between  a  provable  20  per  cent  and  a 
rumoured  40  per  cent  of  the  business.  On 
the  wider  front  of  associated  products — 
clothing,  accessories  and  some  toiletries 
— the  influence  and  appeal  of  the  Mother- 
care  chain  offers  many  pointers  for  the 
chemist  to  make  more  of  his  advantages. 
Certainly  there  is  criticism  in  some  quar- 
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Keldon  Fruit  Tree  bought  in  a  grocers 
would  cost  about  £042 — the  market  ap- 
pears to  be  taking  an  upward  swing,  as 
more  people  return  to  the  drinks  as  a 
source  of  vitamin  C.  In  1976,  at  rsp,  the 
market  was  valued  at  approximately 
£2£m;  the  estimate  for  1977  is  £3m. 

Sterling  Health  Products  claim  that 
Delrosa  continues  to  increase  its  volume 
sales  and  maintain  its  position  as  brand 
leader  with  a  50  per  cent  share  of  the 
baby  syrups  market.  The  reasons  given 
are  strong  reputation  with  new  mothers 
and  continuous  promotional  activity. 

According  to  LR/Sanitas,  who  claim 
brand  leadership  with  Woodward's  gripe 
water,  the  total  carminative  market  is 
worth  £T2m  at  rsp,  two-thirds  through 
chemists.  Baby  creams,  they  say,  are 
worth  around  £2. 75m,  80  per  cent  through 
chemists. 

Internationa!  Chemical  Co  claim  that 
Anbesol,  whose  indications  include  teeth- 
ing paints,  has  1T4  per  cent  of  the 
publicly  advertised  sector  of  its  particu- 
lar market.  Sterling  sales  growth  of  31 
per  cent  last  year  compared  with  a  total 
market  increase  of  10  per  cent. 


ters  of  the  apparently  low  effort  in  many 
outlets  to  promote  babycare. 

"Permanent  babycare  product  group- 
ing, display  and  promotion  of  special 
prices,  addition  of  minor  accessories  and 
a  section  for  the  expectant  mother  her- 
self are  all  challenging  and  likely  to  be 
rewarding  possibilities.  Little  opportunity 
is  taken,  it  seems,  of  the  mother's  desire 
for  information  and  advice.  Much  excel- 
lent, helpful  and  authoritative  literature  is 
published  by  interested  manufacturers 
and  professional  bodies,  either  free  or  at 
relatively  low  prices.  Free  or  not,  a  place 
for  a  selection  of  these  could  reflect 
nothing  but  credit,  helpful  service  and  the 
goodwill  which  brings  customers  back 
regularly  for  at  least  two  years. 

"Indeed,  for  those  who  have  not 
already  done  so,  a  visit  to  the  nearest 
clinic  or  watching  what  happens  when 
the  local  Boots  branch  gets  delivery  of 
its  own  booklet  could  be  most  instructive. 
Certainly  most  manufacturers  will  testify 
to  the  regular  demand  received  for  infor- 
mation as  a  result  of  advertising  in 
mothercare  specialist  publications  " 

However,  the  overall  market  position 
for  chemists  is  good,  and  improving.  So 
often  C&D's  marketing  features  have  to 
start  "chemists  are  missing  out" — per- 
haps in  babycare  it  is  the  manufacturers 
who  ignore  or  underestimate  the  chemist 
that  are  "missing  out". 


Market  conclusion:  chemists  must  avoid  complacency 
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Our  rusks  are  far  less  sweet 
because  too  much  sugar 


isn't  good  for  a  baby. 


New  Cow  &  Gate  Liga  Rusks  are 
very  different  to  the  kind  of  rusks  most  babies  are  used  to. 

One,  they're  square.  Two,  they  contain  far  less  sugar 

But  even  with  a  lower  level  of  sweetness,  they  still 
provide  babies  with  a  well-balanced  diet. 

Of  course,  lessening  the  sugar  content  isn't  all  we've  done 
to  make  Cow  &  Gate  Liga  Rusks  preferable  to  others. 
There  are  many  nutritional  benefits  besides. 

And  a  free  babymug  offer  is  presently  going  all  out  to 
promote  Cow  &  Gate  Liga 

A  good  square  rusk,  full  of  good 
square  nourishment  For  fitter;  rather 
than  fatter,  babies.  CO 
Not  to  mention  healthy  sales. 


218   Chemist  &  Druggist 


19  February  1977 


Perfectly  placed 
to  sell  for  you. 

During  1977  Lewis  Woolf  advertising  will  be  seen  in  even  more  of 
the  right  places— in  the  big  circulation  women's  papers  too. 

Nursing  Times,  Nursing  Mirror,  You  &  Your  Baby,  The  Baby  Book, 
Maternity  &  Mothercraft,  Mother,  Mother  &  Baby,  Parents,  Woman, 
Woman's  Own,  Woman's  Weekly. 

And  the  message  wil  I  come  across  loud  and  clear  that  Lewis  Woolf 
productsare  better  designed,  better  made  and  represent  better  value 
for  money.  You  only  have  to  see  them.  Strong,  safe,  hygienic  Freflo 
bottles  and  teats.  Griptight  Flexi-ring,  the  soothers  that  conform  to 
British  Standards.  And  super,  strong  and  absorbent  Sofdown 

disposable  nappies  and  tie  pants. 

Obvious  profit  makers.  Stock  up  soon 
to  meet  the  demand. 


Lewis  Woolf  Griptight 

THE  SAFEST  PROFIT  YOU'VE  EVER  MADE 

Lewis  Woolf  Griptight  Limited,  144  Oakfield  Road,  Selly  Oak,  Birmingham  B29  7EE.Telephone:  021-472  4211 
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Immunisation  in 
childhood 

by  W.  A.  Littlejohns,  FPS,  clinical  research  division,  Wellcome  Research  Laboratories 


3harmacists  who  advise  mothers  on  baby 
Dare  may  well  be  faced  with  questions  on 
:he  advisability  of  infant  vaccinations. 
During  the  past  two  decades  there  have 
oeen  changes  in  official  recommenda- 
tions, so  that  the  mother  or  today  may 
be  confused  when  given  advice  which  is 
at  variance  with  that  received  from  her 
own  mother  or  even  from,  say,  an  over- 
seas friend. 

The  principal  vaccines  offered  for 
childhood  immunisation  in  the  UK  and 
Ireland  are  those  against  diphtheria, 
measles,  pertussis  (whooping  cough), 
poliomyelitis,  smallpox  and  tetanus.  Of 
these,  vaccination  against  diphtheria, 
poliomyelitis  and  tetanus  should  be  re- 
garded as  unquestionably  necessary. 
Diphtheria,  once  the  major  cause  of 
deaths  in  children,  may  seem  to  have 
virtually  disappeared  from  these  islands, 
but  this  is  due  in  large  part  to  the 
success  of  the  widespread  vaccination 
against  it.  Poliomyelitis,  a  particularly 
ugly  disease  in  that  it  causes  permanent 
damage  to  the  sufferer,  can  attack  the 
unprotected  person.  Tetanus  is  in  a  class 
of  its  own  in  that  unlike  other  infections 
where  a  mild  or  subclinical  attack  confers 
permanent  immunity,  the  only  real  protec- 
tion against  it  is  by  vaccination. 

Smallpox  no  longer  presents  a  threat 
except  in  isolated  pockets  such  as 
villages  in  Somalia,  so  routine  vaccina- 
tion against  it  is  unnecessary.  In  coun- 
tries where  measles  is  a  threat  to  life, 
vaccination  is  definitely  advisable,  but 
in  the  advanced  countries  the  infection  is 
usually  less  severe.  Even  so,  many 
parents  will  wish  to  protect  their  children 
from  its  marked  discomforts.  In  the  case 
of  measles  vaccination,  this  should  be 
deferred  until  the  second  year  of  life,  or 
preferably  until  the  age  of  three  years. 

Pertussis 

Many  parents  are  likely  to  express  con- 
cern about  the  dangers  of  vaccination 
against  whooping  cough.  They  will  have 
read  in  the  popular  Press  or  heard  from 
radio  or  television  disturbing  stories  of 
brain  damage  resulting  from  such  vaccin- 
ation. Figures  such  as  80  cases  a  year 
have  been  broadcast  by  the  media  and 
doubt  has  been  cast  on  the  efficacy  of 
the  vaccine  itself  in  those  children  who 
have  been  vaccinated.  Once  promoted, 
such  rumours  become  established  as  fact 

n  the  minds  of  those  who  have  no  other 
sources  of  information.  Look  then,  first, 
at  the  efficacy  of  pertussis  vaccine. 
Until  1951,  when  what  is  known  as  the 
Kendrick  vaccine  was  studied  in  properly 
conducted  trials,  pertussis  vaccine 
f/aried  from   manufacturer  to  manufac- 

urer  and  from  batch  to  batch  because 
there  was  no  proper  test  of  its  efficacy. 


When  the  Kendrick  vaccine,  with  its  in- 
tracerebral challenge  test  was  evolved,  it 
became  widely  used,  finally  being 
adopted  in  1957  as  part  of  the  official 
immunisation  programme  in  the  UK.  The 
figures  showed  a  steady  decline  in  the 
incidence  of  whooping  cough:  60,000  in 
1951,  50,000  in  1953,  and  just  under 
40,000  in  1957.  This  decline  continued 
until  yearly  notifications  fell  to  below 
10,000  with  peaks  of  up  to  20,000  in 
1960,  1963  and  1967.  Whether  this  impro- 
vement was  due  to  vaccination  alone  can- 
not be  proved,  but  in  the  absence  of 
some  other  cause  such  as  better  hygiene 
or  an  efficient  new  antibacterial  agent  it 
may  be  presumed  that  vaccination  was 
chiefly  responsible.  Certainly  the  organ- 
ism, Bordetella  pertussis,  does  not  seem 
to  have  lost  it  virulence,  since  the  case 
fatality  rate  has  remained  constant  at 
about  0-1  per  cent.'  In  the  middle  1960's 
doubt  was  cast  on  the  efficacy  of  the 
vaccine,  Preston2  having  already  criti- 
cised some  makes  of  vaccine  as  not 
containing  the  full  complement  of  sero- 
types. But  there  was  an  equally  probable 
reason — that  some  manufacturers  con- 
formed to  the  BP  standards  of  vaccine 
strength  which  were  only  half  those 
demanded  by  WHO.  Today  all  pertussis 
vaccines  are  of  the  higher  strength,  thus 
any  doubts  as  to  the  efficacy  of  the 
current  vaccine  can  be  discounted. 

Brain  damage 

The  question  of  brain  damage  is  quite 
another  matter.  That  pertussis  vaccine 
can  be  hazardous  to  children  who  have 
a  history  of  convulsions  has  long  been 
known,  and  therefore  manufacturers  state 
that  it  should  not  be  given  to  them  or  to 
children  with  a  history  of  allergic  reac- 
tions. Furthermore,  of  course,  like  other 
vaccines,  pertussis  vaccine  should  only 
be  given  where  the  child  is  in  a  healthy 
condition.  But  there  is  a  singular  lack  of 
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evidence  that  would  support  the  hypoth- 
esis that  appreciable  numbers  of  children 
have  suffered  brain  damage  as  a  result 
of  pertussis  vaccination.  The  Joint  Com- 
mittee on  Vaccination  and  Immunisation 
has  unanimously  recommended  the  main- 
tenance of  the  policy  of  offering  pertussis 
vaccination  in  infancy." 

Those  giving  advice  to  parents  of 
young  babies  on  this  matter  should  know 
these  facts  because  the  final  decision 
whether  to  vaccinate  or  not  must  come 
from  the  parent.  From  a  statistical  point 
of  view  there  will  always  be  some  pati- 
ents who  suffer  some  form  of  concurrent 
illness  unrelated  to  the  vaccine.  To  sepa- 
rate effect  and  cause  may  be  impossible 
but,  in  order  to  remove  the  natural  feel- 
ing of  guilt  afterwards,  this  too  should  be 
explained  to  the  mother.  She  should 
also  be  made  aware  of  the  danger  of 
whooping  cough  to  unprotected  infants. 

Timing  of  vaccination 

There  is  no  absolute  agreement  as  to  the 
timing  of  childhood  vaccinations.  The 
USA  authorities  recommend  starting  at 
two  months  of  age  because  the  mortality 
rate  from  pertussis  is  highest  in  the  first 
year  of  life.  Their  scheme  embraces  fairly 
short  intervals  between  the  three  initial 
doses,  followed  by  a  reinforcing  dose  a 
year  later.  Until  a  few  years  ago,  similar 
recommendations  were  official  in  the  UK 
but  these  were  then  changed  to  a  starting 
age  of  three  or,  preferably  six  months 
with  more  widely  spaced  doses.  This 
change  was  made  on  two  grounds:  (1) 
that  though  the  mortality  rate  may  be 
higher  in  the  first  year  of  life  the  attack 
rate  is  higher  in  older  children,  and  (2) 
that  the  longer  the  interval,  within  limits, 
between  doses  the  better  the  response, 
with  the  result  that  a  reinforcing  dose  a 
year  later  will  be  unnecessary.  As  will  be 
realised,  if  the  older  child  is  protected 
the  chances  of  a  baby  catching  the 
disease  are  reduced. 

The  standard  scheme  in  the  UK''  is  to 
give  adsorbed  diphtheria,  tetanus  and 
pertussis  vaccine  in  three  doses  with  an 
interval  of  six  to  eight  weeks  between  the 
first  two  and  four  to  six  months  between 
the  second  and  third  doses.  An  accom- 
panying dose  of  oral  poliomyelitis  vac- 
cine is  given  by  mouth  on  each  occasion. 
For  those  parents  who  prefer  to  refuse 
pertussis  immunisation,  the  triple  vaccine 
may  be  replaced  by  adsorbed  diphtheria 
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Vaccines 

SCHEDULE  OF 
Dose 

CHILDHOOD  IMMUNISATION 
Interval 

Diphtheria,  tetanus, 
pertussis  (adsorbed) 
Oral  polio  vaccine 

First 
First 

Schedule  commencing 
at  3-6  months  of  age 

Diphtheria,  tetanus, 
pertussis  (adsorbed 
Oral  polio  vaccine 

Second 
Second 

6  to  8  weeks 
after  first  dose. 

Diphtheria,  tetanus, 
pertussis  (adsorbed 
Oral  polio  vaccine 

Third 
Third 

4  to  6  months 
after  second  dose. 

Measles  vaccine 

Single  dose  in  second  year  of  life,  but  preferably  delayed 
until  3  years  of  age. 

Diphtheria,  tetanus 
Oral  polio  vaccine 

Booster  dose  at  5  years  of  age  or  school  entry. 

BCG 

10  to  13  years  of  age  in  tuberculin-negative  children. 

Rubella 

Girls  11-13-years  old. 
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and  tetanus  vaccine.  During  or  after  the 
second  year  of  life  measles  vaccine  is 
injected.  For  the  majority  of  infants  that 
completes  the  standard  course  of  im- 
munisation until  reinforcement  of  im- 
munity against  diphtheria,  tetanus  and 
poliomyelitis  at  school  entry,  either  at 
the  age  of  five  years  or  earlier. 

Exceptional  cases 

There  may  be  exceptional  cases  where 
the  pharmacist  may  like  to  know  what 
recommendations  to  make.  These  include 
those  instances  where  an  infant  is  to  be 
taken  abroad,  in  particular  to  the  tropics. 
Anyone  journeying  to  the  middle  part  of 
Africa  or  central  and  South  America 
should  be  vaccinated  against  yellow 
fever.  Such  vaccination  has  to  be  carried 
out  at  designated  centres,  approved  by 
the  World  Health  Organisation,  the 
locations  of  which  are  supplied  to  the 
patient's  doctor.  Certain  countries  may 
demand  vaccination  against  smallpox  or 
cholera.  Proof  of  vaccination  against 
these  three  is  by  means  of  an  Inter- 
national Certificate  of  Vaccination.  Per- 
sons trying  to  enter  a  country  which 
demands  such  vaccination  may  be  pre- 
cluded or  placed  in  quarantine  if  they  do 
not  carry  the  necessary  certificate. 
Children  below  the  age  of  12  months  are 
not  required  to  be  vaccinated  against  the 
three  infections  in  most  countries. 

In  countries  where  typhoid  is  a  particu- 
lar hazard,  children  over  one  year  of  age 
should  be  vaccinated  with  typhoid 
vaccine.  This  product  does  not  contain 
the  paratyphoid  A  and  B  and  is  therefore 
likely  to  produce  less  severe  reactions 
than  TAB  vaccine.  A  very  rare  require- 
ment by  travellers  may  be  typhus  vaccine. 
This  can  be  given  to  infants  of  six 
months  and  upwards. 

Parents  may  ask  about  BCG  vaccine  or 
rubella  (german  measles)  vaccine.  In  the 
UK,  protection  against  tuberculosis  by 
means  of  BCG  vaccine  (named  after  the 
French  scientists,  Calmette  and  Guerin, 
who  isolated  the  living  attenuated  bac- 
terium) is  withheld  until  the  child  reaches 
the  secondary  school  level  of  education. 
In  exceptional  cases,  such  as  where  a 
member  of  the  household  contracts  tuber- 
culosis, a  doctor  may  recommend  it  for 
younger  members  of  the  family.  In  the 
case  of  rubella,  UK  practice  differs  from 
that  of  the  USA.  Here,  girls  between  the 
ages  of  11  and  13  years  are  offered  the 
vaccine  so  that  they  will  have  circulating 
antibodies  during  their  child-bearing 
years,  thus  protecting  a  developing  foetus 
against  the  damaging  effects  of  german 
measles  in  the  unborn  child.  In  the  USA, 
boys  as  well  as  girls  are  immunised  at  a 
much  earlier  age,  in  an  endeavour  to 
eradicate  rubella  completely.  LaOdable 
though  this  objective  may  be,  the  USA 
scheme  does  mean  that  the  level  of  pro- 
tection is  likely  to  wane  considerably  by 
the  time  the  girl  becomes  an  adult. 
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The  effect  of  sunlight 
on  babies'  skin 

by  B.  Coleman,  MB,  ChB,  DipPharm  Med,  medical  adviser,  WB  Pharmaceuticals 


Sunlight  is  both  a  boon  and  a  bane  to 
the  skin  of  infants.  Its  infra-red  radiation 
provides  warmth  and  permits  lighter 
clothing  to  be  worn,  or  even  discarded, 
while  the  ultra-violet  which  falls  on  the 
exposed  skin  helps  synthesise  vitamin  D. 
The  visible  light  allows  parents  and 
friends  to  admire  the  smoothness  and 
healthy  appearance  of  that  same  skin. 
Yet  when  someone  wants  to  make  a 
healthy  comparison  they  usually  turn  to 
the  least  exposed  part  of  the  baby's 
anatomy — its  bottom. 

A  baby's  skin  is  much  more  sensitive 
to  solar  radiation  than  that  of  an  adult.  It 
is  much  thinner  than  an  adult's;  it  has  a 
poorly-developed  horny  layer  (which  acts 
as  the  superficial  filter  in  the  adult),  and 
its  melanocytes,  responsible  for  pigment 
formation  and  hence  tanning,  are  imma- 
ture. This  means  that  tanning  takes  much 
longer  than  in  adults  and  that  ultra-violet 
radiation  from  the  sun  rapidly  causes 
redness  and  burning.  This  applies  equally 
in  Caucasian  and  pigmented  skins, 
although  the  latter  are  relatively  less 
affected. 

How  much  is  too  much? 

The  question  then  arises  of  how  much 
sun  is  too  much.  This,  of  course,  depends 
on  latitude,  climate,  season  and  the 
innate  pigmentation.  In  the  British  Isles 
the  amount  of  ultra-violet  radiation  which 
reaches  sea  level  is  inadequate  to  pro- 
duce any  effect  for  over  six  months  of 
the  year.  Even  the  usually  exposed  faces 
of  infants  are  unlikely  to  suffer  from  solar 
radiation  during  the  winter  months,  but  a 
short  winter  holiday  a  thousand  miles  to 
the  south  or  at  a  ski  resort  (the  nursery 
slopes?)  can  damage  an  adult's  skin  and 
play  havoc  with  that  of  an  infant. 

During  the  summer,  the  amount  of 
solar  radiation  (and  the  damaging  ultra- 
violet spectrum)  are  greatly  increased. 
Babies  and  toddlers  are  proportionately 
more  at  risk  from  sunburn.  The  recom- 
mendations to  prevent  burning  in  adults 
need  to  be  interpreted  for  young  children. 
Young  children  in  cots  or  prams  cannot 
move  out  of  the  rays  of  the  sun,  and  a 
cooling  breeze  may  prevent  their  imme- 


diate discomfort,  but  they  will  leave  no 
doubt  about  their  injured,  blistered  skins 
over  the  subsequent  nights  and  days. 
Toddlers,  similarly,  may  be  too  busy 
enjoying  themselves  to  realise  what  is 
happening  to  their  exposed  surfaces. 

One  thing  not  always  appreciated  is 
that  ultra-violet  radiation  can  be  reflected 
from  water,  sand,  concrete,  snow  and 
other  light  surfaces.  Even  when  children 
are  kept  in  the  shade  they  may  well  be 
exposed  to  damaging  amounts  of  ultra- 
violet radiation. 

Protection 

What  then  can  one  do  to  protect  this 
delicate  integument  of  these  innocents? 
It  would  be  impractical,  unnecessary  and 
unhealthy  to  prevent  solar  radiation 
reaching  the  skins  of  children,  but  at  the 
same  time  moderation  is  required.  To 
achieve  this,  exposure  to  direct  solar 
radiation  must  be  strictly  limited,  initially 
to  about  five  minutes  twice  daily,  and 
increasing  by  no  more  than  three  to  five 
minutes  per  exposure  per  day.  For  the 
rest  of  the  time  children  should  wear 
loose  overalls,  and  that  means  over  all. 
Sun  tops  which  are  ventilated  and 
trousers  with  long  legs  are  essential  to 
prevent  sunburn,  and  face,  hands  and 
feet,  with  the  scalp  and  ears  if  the  hair 
is  fair  or  sparse  should  be  lavishly  coated 
with  a  sunscreen.  The  application  of  the 
sunscreen  should  be  repeated  frequently, 
as  sweating,  rubbing  and  other  activities 
will  rapidly  remove  the  protective  layer. 

Sunscreens  should  have  a  broad  spec- 
trum of  activity,  reducing  the  amount  of 
both  medium  and  long  ultra-violet  radia- 
tion reaching  the  skin.  Short  ultra-violet 

Concluded  on  p223 

The  horny  layer  is  very  thin  in  infants,  so 
that  young  skin  is  more  sensitive  to  heat 
and  cold,  moisture,  abrasion,  light  and 
other  sources  of  injury.  Infant  skin 
contains  less  pigment  (even  in  negroes) 
than  adult  skin,  and  hair  is  usually  finer 
so  that  secondary  protection  factors 
against  sunlight  are  also  weaker  (see 
comparative  diagrams  below) 
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She's  expecting 
the  best  in  baby  care... 

Stock  Suba-Seal  -  Britain's  largest  range  of  British  Made  baby  feeding  and  baby  care  requisites. 


Sell  her  the  best  in  baby  care  -  sell  her  Suba-Seal 

Bottles,  silicone  teats, 
insulated  containers,  soothers, 
teething  trainers,  potties, 
dishes  beakers  etc.  and  of 
course  the  unique  Suba®Seal 
hot  water  bottle  available  in 


both  plain  and  animal  shapes  - 
-  there  is  a  wide  range  to 
choose  from  at  competitive 
prices  and  all  British  made  in 
Britain. 


For  price  list  and  illustrated  literature  contact 
WILLIAM  FREEMAN  AND  COMPANY  LIMITED,  Suba-Seal  Works.  Staincross,  BARNSLEY,  Yorkshire.  Telephone:  0226-84081  Telex:  547186 


Hush.  Dad's  the  word. 


Savlon's  big  advertising 
campaign  for  BabyCare  is  certainly 
different. 

We've  put  Dad  in  the  picture. 

From  March,  whole  page 
colour  advertisements  will  appear, 
and  keep  appearing,  in  all  the  most 
important  specialist  baby  magazines 
on  the  market. 

Dad  will  be  holding  the  baby. 
Mum  will  be  told  what  she  already 
knows-that  'Savlon 
BabyCare'  is  the 


best  that  money  can  buy. 

Because  most  hospitals  and 
maternity  clinics  recommend  it . . . 
an  endorsement  if  ever  there  was! 


SAVLON 


— 


And  because  she's  probably  tried  it 
through  Savlon's  massive  sampling 
operation. 

So  one  way  or  another,  you  can 
be  sure  that  BabyCare  will  become 
number  one  with  Mum. 

And  number  one  with  you,  too- 
when  you  see  all  the  promotions 
we've  got  in  store  for  you. 

SAVLON  fijplh 

Care 


-Baby 

Care 


'Savlon  Baby  Care'  is  a  trade  mark. 
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Weaning:  how  to  advise 
the  anxious  mother 


H.  J.  Heinz  Co  offer  some  helpful  guidelines 

Most  babies  develop  from  an  early  milk 
diet  to  solid  food  with  little  or  no  trouble. 
But  if  baby  does  reject  solid  food  and 
consistently  refuses  to  take  it  the  situa- 
tion can  become  very  worrying  for  a 
mother,  particularly  with  her  first  baby. 

There  is  no  single  answer  to  the  ques- 
tion "Why  does  baby  reject  solid  foods?" 
Mothers  may  overlook  or  perhaps  not 
even  realise  that  babies  are  individuals 
and  have  personal  likes  and  dislikes;  he 
or  she  may  not  take  to  a  particular  taste 
or  texture.  So  it  is  important  to  advise 
mothers  not  to  force  a  baby  to  take  a 
taste  it  obviously  dislikes,  and  to  point 
out  that  although  the  transition  from  milk 
to  solids  may  sometimes  take  longer  than 
anticipated,  sooner  or  later  everyone 
goes  on  to  solid  foods. 

Mothers  are  often  bewildered  by  the 
variety  of  advice  given  on  when  to  begin 
mixed  feeding.  It  is  now  medically  agreed 
that  mixed  feeding  should  not  begin 
before  the  age  of  four  months.  However, 
because  all  babies  are  individuals  to 
some  extent  they  set  their  own  rules. 

Savoury  first 

Advise  mothers  to  start  baby  on 
savoury  food — generally  high  in  protein 
— rather  than  sweet  foods.  A  mother 
should  never  be  tempted  to  add  cereal 
foods  to  the  bottle  feed,  or  to  add  sugar 
or  salt  to  prepared  baby  foods.  Heinz 
savoury  babyfoods  contain  no  added  salt 
or  sugar  and  although  they  may  taste 
bland  to  the  adult  palate,  they  are  ideally 
formulated  for  baby's  health  and 
digestion. 

When  baby  reaches  eight  months  it  is 
probably  time  to  change  from  strained  to 
junior  foods,  and  it  is  best  to  begin  with 
junior  foods  at  breakfast  and  supper 
time.  Suggest  mothers  select  varieties 
which  are  slightly  less  "lumpy"  to  help 
baby  in  this  important  transitional  stage. 
Some  mothers  ask  the  difference  between 
strained  and  junior  foods — there  is  no 
difference  at  all  except  that  one  is  sieved 
and  the  other,  for  older  babies,  is  diced. 
The  nutritional  content  is  precisely  the 
same.  Again,  a  mother  should  take  this 
ransitional  stage  slowly.  It  is  not  a  race 
o  see  how  quickly  baby  can  reach  this 
pew  growing  up  stage,  and  no  two  babies 
ire  the  same. 

It  is  important  at  the  early  stages  of 
introducing  strained  foods,  and  at  the 
ater  stage  of  changing  to  junior  foods, 
lot  to  keep  giving  a  baby  the  same 
ariety.  It  is  wiser  to  ring  the  changes 
|vith  different  tastes  while  not  confusing 
i>aby  with  too  many. 

Some  mothers  say  that  when  a  baby 
tarts  on  solids  it  tends  to  want  a  drink 
between  each  spoonful.  This  should 
iever  be  started.  Once  a  mother  begins 


to  do  this  she  will  have  the  greatest  diffi- 
culty in  stopping  the  practice;  also  the 
liquid  will  fill  baby's  tiny  stomach  and  it 
will  not  be  able  to  take  so  much  food. 
Feeding  problems  are  often  those  which 
a  mother  has  made  for  herself! 

As  a  guide,  when  mother  thinks  that 
baby  is  ready  to  be  introduced  to  solids 
she  should  begin  with  six  teaspoonfuls 
at  one  feed  of  which  baby  will  probably 
reject  the  first  two.  Since  intake  will 
equal  about  half  a  can  of  prepared  baby 
food,  the  milk  feed  snould  also  be 
reduced  by  half. 

It  is  sometimes  helpful  to  add  a  little 
of  oaby's  milk — which  is  already  a 
familiar  taste,  to  Heinz  strained  food  until 
baby  gets  used  to  the  change  in  texture. 
A  point  to  remember  is  that  once  a  baby 
is  established  on  solid  foods  and  is  not 
having  a  milk  feed,  there  is  no  need  for 
"winding".  Wind  results  only  from  bottle 
feeding. 

It  is  at  the  weaning  stage  that  a  mother 
is  able  to  introduce  good  eating  habits, 
so  suggest  that  from  the  beginning  that 
she  should  discourage  extra  snacks 
between  meals  and  take  care  not  to  let 
baby  develop  a  taste  for  a  high-carbohy- 
drate diet. 

When  not  to  worry 

□  If  there  are  signs  in  the  nappy  that 
baby  is  not  digesting  his  food.  This  is 
normal  for  the  first  few  days  on  solids. 

□  If  baby  rejects  a  spoon.  He  or  she 
probably  never  had  a  hard  metal  object 
in  the  mouth  before.  Suggest  a  change 
to  a  plastic  spoon  with  a  shallow  bowl.  It 
helps  baby  to  take  more  solid  food  if  it 
is  sitting  upright.  If  it  is  sloping  back- 
wards the  food  is  apt  to  pour  down  the 
throat. 

□  If  baby  regurgitates  milk  after  a  feed, 
li  could  be  that  it  is  being  given  too 
much  milk. 

□  If  baby  sleeps  longer  between  feeds 
when  starting  on  solids.  This  probably 
means  that  it  is  satisfied. 

□  If  baby  does  not  want  a  ten  o'clock 
feed  at  night  This  is  perfectly  normal, 
and  the  whole  point  of  starting  mixed 
feeding  is  to  establish  a  three-meals-a- 
day  routine. 

Finally,  a  mother  should  start  weaning 
on  savoury  food  during  the  fourth  month 
at  lunch  time.  When  this  is  established, 
introduce  half  a  can  of  pudding  at  4  pm 
with  just  a  drink  of  cooled  boiled  water 
or  fresh  fruit  juice,  which  will  establish 
tea  time.  From  the  age  of  six  months 
baby's  feeding  routine  should  be  firmly 
established — taking  cooled,  boiled  water 
or  fruit  juice  in  early  morning,  and  for 
breakfast  a  scrambled  or  poached  egg 
with  a  milk  feed. 

Lunch  at  12.30  pm  could  consist  of  a 


full  can  or  jar  of  strained  food,  and  one 
of  strained  dessert,  with  a  drink  of  cool, 
boiled  water  or  fruit  juice.  Tea  at  4  pm 
could  be  a  full  can  of  strained  babyfoods 
(like  beef  and  liver  supper),  and  baby 
would  probably  enjoy  half  a  mashed 
banana  (no  added  sugar),  then  a  milk 
feed.  Six  o'clock  bedtime,  simply  another 
milk  feed. 

It  is  not  recommended  that  baby  should 
start  on  junior  foods  until  about  eight 
months  old  and  importantly  never  under- 
estimate a  baby's  intelligence.  Many 
mothers  say  that  baby  will  eat  fruit, 
chocolate,  and  crisps  quite  happily  but 
really  is  not  interested  in  lunch!  But,  if 
baby  can  eat  these  kinds  of  food,  then  it 
can  take  junior  foods — the  between-meal 
snacks  should  be  cut  out  entirely. 

Mothers  should  endeavour  to  make 
meal-times  relaxed,  a  happy  occasion.  It 
is  so  important  that  baby  gets  pleasure — 
is  eager  for  meal-times  and  enjoys  them. 


Sunlight  and  skin 

Concluded  from  p220 

radiation  is  not  found  in  normal  sunlight, 
but  occurs  in  fluorescent  lighting  and 
from  arc  welding.  Medium  wavelengths  of 
ultra-violet  radiation  are  responsible  for 
the  erythema  (redness)  swelling  and 
burning  that  accompany  sunburn  and  the 
long  ultra-violet  radiation  produces  tan- 
ning in  adults  but  not  in  children.  Recent 
evidence  suggests  that  long-wave  ultra- 
violet radiation  enhances  the  burning 
effect  of  the  medium-wave  ultra-violet, 
which  is  another  reason  for  using  a  sun- 
screen with  a  broad  spectrum  of  activity. 

There  are  many  good  sunscreens  avail- 
able and  the  differences  lie  in  their  pur- 
pose and  cosmetic  acceptability.  It  is 
important  to  choose  a  sunscreen  which 
is  specifically  recommended  for  children, 
and  to  follow  the  manufacturer's  direc- 
tions for  use.  In  this  way  children  will 
have  the  boon  of  solar  vitamin  synthesis 
and  gentle  tanning  without  the  bane  of 
sunburn  and  its  attendant  disruption  of 
the  family's  routine. 
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Soya  in  the  management 
of  milk  protein  allergy 

by  P.  S.  Parry,  BSc,  Mead  Johnson  Laboratories 


Cow's  milk  allergy  in  infants  and  children 
is  a  formidable  challenge  for  the  paedia- 
trician. Accurate  diagnosis  is  largely 
dependent  upon  recognition  of  allergic 
signs  and  symptoms.  However,  these 
manifestations  of  cow's  milk  allergy  show 
great  individual  variation  and  often  mimic 
those  of  other  diseases  of  infancy  and 
childhood.  In  the  older  child,  persistent 
allergy  may  be  masked  by  changes  in 
signs  and  symptoms  that  occur  with  age.' 

Treatment  may  prove  equally  challeng- 
ing. Elimination  or  reduction  of  cow's 
milk  products  in  the  diet  remains  the 
accepted  means  of  management.  Deter- 
mining the  restriction  necessary  on  an 
individual  basis  can  prove  difficult. 
Patients  exhibit  variable  tolerance  to 
cow's  milk  and  milk-containing  foods.  In 
addition,  infants  and  children  allergic  to 
cow's  milk  often  exhibit  multiple  food 
sensitivity.2  3 

influence  on  future  health 

Early  recognition  and  effective  manage- 
ment of  cow's  milk  protein  allergy  may 
mean  the  difference  between  an  un- 
healthy and  healthy  childhood.  Infants 
with  this  condition  are  more  susceptible 
to  colds  and  infections.2  4  The  continued 
stress  may  result  in  generally  poor  health 
and  reduced  mental  activity,  and,  in 
addition,  may  be  indicative  of  the  de- 
velopment of  other  allergies  later  in 
life.50 

The  protein  in  milk  has  been  implica- 
ted by  both  laboratory  and  clinical 
studies  as  the  allergenic  agent.' 8  Cow's 
milk  protein  is  said  to  be  a  more  potent 
allergen  than  breast  milk  protein."  The 
ability  of  an  infant  to  absorb  large  whole 
proteins  (pinocytosis)  has  been  implica- 
ted as  the  means  by  which  such  allergies 
occur,  in  conjunction  with  the  IgA  de- 
fence system  deficiency  of  the  young 
infant.  At  this  age  the  humoral  immune 
system  is  apparently  readily  accessible  to 
the  milk  protein,  as  adjudged  by  high 
antibody  titres  in  allergic  and  non-allergic 
individuals.  These  levels  decrease  with 
age  reflecting  reduced  intestinal  perme- 
ability and  maturation  of  immune  re- 
sponse.9 10 

In  the  first  two  years  of  life,  75  to  98 
per  cent  of  babies  develop  antibodies  to 
cow's  milk  protein,  yet  most  show  no 
signs  of  allergy.2  The  reason  that  some 
babies  become  allergic  whilst  most  do 
not  is  not  clearly  understood,  but  the 
allergic  predisposition  is  thought  to  in- 
volve hereditary  factors."  12 

Clinical  features 

Estimates  of  incidence  of  cow's  milk 
allergy  range  from  0-3  to  7  per  cent.18 
Onset  is  rapid  and  early  following  the 
introduction  of  cow's  milk  to  the  diet,14 


but  the  sensitivity  to  milk  declines  with 
age  and  is  generally  considered  to  have 
disappeared  by  two  years  from  birth. 
However,  some  authors  have  observed 
that  the  allergy  continues  for  several 
further  years  in  some  subjects,"  1  perhaps 
due  to  the  change  in  diagnostic  charac- 
teristics seen  in  later  infancy  and  child- 
hood. 

The  range  of  signs  and  symptoms  seen 
in  cow's  milk  protein  allergy  is  wide,  and 
not  all  are  characteristic  or  omnipresent. 
Eczema  of  the  cheeks  and  flexure  sur- 
faces of  the  extremities,  severe  and 
persistent  colic,  projectile  vomiting,  con- 
stipation or  diarrhoea  with  or  without 
bleeding,  rhinitis,  asthma,  bronchitis,  an- 
orexia, irritability  or  listlessness,  cyanosis 
or  "failure  to  thrive"  may  often  be  pre- 
sent. The  following  acute  manifestations 
of  cow's  milk  allergy  have  been  com- 
monly noted: 

Respiratory:  Persistent  cough,  recurrent 
nasal  discharge,  wheezing,  sneezing, 
asthma,  bronchitis,  rhinitis. 
Dermatological:  Eczema,  urticaria,  but- 
tock rash,  angioedema. 
Gastrointestinal:  Vomiting,  persistent 
colic,  constipation,  persistent  diarrhoea, 
malabsorption. 

Systemic:  Anaphylaxis,  cyanosis,  anor- 
exia, listlessness,  hyperactivity,  general 
irritability. 

The  acute  manifestations  of  cow's  milk 
allergy  have  been  implicated  in  the  more 
serious  chronic  conditions,  which  include 
allergic  gastroenteropathy  resulting  in 
villous  atrophy  and  malabsorption:  the 
"tension-fatigue"  syndrome,  characterised 
by  hyperactivity  and  irritability,  recurrent 
abdominal  pain,  headaches,  musculo- 
skeletal pain  or  aching,  nervous  tension, 
pallor,  tiredness  and  fatigue1 3:  chronic 
respiratory  distress,  involving  repeated 
colds  and  infections  and  allergic  rhinitis 
and  bronchiolitis.  Otitis  media  due  to 
obstruction  of  the  Eustachian  tubes  has 
been  reported  as  has  infantile  cortical 
hyperostosis. 

Management 

All  the  acute  and  chronic  effects  of 
cow's  milk  protein  allergy  are  resolved 
by  removal  of  the  offending  agent  from 
the  diet.  This  is  most  frequently  accom- 
plished by  the  use  of  soy-bean  formulae 
such  as  Prosobee  and  Sobee  although 
heat-treated  cow's  milk,  goat's  milk,  meat- 
based  formulas,  protein-hydrolysate  form- 
ulae (such  as  Nutramigen  and  Preges- 
timil)  have  been  Used  with  varying 
degrees  of  success. 

Individual  sensitivity  to  milk  varies 
greatly  and  the  complete  exclusion  of 
milk  and  milk  products  is  not  always 
essential.  However,  the  use  of  a  nutrition- 
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Diagnostic  procedures 

The  following  outlines  the  diagnostic  pro- 
cedures commonly  used  in  cow's  milk 
allergy. 

Initial  identification  of  allergic  condition: 
Patient  history  (family  history  of  allergy, 
dietary  history).  Physical  examination 
(symptoms  and  manifestations). 

Allergy  confirmation: 
Elimination  diet.  Criteria  for  positive  diag- 
nosis with  oral  milk  challenge: 

1.  Signs  and  symptoms  subside  following 
milk  elimination. 

2.  Signs  and  symptoms  occur  within  48 
hours  following  a  trial  feeding. 

3.  Three  challenges  positive  and  with 
similar  onset,  duration  and  clinical 
features.  (Except  where  severe  an- 
aphylactic reaction  follows  the  initial 
challenge). 

Rule  out  other  organic  or  functional 
disease  (infectious  disease,  congenital  or 
acquired  malabsorption  conditions,  kid- 
ney disease,  CNS  condition  etc). 
Eliminate  other  milk  intolerance  condi- 
tions: Non-allergic  sensitivity  to  contamin- 
ants; primary  or  secondary  lactose  in- 
tolerance. 
Supportive  testing: 

Serological  (in  vitro) — precipitation, 
haemagglutination,  immunodiffusion,  Im- 
munoelectrophoresis, RAST  (radioaller- 
gosorbent  test). 

Biological  (in  vivo  and  in  vitro) — skin 
test,  histamine  release,  PCA  (passive 
cutaneous  anaphylaxis). 


ally  complete  hypoallergenic  formula 
containing  soy-protein  can  help  assure 
adequate  daily  intake  of  essential  nutri- 
ents, although  it  is  important  to  note  that 
allergy  to  soy-protein  sometimes  occurs, 
albeit  very  rarely. 

Two  such  products  are  Sobee  and 
Prosobee.  Each  is  a  nutritionally  com- 
plete infant  formula  containing  no  milk 
or  milk  products.  Sobee  is  in  powdered 
form  Using  soya  flour  as  the  protein 
source,  whilst  Prosobee  is  a  liquid  ready 
to  use  after  dilution  employing  soy- 
protein  isolate  as  the  protein  contribution. 
Each  contains  corn-syrup  solids  and 
sucrose  as  carbohydrate,  and  soya  oil  as 
fat  together  with  a  complete  range  of 
vitamins  and  minerals. 

Further  details  of  the  Mead  Johnson 
range  of  nutritional  products  and  their 
use  in  the  management  of  this  and  other 
disorders  is  available  on  request  to  the 
Medical  Department,  Mead  Johnson 
Laboratories,  Division  of  Bristol-Myers 
Company  Ltd,  Stamford  House,  Langley, 
Slough,  Berks  SL3  6EB  or  telephone 
Slough  44266. 
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Lambeth's  link 
with  pharmacy 

by  Leslie  G.  Matthews,  FPS 

Next  week  Her  Majesty  Queen  Elizabeth  the  Queen  Mother  is  to  open  officially  the 
Pharmaceutical  Society's  new  headquarters  in  Lambeth.  Mr  Matthews  traces  Lambeth's 
associations  with  pharmacy  from  the  I6th  century. 


The  new  building  of  the  Pharmaceutical 
Society  is  in  an  admirable  position  for 
those  who  wish  to  know  something  about 
the  story  of  Lambeth  celebrities,  for  there 
in  the  church  and  churchyard  opposite,  St 
Mary's,  are  memorials  to  many  of  Lam- 
beth's leading  figures  from  the  17th  cen- 
tury— among  them  the  Tradescants,  the 
Dollands,  J.  E.  Sowerby  and  the  botanist, 
Elias  Ashmole,  and  Thomas  Singleton. 

In  the  16th  century  and  for  long  after 
Lambeth  was  but  a  small  village,  largely 
marsh,  dominated  by  Lambeth  Palace. 
There  is  little  record  of  apothecaries  there 
at  this  period.  The  statutory  collections  for 
the  poor  in  1598  mention  two  apothecaries, 
one  of  whom,  Peter  Wilbert,  gave  2d,  the 
other  John  Ward,  a  halfpenny.  The  parish- 
oners  were  mostly  watermen,  gardeners 
and  labourers  and  a  halfpenny  was  the 
usual  contribution.  The  monies  collected 
were  well  used — gifts  to  widows,  clothes 
for  children,  a  new  boat  for  one  waterman, 
and  a  pair  of  skulls  (sic)  for  another.1 

The  Tradescants 

Ducarel  suggested  that  it  was  to  John 
Tradescant  the  elder  (died  1658)  that  the 
UK  owed  the  introduction  of  botany2 — 
an  extravagant  claim  perhaps  but  largely 
justified  when  thinking  of  the  new  plants 
and  trees  first  seen  in  his  Lambeth  garden 
and  the  collections  he  formed  at  his  house 
called  "The  Ark",  which  contained  speci- 
mens of  all  kinds,  animal,  vegetable,  and 
mineral.  These  were  the  basis  of  what 
became  Ashmolean  Museum,  Oxford. 

It  is  to  Tradescant  we  owe  the  introduc- 
tion of  the  London  plane  tree,  the  larch, 
the  lilac  and  the  daffodil,  and  many  others 
hitherto  unknown  here.  He  came  of  a 
Suffolk  family,  moved  to  Kent  and  became 
gardener  to  many  noble  houses  in  Kent 


and  London.3  In  1609  he  was  invited  by 
Lord  Burghley  to  lay  out  the  gardens  of 
Hatfield  House.  Whilst  there  he  was  sent 
to  the  Continent  and  later  to  Algeria  and 
Russia  to  search  out  new  shrubs  and 
plants.  By  1626  he  had  moved  from 
Meopham,  Kent,  to  Lambeth  where  he 
took  a  large  house  and  grounds  which  are 
now  covered  by  part  of  Tradescant  Road, 
about  half  a  mile  down  South  Lambeth 
Road  from  Vauxhall  station.  He  had 
married  Elizabeth  Day  from  Kent  and  his 
son,  John  II,  was  born  in  1608.  This  son 
extended  his  father's  collections  by  making 
three  journeys  to  the  new  settlement  of 
Virginia.  Together  they  built  the  best  col- 
lection in  Europe  and  their  garden  was 
reputed  next  only  to  that  of  John  Gerard. 
In  1634  John  the  elder  published  a  cat- 
alogue of  his  garden,  four  years  before  his 
death  in  1638.  His  son  went  better  and 
catalogued  the  whole  of  the  enormous 
collections  in  1656. 

What  happened  to  the  great  collection 
of  rarities  of  all  kinds  that  had  attracted 
the  whole  of  London?  Most  of  it  went  by 
somewhat  devious  means  into  the  hands 
of  Elias  Ashmole,  a  lawyer  who  also  lived 
in  Lambeth,  some  years  after  John  IPs 
death  in  1662.  Ashmole's  transactions  with 
both  John  and  later  with  the  widow, 
Hester,  have  been  criticised,  especially 
when  it  is  Ashmole's  name  only  that  is 
attached  to  the  gift  made  to  Oxford. 
Admittedly  Hester  was  rather  an  un- 
balanced woman  but  the  events  obviously 
disturbed  her  greatly  and  within  two  years 
of  Ashmole's  acquisition  she  was  found 
drowned  in  the  pond  in  her  own  garden. 
The  tomb  she  had  erected  to  commem- 
orate the  Tradescants,  father,  son  and 
grandson,  John,  who  had  died  before  his 
father,  is  to  be  seen  in  the  churchyard  of 


St  Mary's,  Lambeth.  It  has  long  been 
encrusted  with  grime.  Its  four  sides  bear 
the  Tradescant  arms — three  fleur  de  lys  on 
a  bend  or;  a  hydra  and  skull;  broken 
columns  and  ruins ;  and  a  crocodile,  shells 
and  Egyptian  buildings,  and  at  the  four 
corners  are  depicted  various  trees.  The 
black  marble  stone  to  Ashmole  is  in 
Leigh's  chapel  in  the  church.4 

Regrettably  it  is  not  now  possible  to 
gain  admission  to  St  Mary's  Church,  ex- 
cept with  special  permission,  as  the  roof 
is  unsound.  Services  have  been  discon- 
tinued. Plans  are  being  considered  to  con- 
vert the  church  into  a  Tradescant  or 
botanical  headquarters  and  to  form  a 
garden  to  contain  plants  belonging  to  the 
Tradescant  period.  For  this  purpose  a 
Tradescant  Trust  is  being  formed. 

William  Curtis 

Another  noted  botanist  and  apothecary 
connected  with  Lambeth  for  some  years 
was  William  Curtis.  Born  in  1746  at  Alton, 
Hants,  and  one  of  a  family  with  a  medical 
background,  he  showed  an  aptitude  for 
the  natural  sciences  during  his  school  life. 
After  a  period  with  an  apothecary  in  Pud- 
ding Lane,  London,  he  transferred  to  21 
Gracechurch  Street,  qualified  as  an 
apothecary,  and  later  became  proprietor 
of  the  business  there  which  he  sold  to  his 
partner  in  1770.  Botany  was  then  his 
absorbing  interest.  By  1774  he  had  been 
appointed  demonstrator  in  the  subject  to 
the  Society  of  Apothecaries  and  led  her- 
borising expeditions.  About  this  time  he 
began  to  publish  the  notable  Flora 
Londinensis?  He  conceived  the  idea  of  a 
botanic  garden  where  herbs,  medicinal 
and  culinary  plants  and  rarities  might  be 
cultivated.  To  this  end  he  took  an  open 
site  near  St  George's  Fields  in  what  was 
then  Lambeth  Marsh  village.  Lambeth 
fields  had  for  a  long  time  been  a  favourite 
resort  of  Londoners  for  its  sweet  smelling 
herbs  and  flowers. 

Curtis  opened  his  garden  to  the  public 
on  January  1,  1779.  His  reputation  gained 
him  specimens  from  many  sources,  in- 
cluding Kew.  His  first  catalogue  had  a 
section  devoted  to  medicinal  plants.  It  was 
Curtis  who  introduced  and  popularised 
seakale,  previously  unknown  for  the  table. 
To  use  a  footpath  that  ran  through  his 
grounds  the  public  had  to  pay  a  toll  of 
one  halfpenny  when  going  through  the 
gate  called  a  hatch ;  the  name  was  recalled 

Continued  on  p229 


Left:  Portraits  of  the  Tradescants  and  Elias  Ashmole  (from  reference  4).  Right:  The  Tradescant  tomb  in  St  Mary's  Churchyard, 
Lambeth  (from  the  Appendix  to  A.  C.  Ducarell's  "History  &  Antiquities  of  the  Parish  of  Lambeth",  London,  1765) 
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Stock  the  leader. 


for  up  to  4  »riOfit}«ft 


Vapona  has  been  brand  leader  ever  since  its  launch,  consistently  growing 
faster  than  the  market  itself.  j  \Z<-|pori3 

And,  in  1977,  we'll  be  keeping  the  momentum  going  with  the  heaviest-  flykiller 
ever  advertising  campaign,  using  TV,  consumer  magazines 
and  bus  sides. 

The  advertising  will  focus  on  the  Vapona  61 2"  Stnp 
Flykiller  with  its  new  controllable  holder,  but  will  also 
feature  our  new  Small  Space  Flykiller  and  our  Mothkiller. 

Furthermore,  by  way  of  giving  the  housewife  an 
added  incentive  to  buy,  we're  keeping  the  pnces  of  all  Vapona 
products  in' 77  down  to  the  '76  level. 

\&pona.The  brand  leader  every  year. 

For  further  information,  contact  Smith  and  Nephew  at  WeKvyn  Garden  City  25151 


The  two  hair  success 
^»   stories  of  1976 


1  fe^h0"25' 
g%foryout 


"  fine  or 


10% 


lione* 


Nol 

52p  out  of  every  consumer  £1  spent  on 

the  top  six  permanent  colourants 
is  spent  on  Nice  'n  Easy,  and  this  year 
Nice  'n  Easy  is  on  National  TV. 


The  fastest-growing  conditioner  in 
the  fastest-growing  sector  of  the  hair  care 
market ,  and  this  year  Natural  Balance 
is  on  National  TV. 


Clairol.Nice  'n  Easy  and  Natural  Balance  are  trade  marks.  Authorised  user:  Clairol  Division  of  Bristol-Myers  Co.  Ltd.,  S.  Ruislip.Middx. 

'Source:  AGB;  TCPI  Sterling  Shares,  Sept/Oct  1976.  "Source:  AGB:  TCP1  Unit  Shares.  Sept/Oct  1976. 
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Lambeth's 
links  with 
pharmacy 

Continued  from  p226 

long  afterwards  by  the  Lambeth  Hatch 
House  tavern.  The  garden  became  widely 
known  as  the  Botanic  Garden  of  Lambeth 
Marsh.  When  Curtis  found  that  the  smoke 
of  London  was  affecting  his  plants  badly 
he  made  up  his  mind  tc  leave  the  area.  In 
1789  he  found  a  ten-acre  piece  of  ground 
in  Fulham  Road  opposite  the  then  Chelsea 
Common,  at  the  corner  of  Salad  Lane, 
near  the  Queen's  Elm.  There  he  laid  out  a 
new  garden  which  he  maintained  until 
1805.  Brompton  Hospital  was  later  built 
on  part  of  the  site. 

Disappointed  with  the  infrequency  with 
which  successive  parts  of  his  Flora  ap- 
peared, Curtis  started  the  publication  of 
the  Botanical  Magazine,  the  first  number 
lof  which  was  issued  in  February  1787. 
This  publication  outstripped  in  popularity 
any  similar  work  of  its  kind.  The  Curtis 
Museum  at  Alton  recalls  the  family's  as- 
sociation with  that  town. 

The  Lambeth  Wells 

About  two  hundred  yards  from  Lambeth 
High  Street,  in  what  at  the  end  of  the  17th 
century  was  known  as  Three  Coney  Walk 
and  long  since  called  Lambeth  Walk,  was 
the  Lambeth  Wells.  An  advertisement  in 
The  Postman,  March  28,  1700,  announced 
the  opening  of  Lambeth  Wells  on  that 
Easter  Monday,  "where  during  the  season 
of  drinking  the  waters,  the  music  will  be 
continued  on  Mondays,  Thursdays  and 
Saturdays  till  sunset,  the  other  days  till 
two  in  the  afternoon.  Price  of  coming-in 
3d  as  formerly.  Such  as  send  for  the  water 
to  pay  a  penny  per  quart,  being  the  same 
price  paid  by  St  Thomas's  Hospital.  NB 
the  poor  receive  it  gratis." 

Lambeth  Wells  ceased  to  attract  as  soon 
as  St  George's  Spa  on  the  borders  of 
the  parish  had  been  advertised  in  1736  but 
kept  open  as  a  place  of  amusement  until 
1740.  A  musical  society  met  there  and  a 
Mr  Erasmus  King,  formerly  coachman  to 
Di  Desaguliers  who  had  given  courses  in 
:heaiistry  in  London,  regularly  gave  lec- 
tures at  one  shilling  per  person  and  he 
conducted  experiments.  Presumably  he  had 
cained  his  knowledge  from  the  learned 
poctor.  his  master.  The  Wells  at  length 
went  the  way  of  many  similar  establish- 
Inents :  they  became  a  public  nuisance  and 
p  brothel,  after  which  closure  was  ordered 
ind  the  speculative  builders  moved  in.6 

Singleton's  eye  ointment 

\lthough  Lambeth's  neighbouring 
borough,  Southwark,  had  more  than  a 
air  share  of  proprietors  of  patent  medi- 
tines — Richard  Stoughton  with  his  elixir 
'or  example — Lambeth  appears  to  have 
lad  but  few.  Not  far  from  Lambeth  High 
>treet  was  2  Union  Place,  now  212  Lam- 
beth Road,  the  house  in  which  Singleton's 
■ye  ointment  was  made  from  1784  onwards 


when  Thomas  Singleton,  a  carpenter,  took 
a  lease  of  the  premises.  The  ointment  was 
described  in  the  Extra  Pharmacopoeia 
1943  as  "the  standard  remedy  which  has 
outlived  the  centuries".'  The  ointment  is 
said  to  have  had  its  origin  in  the  17lh 
century  from  a  formula  supplied  by  a 
Lambeth  doctor,  Thomas  Johnson,  the 
formula  being  handed  down  from  Thomas 
Singleton  to  Stephen  Green,  a  stone  potter, 
who  had  married  one  of  Singleton's  des- 
cendants and  who  continued  to  make  the 
ointment  until  1877.  His  successor  formed 
Stephen  Green  Ltd  who  became  the  pro- 
prietors.8 The  house  has  recently  been 
sold.  The  ointment  was  discontinued  in 
1975. 

A  black  marble  tomb  commemorating 
Thomas  Singleton  who  died  November  29, 
1774,  aged  79,  and  two  of  his  sons  was 
erected  in  St  Mary's  churchyard  but  is  not 
now  identifiable. 

The  apothecaries'  'drug'  mill 

This  mill,  one  of  three  mills  in  Lambeth, 
has  often  been  described  as  the  apothe- 
caries' mill  in  books  about  old  London 
but  it  has  no  direct  connection  with  the 
Society  of  Apothecaries.  It  was  a  smock 
mill  with  substantial  house  and  outbuild- 
ings. The  mill  was  the  subject  of  a  paint- 
ing by  Paul  Sandby  probably  late  in  the 
18th  century  and  again  by  Miss  M.  L. 
Worsley  in  1788.  Not  until  Mr  Michael 
Short  and  Miss  Rhoda  Edwards  investi- 
gated the  sites  of  the  three  Lambeth  mills 
and  the  property  deeds  relating  to  the 
drug  mill  was  its  use  by  a  London  whole- 
sale druggist,  George  Rutt,  tenant  from 
1759  to  1778,  determined.1'  On  Rutt's  death 
his  executors,  one  of  whom  was  Henry 
Field,  an  apothecary  of  Newgate  Street, 
London,  continued  the  use  of  the  mill. 
Field  died  in  1791  and  his  son  John  was 
connected  with  the  mill  for  some  years. 

A  later  John  Field  was  an  active  free- 
man of  the  Society  of  Apothecaries  from 
1761  onwards,  becoming  deputy  treasurer 
of  its  navy  stock  and  master  of  the  society 
in  1785-6.  He  gave  a  collection  of  tracts 
to  the  society  and  apparently  compiled  its 
history  which  was  ordered  to  be  "laid  on 
the  table  every  court  day".  It  has  been 
ascertained  that  before  its  use  for  drug 
grinding  from  the  date  of  Rutt's  occupa- 
tion in  1759  the  mill  had  been  used  by 
potters,  probably  for  colour  grinding  for 
delftware  manufacturing.  The  mill  was 
not  far  from  what  is  now  Lambeth  Walk. 

Lambeth  potteries 

Lambeth,  and  particularly  the  area  imme- 
diately south  of  the  River  Thames  behind 
what  is  now  the  Albert  Embankment,  was 
to  become  a  cluster  of  potteries,  once  the 
art  of  making  tin-glaze  earthenware  (delft- 
ware) had  been  brought  over  from  the 
Low  Countries  in  the  17th  century.  The 
materials  needed  could  be  brought  con- 
veniently by  river  barge. 

The  potter  James  Barston  moved  from 
Southwark  to  Norfolk  House,  just  south- 
west of  Lambeth  High  Street,  to  set  up 
potmaking  in  1680.  He  was  the  first  of 
many  Lambeth  potters  to  be  a  successful 
maker  of  tin-glazed  drug  jars  though  iden- 
tification of  jars  with  particular  makers  in 
Lambeth  is  not  possible.  It  was  one  of 
Barston's  apprentices,  William  Gill,  who 
with  De  Wilde,  a  master  potter,  entered 


into  a  four-year  contract  with  the  promo- 
ters of  a  new  pottery  at  Burlington,  New 
Jersey,  USA,  in  1688,  to  make  "white  and 
painted  earthenware  and  pottery  vessels". 
Barston  with  Van  Hamrne  from  Holland 
and  other  potters  had  petitioned  against 
the  importation  of  painted  earthenware  in 
1676  because  it  spoilt  their  trade.'" 

I  helped  to  dig  the  Norfolk  House  site 
in  1968  as  a  rescue  operation.  We  found 
the  remains  of  two  kilns,  bowls,  cups, 
numerous  small  apothecary  dispensing 
pots,  with  later  decorated  wares  and 
wasters.  Other  potteries  in  the  immediate 
neighbourhood  were  those  in  Lambeth 
High  Street — in  production  from  about 
1730-1785,  where  we  found  tin-glaze 
wasters — at  Vauxhall,  at  Carlisle  House 
and  at  Glasshouse  Walk.  Doulton's  impor- 
tant factory  was  in  production  from  1830 
along  the  Albert  Embankment  for  well 
over  a  century  and  a  half.  The  last  kiln 
was  fired  there  in  1956,  the  Royal  Doulton 
Co  finally  departing  in  1971,  ending  a 
Lambeth  association  with  pottery-making 
that  had  gone  on  for  some  400  years. 
Adjoining  the  Norfolk  House  site  had  been 
a  glass  manufactory  working  during  the 
19th  century.  From  this  came  pharmaceu- 
tical finds,  ink  bottles,  etc. 
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INTER-DENS  TOOTHBRUSH 

WILL  REACH 
ALL  THE  RIGHT  PLACES 


Dentists  are  now  being  told  in  their 
professional  press  of  this  new  Inter-dens 
development  designed  with  them  in  mind. 

Over  2.75  million  major  purchasing  house- 
wives will  see  the  launch  of  this  quality 
toothbrush  advertised  in  Good  Housekeeping, 
She,  Cosmopolitan,  Family  Circle,  Living  and 
Ideal  Home. 

The  popularity  and  effectiveness  of  Inter-dens  Gum 
Massage  Sticks  are  well  known.  So  now  with  the  advice  of 
members  of  the  dental  profession  comes  the  newly  designed 
Inter-dens  Toothbrush  angled  to  match  dental 
instrumentation. 

The  compact  head  with  resilient  round  ended  filaments 
gives  the  proper  cleaning  action,  reaching  all  the  back  and 
inner  tooth  surfaces.The  balanced  handle  gives  a  firm  grip 
to  allow  thorough  cleaning  whilst  stimulating  the  gums. 


You  can  recommend  the  Inter-dens  Toothbrush  with 
confidence.  Available  from  your  usual  wholesalers,  or  see 
your  Nicholas  salesman  and  ask  him  for  the  promotional 
display  material  and  leaflets.  See  how  Inter-dens  sales  will 
bring  a  smile  to  your  face. 

INTER-DENS 

for  people  who  really 
care  for  their  teeth 


Inter-dens  products  for  oral  hygiene. 
Nicholas  Laboratories  Ltd., 
225  Bath  Road,  Slough,  SLI  4AU. 


'Inter-dens'  is  atrade  mark. 
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NPA  never  better— or  NPA 
could  do  better? 

Whilst  few  would  agree  with  Messrs 
Leaman  and  Saley  (C&D,  February  5) 
that  the  NPA  is  in  decline,  the  reply  by 
Joe  Wright  (February  12)  on  behalf  of 
the  NPA  is  self-congratulatory  to  a  degree 
that  he  could  lose  his  supporters. 

An  ostrich  with  its  head  in  the  sand 
does  rather  invite  a  kick  up  the  rump. 
The  prime  aim  of  the  NPA  ought  to  be 
the  preservation  of  independent  pharmacy. 
We  should  not  necessarily  be  pleased  that 
larger  pharmacies  (multiples?)  are  occupy- 
ing the  place  of  a  greater  number  of 
smaller  ones.  They  are  not  likely  to  be 
serving  as  numerous  a  population  as 
before,  in  spite  of  what  Mr  Wright 
suggests.  Recent  rumblings  from  Leeds 
and  other  areas  support  this  view.  After 
all,  the  big  multiples  have  not  been  noted 
for  their  altruistic  concern  for  people 
living  in  remote  areas. 

Let  us  examine  two  of  the  NPA's  sup- 
port services  which  should  have  a  primary 
function  here.  The  Business  Purchase 
Fund  can  be  dismissed  immediately,  and 
it  would  be  instructive  to  learn  the  num- 
ber of  businesses  actually  sold  with  its 
aid  in  the  past  two  years.  Something  is 
needed  in  its  place,  however,  and  a  closer 
relationship  with  Messrs  George  and 
Orridge  would  be  a  start. 

The  second  service,  which  Mr  Wright 
describes  as  "never  been  busier",  is  the 
locum  service.  Let  me  relate  what 
happened  last  year  when  the  Lincolnshire 
Pharmaceutical  Committee  fought  to  save 
an  essential  pharmacy  whose  owner  had 
died  suddenly.  Until  the  sale  of  this  viable 
business  could  be  arranged,  we  had  to 
keep  it  in  operation,  eventually  for  some 
three  to  four  months.  This  meant  a  con- 
stant search  for  locums  but  the  NPA 
when  contacted  could  offer  only  one 
pharmacist  based  in  London,  "who  prob- 
ably won't  want  to  travel  up  to  Lincoln- 
shire". Yet  a  local  pharmacist,  who  having 
sold  his  business,  applied  to  the  NPA 
locum  service,  was  told  in  an  off-putting 
way  "There  isn't  much  of  a  demand  for 
locums  in  Lincolnshire". 

A  locum  service  is  needed  and  with  an 
extra  push  could  be  successful.  Surely  a 
regular  advertisement  in  the  "locums" 
column  of  the  trade  journals  would  help 
the  NPA's  involvement.  Typewriters  and 
Coupex  are  fine  indeed,  but  let's  not  for- 
get the  essentials.  Donald  Ross 

Bourne,  Lines 

Professional  environment 

"Is  pharmacy  a  business  or  scientific  pro- 
fession?" ask  Messrs  M.  Leaman  and  A. 
M.  Saley.  But  it  is  hardly  the  fault  of  the 
"ruling  clique  of  the  Pharmaceutical 
Society"  that  monopolies  are  taking  over 
:hemists  shops;  it  is  hardly  the  fault  of 
pharmacy  that  Parliament  has  not  pro- 


tected the  profession  from  unqualified 
owners  and  doctor  dispensing.  And  it 
would  appear  that  your  correspondents 
are  unacquainted  with  the  Jenkin  case. 

However,  there  is  an  inherent  snobbery 
in  the  Anglo-Saxon  make  up  which  con- 
siders it  infra  dig  to  engage  in  commercial 
occupations.  We  afford  a  much  lower 
social  status  to  those  engaged  in  selling 
and  manufacturing,  even  though  our  stan- 
dard of  living  depends  upon  the  success 
of  those  engaged  in  such  pursuits. 

So  why  do  the  medical  and  paramedical 
professions  turn  up  their  noses  at  phar- 
macy being  engaged  in  retail  selling?  It  is 
nothing  less  than  sheer  snobbery  since  our 
professional  education,  today  at  least,  is 
as  high  as  any  of  the  professions. 

I  also  fail  to  understand  how  our  pro- 
fessional status  is  going  to  be  improved 
by  moving  pharmacy  into  health  centres. 
I  worked  in  a  health  centre  for  some  time 
and  I  did  not  find  the  co-operation 
between  the  professions  all  that  it  is 
fondly  believed  to  be.  Each  was  con- 
cerned only  with  his  own  status  within  the 
centre  and  each  was  in  competition  with 
the  other  to  gain  "status  symbols".  You 
do  not  change  human  nature  by  moving 
it  from  one  situation  to  another. 

It  is  my  professional  view  that  pharmacy 
can  best  work  within  the  shop  environ- 
ment, from  which  we  provide  an  essential 
service  to  the  public.  If  the  medical  and 
paramedical  professions  are  snooty  about 
this  situation,  so  far  as  I  am  concerned 
they  can  go  and  jump  in  the  nearest  lake! 

R.  B.  Maule 
Edinburgh 

Ensuring  a  service 

Mr  Blum  should  have  had  a  fellow  feeling 
for  the  writer  of  the  article  in  the  York- 
shire Evening  Post  to  which  he  refers. 
They  both  apparently  believe  in  publicity 
no  matter  the  contents  (last  week,  pl70). 

He  too  may  have  refrained  from  criti- 
cism if  he  had  taken  the  trouble  to  inquire 
and  inform  himself  of  facts,  and  accepted, 
which  he  appears  to  deny,  that  a  need 
does  exist  on  occasion,  for  our  practice 
to  extend  itself  outside  its  own  walls,  for 
the  welfare  of  the  people. 

Leeds  Pharmaceutical  Committee  has 
devised  its  own  well-tried  method  of 
judging  necessity.  It  is  experienced  in 
planning  collection  and  delivery  services 
in  collaboration  with  the  FPC — services 
acceptable  to  the  Society  and  in  which  all 
the  pharmacies  in  a  particular  area  share. 
It  is  difficult  then  to  follow  Mr  Blum's 
contention  that  any  such  scheme  would 
mean  "the  end  for  at  least  75  per  cent  of 
existing  pharmacy  outlets".  Perhaps  he 
would  ignore  the  sick  and  elderly  and  so 
deny  pharmacy's  claims  of  service. 

The  truth  in  this  particular  case  is 
simple.  The  councillor  named  wrote  to 
our  committee  pointing  out  difficulties 
which  he  believed  obtained  in  the  areas 
specified :  he  was  promised  an  investi- 
gation, no  more,  no  less.  This  investigation 
is  now  taking  place  in  the  customary 
manner  we  believe  that  the  article  in  the 
newspaper  was  an  attempt  to  force  the 
issue,  but  Mr  Blum  can  rest  assured  that 
the  decision  will  be  the  committee's  and 
its  views  will  not  be  coloured  by  outside 
pressures — only  by  deciding  upon  needs, 
showing  the  concern  that  is  always  the 


Chemist  &  Druggist  231 

attitude  of  those  who  take  pride  in  the 
practice  of  our  profession. 

Even  Mr  Blum  should  have  known 
better  than  to  believe  all  he  reads,  for  he 
must  be  aware  that  many  don't  believe  all 
that  he  writes!  Maxwell  Gordon 

Leeds 

Research  on  disfigurement 

We  are  commencing  a  two  year  project  to 
investigate  the  social,  economic  and  family 
problems  of  the  visually  disadvantaged  and 
of  the  facilities  and  help  at  present  avail- 
able for  this  rapidly  increasing  section  of 
the  community. 

We  would  like  to  hear  from  parents, 
teachers,  employers,  all  branches  of  the 
medical  profession  and  the  social  services, 
patients  who  have  received  some  form  of 
help  and  people  who,  as  yet,  have  not 
received  treatment  or  advice. 

The  Disfigurement  Therapy  Research 
Unit  is  part  of  a  non-profit  making  organi- 
sation of  charitable  status  and  will  respect 
the  absolute  confidentiality  of  all  such 
proffered  information. 

Any  person  who  feels,  irrespective  of 
the  opinions  of  others,  stigmatised  or  dis- 
advantaged as  a  result  of  visual  differences 
— whether  this  be  from  congenital  defects, 
racial  characteristics,  from  indiscriminate 
crimes  of  violence,  mugging,  etc,  road  acci- 
dents, war  injuries,  industrial  accidents, 
burns,  diseases  of  many  kinds  or  from  any 
form  of  drug  induced  abnormality — can 
use,  now,  their  own  experiences  to  help 
others  with  similar  problems  as  well  as 
themselves.  We  hope  that  with  such  help 
and  good  will,  the  outcome  of  this  research 
will  be  to  create  a  kinder  climate  of  public 
opinion  towards  those  who,  increasingly, 
and  usually  through  no  fault  of  their  own, 
are — or  become — "changed  not  in  kind, 
but  in  degree".  Doreen  Trust 

Tayside  Health  Board 
Perth  Royal  Infirmary 
Perth  PH1  1  NX 

NHS  finance  from  'pill' 

Essential  services  and  some  hospitals  may 
have  to  close  down  in  the  near  future, 
according  to  Mr  Moyle.  because  there 
simply  is  no  more  money  available. 

Might  I  suggest  that  20p  per  month  is 
not  too  great  a  burden  for  any  woman  to 
pay  for  her  contraceptive  pill?  Better  still, 
remove  the  pill  from  the  NHS  altogether 
until  such  time  as  our  nation  can  afford 
it.  I  believe  that  20p  X  12  X  7,000.000 
women  on  the  pill  would  raise  nearly 
£17m,  if  my  assumptions  are  correct,  and 
would  save  far  more  money  if  the  pill 
were  out  of  the  NHS  altogether.  This 
money  would  go  a  long  way  towards 
providing  essential  services. 

Let  us  put  our  priorities  in  order,  and 
care  for  the  actual  sick,  rather  than 
pursuing  "vote-catching"  gimmicks. 

I  am  still  campaigning  for  membership 
of  my  union.  I  want  employee  pharmacists 
to  have  a  chance  of  negotiating  their 
salaries  and  conditions  of  work,  when  the 
present  pay  restrictions  are  raised,  and  I 
want  a  monopoly  for  chemists  in  the  sale 
and  dispensing  of  medicines,  to  help 
finance  it.  Please  contact  me. 

'Geraint  Davies 
ASTMS/GPP  section 
10  Jamestown  Road 
London  NW1 
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PSNC  asked 
for  views  on 
Tricker  report 

A  letter  from  the  Department  of  Health 
seeking  the  Pharmaceutical  Services  Nego- 
tiating Committee's  views  on  the  Tricker 
report  on  the  Prescription  Pricing  Auth- 
ority was  considered  at  the  Committee's 
last  meeting.  The  letter  drew  particular 
attention  to  the  recommendation  that  the 
PPA's  functions  should  be  expanded  to 
provide  a  wide  range  of  information, 
including  information  to  pharmacy  con- 
tractors on  their  NHS  dispensing  activities. 
Such  a  recommendation,  said  the  letter, 
centred  upon  computerisation  and  the 
Secretary  of  State  would  be  interested  to 
receive  the  Committee's  views  on  "any 
benefits,  savings  or  other  consequences" 
which  would  result  from  its  implemen- 
tation. For  the  moment,  the  Secretary  of 
State  was  inclined  to  the  view  that  pending 
decisions  on  computerisation  no  funda- 
mental change  in  the  constitution  of  the 
PPA  was  called  for. 

The  Committee's  views  were  also  invited 
on  the  proposed  setting  up  of  a  project 
team  that  would  "co-ordinate  coding  in 
the  pharmaceutical  system  and  study 
methods  of  data  capture".  Reference  was 
also  made  in  the  letter  to  the  contro- 
versial subject  of  payment  based  on  the 
pricing  of  a  sample  of  prescriptions.  The 
Secretary  of  State  recognised  the  diffi- 
culties of  devising  such  a  system  but  felt 
that  the  opportunities  it  offered  for  speed- 
ing up  payment  and  for  releasing  staff 
time  had  to  be  fully  explored. 

Since  several  decisions  on  Mr  'Dicker's 
recommendations  would  have  to  be  taken 
with  the  minimum  of  delay,  the  PSNC 
views  would  be  required  by  mid-March. 

The  Committee  discussed  the  PPA's 
function,  the  use  of  averaging  in  pricing, 
the  use  of  PPA  as  a  source  of  infor- 
mation other  than  the  pricing  of 
prescriptions,  and  the  likely  effects  of  com- 
puterisation. It  was  decided  that  the  office 
would  prepare  a  memorandum. 

Surgical  tights  dispute  continues 

Despite  a  negative  reply  from  the 
Department  of  Health  to  the  Committee's 
representatives  for  surgical  tights  to  be 
added  to  the  list  of  prescribable 
"appliances"  it  was  decided  to  reiterate  to 
the  Department  the  Committee's  view  that 
where  surgical  tights  were  medically  neces- 
sary they  should  be  available  through 
pharmacy  contractors  under  Part  IV  NHS 
Services. 

The  Department's  letter  had  stated  that 
it  was  still  the  opinion  of  their  medical 
advisers  that  the  present  range  of  prescrib- 
able elastic  hosiery  adequately  met  the 
medical  needs  of  the  vast  majority  of 
patients  suffering  from  varicose  conditions. 
If    tights   were    medically   essential  they 


could  be  prescribed  and  supplied  through 
hospitals.  The  Department's  decision  had 
also  to  be  reached  in  the  light  of  avail- 
ability, likely  demand  and  not  least,  in  a 
situation  where  there  were  so  many  com- 
peting claims  on  the  resources  available 
and  priorities  had  to  be  faced,  cost. 

Concern  was  expressed  about  the  current 
provisions  for  taking  account  of  price 
increases  of  proprietary  preparations  and 
it  was  decided  to  refer  the  whole  subject 
to  the  negotiating  subcommittee  for  a 
recommendation. 

The  Committee  decided  not  to  support 
a  request  from  a  pharmaceutical  committee 
for  a  redesigned  5ml  plastic  spoon.  The 
request  for  a  2  5ml  half-way  mark  was 
controversial  and  had  been  fully  con- 
sidered before  the  British  Standard  had 
been  decided.  There  was  some  support 
tor  a  modified  handle  which  would  enable 
the  spoon  to  be  placed  down  on  a  flat 
surface  without  the  contents  spilling.  How- 
ever, such  a  change  would  require  an 
alteration  of  the  British  Standard  and  to 
the  official  instructions  leaflet.  The  sugges- 
tion would  be  borne  in  mind  whenever 
discussions  with  the  spoon  manufac- 
turers were  next  taking  place. 

It  was  agreed  that  the  speech  notes  pre- 
pared by  the  publicity  subcommittee  on 
the  closure  of  pharmacies  would  be  made 
available  to  pharmacists  on  request. 

Articles  referred  to  Clothier 

Concern  was  expressed  at  articles  pub- 
lished in  General  Practitioner  drawing 
preservers'  attention  to  the  imminent 
ending  of  the  rural  dispensing  moratorium 
and  to  ways  in  which  they  could  establish, 
equip,  stock  and  staff  their  own  dispen- 
saries. The  articles  would  be  brought  to 
the  attention  of  the  Clothier  Committee. 

Following  correspondence  with  the 
Department  of  Health,  the  Committee 
decided  to  ask  British  Oxygen  Co  to 
include  spare  "O"  rings  with  their  oxygen 
therapy  sets.  The  possibility  of  producing 
a  tie-on  card  for  use  with  oxygen  equip- 
ment, pointing  out  the  patient's  responsi- 
bilities in  caring  for  the  equipment  and  to 
whom  it  should  be  returned  after  use, 
would  be  investigated. 

The  secretary  of  a  Pharmaceutical 
Committee  who  had  sought  advice  on  a 
questionnaire  received  from  the  AHA 
would  be  advised  not  to  reply.  The 
questionnaire  sought  information  inter 
alia  about  the  way  in  which  the  local 
committee's  meetings  were  conducted  and 
whether  its  terms  of  reference  were  being 
fulfilled. 

The  names  of  Messrs  Coleman,  Priest 
and  Silverman  would  be  submitted  to  the 
Secretary  for  Social  Services  as  the  Com- 
mittee's nominees  for  the  PPA. 

It  was  reported  that  two  manufacturers 
were  giving  preferential  discounts  to  prac- 
tices of  dispensing  doctors.  Letters  would 
be  sent  to  them  expressing  the  Committee's 
concern,  with  copies  to  the  Association  of 
the  British  Pharmaceutical  Industry. 

It  was  agreed  that  the  Welsh  area  secre- 
tary of  the  British  Medical  Association  be 
advised  that  the  Committee  would  wel- 
come a  meeting,  together  with  representa- 
tives of  the  British  Dental  Association  and 
the  Royal  College  of  Nursing,  io  discuss 
the  clauses  in  the  Scotland  and  Wales  Bi.l 
dealing  with  the  terms  of  service  and 
remuneration  of  the  NHS  Part  IV  Services. 
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Sale  of  analgesics 

Mr  Townsend  asked  whether  the  Secre- 
tary of  State  for  Social  Services  would  be 
able  to  make  a  statement  before  Easter 
on  the  sale  of  analgesics.  Mr  Roland 
Moyle,  Minister  of  State  for  Health, 
replied:  "I  would  hope  so". 

Conference  on  industrial 
common  ownership 

A  conference  arranged  by  the  Department 
of  Industry  to  promote  informal  discus- 
sion of  issues  relevant  to  producer  co- 
operation, including  common  ownership, 
was  announced  by  Mr  Bob  Cryer,  Under- 
Secretary  of  State.  It  wiil  be  held  on 
April  21  at  the  Co-operative  College. 
Stanford  Hall,  Loughborough.  A  wide 
range  of  bodies  including  co-operative 
and  common  ownership  organisations, 
local  authority  representatives  and  indus- 
trial interests  will  be  invited  to  attend,  but 
the  Department  of  Trade  would  be  pleased 
to  hear  from  any  organisations  wishing 
to  be  represented.  Applications  should 
be  sent  to  Department  of  Trade,  Small 
Firms  Division,  Abell  House,  lohn  Islip 
Street,  London  SW1P  4LN. 

Check  on  prescription 
charge  exemptions 

In  a  written  Commons  answer,  Mr  Roland 
Moyle,  Minister  of  State  for  Health,  told 
Mr  Arnold  Shaw  that  at  the  Redbridge 
and  Waltham  Forest  Family  Practitioner 
Committee,  the  total  staff  time  in  higher 
clerical  and  clerical  grades  spent  on  check- 
ing exemptions  from  prescription  charges 
amounts  to  the  whole-time  equivalent  of 
less  than  half  an  officer.  Because  this  work 
is  widely  spread  it  cannot  readily  be 
costed.  Checks  were  completed  on  about 
12,800  prescription  forms  in  the  year  to 
June  1976;  87  patients  were  found  not  to 
be  entitled  to  exemption  and  £26  50  was 
recovered  from  them. 

MRE  offer  of  'bacteria 
by  the  kilogram' 

In  reply  to  a  series  of  questions  by  Mr 
Michael  Shersby  arising  from  an  advertise- 
ment in  Nature  on  December  2,  1976,  by 
the  Microbiological  Research  Establish- 
ment at  Porton  Down  offering  for  sale 
"bacteria  by  the  kilogram",  the  Secretary 
for  Defence,  Dr  John  Gilbert  said  that 
the  sale  of  bacteria  for  civil  research  pur- 
poses was  not  a  new  departure  for  MRE. 
Only  the  offer  for  sale  by  public  advertise- 
ment was  new  and  had  been  approved  in 
the  normal  way. 

Most  of  the  materials  offered  for  sale 
are  harmless  strains.  Only  four  bacterial 
species,  two  animal  virus  types  and  the 
staphylococcal  enterotoxins  could  be 
regarded  as  possibly  harmful  to  man. 
They  are  supplied  only  to  bona  fide 
customers  at  recognised  laboratories  or 
research  institutes,  and  do  not  pose  any 
new  terrorist  risks. 
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R&C  pharmaceuticals  to  be 
manufactured  in  USA 

The  chief  executives  of  Reckitt  &  Colman 
Ltd  and  Morton-Norwich  Products  Inc.  oi 
Chicago,  have  reached  an  understanding 
on  a  proposal  to  form  a  pharmaceutical 
loint  venture  to  introduce  and  market 
selected  R&C  pharmaceutical  products  in 
the  USA.  Subject  to  formal  approval  by 
the  R&C  board,  both  companies  have 
instructed  their  legal  advisers  to  prepare 
definitive  agreements. 

Products  currently  planned  for  the  US 
market  include  buprenorphine  (a  strong 
analgesic),  fenclofenac  (a  non-steroidal 
anti-arthritic),  and  two  non-prescription 
products  which  are  expected  to  be 
marketed  before  August  1978.  Both 
buprenorphine  and  fenclofenac  are  making 
satisfactory  progress  in  clinical  trials. 

Additional  products  from  R&C  will  be 
reviewed  periodically  with  a  view  towards 
Iheir  ultimate  development  and  marketing 
in  the  USA.  The  products  will  be  manu- 
factured, distributed  and  marketed  by  the 
Norwich  Pharmacal  division  of  Morton- 
Norwich  under  contract  with  the  joint 
venture  company. 

A  product  licence  application  to  the 
Committee  on  Safety  of  Medicines  in  the 
UK  was  made  in  September  1976  for 
buprenorphine.  Fenclofenac  continues  to 
show  promise  in  clinical  trials  and  a  pro- 
duct licence  application  is  to  be  submitted 
at  the  end  of  this  month.  Both  compounds 
have  received  INDA  (investigation  into 
new  drug  approval)  in  the  United  States, 
and  clinical  trials  are  in  progress. 

Takeda's  pharmaceutical 
production  rises  18pc 

Takeda  Chemical  Industries  Ltd  report 
ihat  their  pharmaceutical  production  in 
.Japan  ircreased  18-8  per  cent  in  the  six 
months  to  September  50,  1976.  and  that 
sales  of  pharmaceuticals  at  S302-8m  were 
16-3  per  cent  above  the  same  period  of 
1975.  Sales  of  proprietary  products 
remained  at  the  same  level,  but  sales  of 
ethicals  rose  steadily,  particularly  the  anti- 
biotic preparations  Lilacillin  and  Vastcillin. 

Exports  at  $29. 5m  were  45-4  per  cent 
h'gher  than  in  1975  with  increased  demand 
for  five  chemicals  such  as  vitamins  B,  and 
C.  A  plant  in  the  Philippines  for  the  pro- 
duction of  ribonucleic  acid  is  expected  to 
come  on  stream  in  the  near  future. 

Briefly 

Eli  Lilly  and  Co.  Indianapolis,  report  that 
their  cosmetics  interests  showed  a  profit 
of  SI -8m  in  1976  compared  with  a  loss  of 
$2  3m  in  1975.  Total  consolidated  sales  for 
i'ie  whole  group  on  a  world-wide  basis 
amounted  To  SI. 340  (SI, 234  in  1975). 
A  product  breakdown  of  the  sales  figures 
is  as  follows:  pharmaceuticals  (including 
cephalosporins)   S76lm   (S690m).  cephalo- 


sporins S337m  ($3 12m),  agricultural  chemi- 
cals $2l2m  (S237m),  animal  products 
SI  77m  (SI  19m).  cosmetics  $128m  ($H8m). 
Colgate-Palmolive  are  negotiating  with 
Trust  Houses  Forte  for  the  purchase  of  the 
chocolate  manufacturing  subsidiary  Joseph 
Terry  &  Sons.  The  price  is  expected  to  be 
about  £I7-5m. 

The  name  of  Medipro  Co.  81  Holdenhurst 
Road.  Bournemouth  BH8  8EB,  has  been 
changed  to  Medacde  Products  as  the 
company  wishes  to  expand  export  activi- 
ties to  the  US  where  the  registered  trade 
mark  "'Medipro"  already  exists. 
Park  Pharmacy,  14a  Garston  Park  Parade. 
Garslon,  Watford,  Herts,  has  been  sold 
by  the  proprietors.  Neal  and  Tapster,  to 
Mr  Indu  Patel,  of  Harquest  I  td,  with 
effect  from  February  14.  The  business  will 
continue  to  trade  under  the  same  name 
and  Mr  P.  E.  Trigues.  MPS,  will  continue 
as  manager. 

Combe  International,  manufacturers  of 
Grecian  2000,  Lady  Grecian.  Lanacane 
and  Odor  Eaters,  have  formed  a  UK 
company:  Combe  UK  Ltd.  On  the  board 
are  Mr  T.  A.  Churchward  (UK  general 
manager),  Mr  Ivan  Combe  (USA),  Mr 
Paul  Littlewood,  Mr  Chaplin  Nolan  (USA) 
and  Mr  Fran/  Sommer  (Germany). 


Appointments 


A.  H.  Robins  Co  Ltd:  Mr  John  F.  Morris 
has  been  appointed  managing  director,  and 
Mr  R.  W.  Hance  is  now  plant  operations 
director. 

Lilia-White  Ltd:  Mr  Robert  Burgess  has 
been  appointed  general  sales  manager.  He 
jointed  the  company  as  national  accounts 
manager  in  June  1975. 
Rristol-Vlyers  Co  Ltd:  Mr  Roger  Collins 
has  been  appointed  brand  manager  for 
Mum  Rollette.  Angiers  Junior  Aspirin. 
Ingram  and  Nutramen;  at  the  Ruislip 
office.  He  was  formerly  brand  manager 
for  Comfort  with  Unilever 
Bever  AG,  Leverkusen:  Dr  Franz  Josef 
Geks  has  been  appointed  to  the  super- 
visory board  with  effect  from  July  I  and 
will  have  responsibility  for  the  pharma- 
ceutical division.  He  joined  the  pharma- 
ceutical sales  department  in  1957.  became 
a  director  in  1962  and  head  of  the 
pharmaceutical  division  in  1971. 
Vestrc  Ltd:  Mr  S.  Bostock  has  been  ap- 
pointed chemist  sales  manager.  He  joined 
'.he  company  in  1 96 3  and  has  worked  as  a 
representative  at  the  Liverpool.  Sheffield. 
Nottingham  and  Bristol  branches.  In  1973 
he  became  area  sales  manager  for  the 
southern  division.  Newly  appointed  area 
sales  managers  are  Mr  B.  E.  Cattrall  in 
the  north-east.  Mr  R.  Warrilow  in  the 
midlands,  and  Mr  T.  L.  Evans  in  the 
south-west. 

Reckitt  &  Colman  Ltd:  Mr  Martin  Harris, 
at  present  director  general  of  the  panel  on 
take-overs  and  mergers,  is  to  join  the 
board  on  April  1.  initially  in  a  non- 
executive capacity,  but  from  June  1  as  a 
full-time  member  with  a  view  to  assuming 
executive  responsibility  for  finance  and 
planning.  Sir  Michael  Colman.  currently 
director  of  planning  and  control,  will 
assume  responsibility  for  the  UK  side  of 
the  business  in  place  of  Mr  J.  J.  West, 
who  will  take  an  overseas  appointment. 


There  comes 
a  time  in 

every 

woman's  life 
when  she 
needs  some 
one  to  get  a 

good,firm 
grip  of  her 
legs. 

And  we're 
just  the 
ones  to  do  it ! 


LASTONET  PRODUCTS  LIMITED 
Redruth. Cornwall. 
Telephone:  Ca  mborne  714141  (std  0209) 
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Beatson  Glass 
one  of  the  great  protectors 


Wherever  drugs  and  medicines  are  dispensed 
Beatson  glass  containers  keep  them  safe  and  ready  to  hand. 

Beatson  Clark  have  been  making  glass 
for  two  centuries  and  today  serve  the  pharmaceutical  world 
with  most  types  of  medicinal  glass  containers. 

Ask  your  wholesaler. 

jfBeatson  Clark 

Beatson,  Clark  &  Co.  Ltd., 
Rotherham,  South  Yorkshire,  S60  2AA 
Telephone:  0709  79141  Telex:  54329 
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Market 
News 

Sharp  rise  in  ginger 

London,  February  16:  Shippers  of  Chinese 
ginger  have  advised  their  customers  that 
they  will  be  unable  to  fill  some  of  their 
contracts  and  "massive  defaults"  have 
taken  place,  according  to  London  dealers. 
In  consequence  the  prices  of  ginger  from 
other  sources  have  advanced  sharply  with 
Spot  Jamaican  leading  the  way  at  £1,500 
ton — up  £250  on  the  week.  Elsewhere  in 
Spices  the  only  other  noteworthy  devel- 
opment was  the  re-emergence  of  Zanzi- 
bar clove  offers  which  have  been  absent 
from  European  markets  for  many  months. 
All  the  Zanzibar  crop  in  that  time  has 
been  sold  to  Indonesia  or  thereabouts. 

Among  botanicals  shortages  of  sup- 
plies for  immediate  delivery  have  pushed 
up  prices  of  some  balsams,  buchu,  ipec- 
acuanha, senega  and  styrax.  Lower  during 
the  week  were  cherry  bark,  henbane, 
hydrastis,  Russian  liquorice  and  witch- 
hazel  leaves. 

In  the  essential  oil  sector  there  is  a 
certain  amount  of  profit  taking  by  dealers 
at  the  moment.  Hence  it  is  currently  not 
unusual  to  find  spot  rates  at  well  under 
replacement  costs.  Examples  of  this  are 
Chinese  citronella,  arvensis  peppermint 
and  Cochin  lemongrass. 

Pharmaceutical  chemicals 

Aluminium  hydroxide:  BP  gel  £0.41  litre  for  1,000 

litres;  BP  dried  £1,250  metric  ton. 

Ferric  ammonium  citrate:  BP  £1.30  kg  in  250-kg 

lots. 

Ferric  citrate:  £2.00  kg  in  250-kg  lots. 

Ferrous  carbonate:  BPC  1&59  saccharated  £0.90 

kg  (50-kg  lots). 

Ferrous  tumarate:  BP  £1.250  metric  ton. 
Ferrous  gluconate:  £1,395  metric  ton  delivered. 
Ferrous  succinate:  BP  £2.50  kg  (50-kg  lots). 
Ferrous    sulphate:    BP/EP    small    crystals  £357 
metric  ton. 

Iodoform:  US  NF  £8.00  kg  for  50-kg. 

Lithium  citrate:  BPC  '49  £6.00  kg  (50-kg  lots). 

Magnesium  trisilicate:  £630  metric  ton. 

Potassium  acetate:  BPC  £0.50  kg  (50-kg  lots). 

Potassium   acid   tartrate:   BPC   £705   metric  ton, 

delivered. 

Potassium  citrate:  Granular  £337  per  metric  ton; 
powder  £852. 

Potassium  hydroxide:  Pellets  BP  1963  in  50-kg 
lots  £1.309  kg;  sticks  £4,569-  technical  flakes 
£0.4577. 

Potassium  phosphate:  BPC  1949  in  50-kg  lots, 
granular  £1.6746  kg;  powder  £1.4744. 


Sodium  bicarbonate:  BP  £77.04  per  1,000  kg 
minimum  10-metric-ton  lots,  delivered  UK. 

Crude  drugs 

Aloes:  Cape  £1.37  kg  spot;  £1.30,  cif.  Curacao 
no  spot;  shipment  £1.87,  cif,  March-April. 
Balsams:  (kg)  Canada:  £11.60  spot;  £11.50,  cif. 
for  shipment.  Copaiba:  BPC  £2.25  on  the  spot; 
£2.15,  cif.  Peru:  £6.30  spot;  £6.20,  cif.  Tolu: 
£3.80  spot. 

Buchu:  Rounds  £2.35  kg  saot;  £2.15,  cif,  new 
crop  March-April. 

Cascara:  £970  metric  ton  sDOt;  £940,  cif. 
Cherry  bark:  Spot  £760  metric  ton;  £730,  cif. 
Ginger:  (ton,  cif)  Cochin  £1,090.  Jamaican  (spot) 
£1,500.  Nigerian  split  £86U  spot,  shipment  £830, 
cif.  peeled  £990. 

Henbane:  Niger  £1,050  metric  ton  spot. 
Hydrastis:  (kg)  £955  spot;  £945,  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £4.25  spot;  £4.20, 
cif. 

Jalap:  Mexican  whole  tubers  basis  15  per  cent, 
£1.57  kg,  cif.  tubers  £2.00.  £1.30  spot;  £1.90,  cif. 
Lemon  peel:  Unextracted  £1,6U0  metric  ton  spot; 
shipment  £1,550,  cif. 

Liquorice  root:  Chinese  £400  metric  ton,  cif. 
Russian  £330  spot;  £300,  cif.  Block  juice  £147 
per  100  kg. 

Menthol:    (kg)    Brazilian    from    £10.60    spot  and 
cif.  Chinese  from  £12.50  duty  paid;  £11.20,  cif. 
Seeds:     (metric    ton,    cif)    Anise:    China  star 
forward    £620.    Caraway:    Dutch    £940.  Celery: 
Indian   £590.   Coriander:   Moroccan   £650;  Indian 


Coming  events 


Monday,  February  21 

Barking  Branch,  Pharmaceutical  Society, 

Academic  centre,  Oldchurch  Hospital,  at  7.30  pm. 
Dr  Stewart  Mason  on  "Menopause  and  hormone 
replacement  therapy". 

Epsom  Branch,  Pharmaceutical  Society,  Downs 
Club,  Sutton,  at  8  pm.  Mr  F.  H.  Oliver  on  "The 
food  we  eat  and  the  things  we  swallow  with  it". 
Harrow  Branch,  Pharmaceutical  Society,  North- 
wich  ParK  Hospital,  clinical  lecture  theatre,  at 
8  pm.  Dr  P.  M.  Jefferys  on  "Psychiatric  illness  in 
the  elderly". 

Liverpool  Branch,  Pharmaceutical  Society, 

Whiston  Hospital  postgraduate  medical  centre,  at 
7.30  pm.  Dr  H.  A.  Reid  on  "Tropical  diseases  in 
Britain". 

Medway  Branch,  Pharmaceutical  Society, 

Gravesend  and  North  Kent  Hospital,  parenteral 
room,  at  7.30  pm.  Mrs  M.  Sharpe,  sister  in 
charge  of  the  largest  drug  dependence  clinic  in 
the  NHS  on  "The  drug  addict — his  problem 
treatment  and  cure". 

Royal  Society  of  Health,  13  Grosvenor  Place, 
London,  at  7  pm.  Dr  D.  G.  Campion  on  "Insect 
pheromones:  agricultural  significance". 

Tuesday,  February  22 

Ealing  Branch,  Pharmaceutical  Society,  Carnarvon 
Hotel,  Ealing  Common,  London  W5,  at  8  pm. 
Mr  J.  L.  B.  Ainsworth  on  "Homeopathy". 
Fife  and  Stirling  Branches,  Pharmaceutical 
Society,  City  Hotel.  Dunfermline,  at  7.45  pm. 
Professor  James  Crooks  on  "The  drug  explosion". 
Plymouth  Branch,  National  Pharmaceutical 
Association,  Duke  of  Cornwa'l  Hotel,  Plymouth, 
at  7.30  pm.  Meeting  on  contact  lenses  and 
solutions,  sponsored  by  Cont3Ctosols  Ltd. 


£630.  Cumin:  Egyptian  £500,  Iranian  £535.  Dill: 
Indian  £265.  Fennel:  Egyptian  £240.  Fenugreek: 
£145. 

Senega:  (kg)  Canadian  £14. GO  spot;  no  cif. 
Senna:    (kg)    Alexandria    pods,    hp,    E1.40-E1 .70. 
manufacturing  £0.78.  Tinnevelly  leaves  faq  No  3, 
£0.28,  faq  pods  £0.27,  hp  £0.39. 
Slyrax:  £4.35  kg  spot.  No  cif  oflers. 
Witchhazel  leaves-  Spot  £2.90  kg;  E2.65,  cif. 

Essential  and  expressed  oils 

Cassia:  Chinese  offered  at  £58.00  kg  spot  and  cif. 
Cedarwood:  Chinese  £1.15  kg  spot;  £1.20,  cif. 
Citronella:    Ceylon    £1.30    kg    spot;    £1.24,  cif. 
Chinese  £2.05  spot;  £2.12,  cif. 

Clove:  Madagascar  leaf,  £2.50  kg  spot;  shipment 
£2.70,  cif;  Indonesian  £2.50  spot  and  cif.  English- 
distilled  bud  £45.00  spot  nominal. 
Lemongrass:  Cochin  £4.40  kg  spot;  £4.75,  cif. 
Patchouli:  Chinese  and  Penanq  £9.50  kg  spot  and 
cif. 

Peppermint:    (kg)   Arvensis — Brazilian  £5.30  spot 
and  cif.   Chinese  £5.20  spot   and   cif.  Piperata, 
American  Far  West  about  £24.50,  cif. 
Sassafras:  Chinese  £2.20  kg,  cif.  Brazilian  £2.18 
kg  spot  and  cif. 

Spearmint:  (kg)  American  Far  West  £15.50. 
Chinese  spot  £12.75  kg;  shipment  £11.70,  cif. 
Feb  shipment. 

The  prices  given  are  those  obtained  by  importers 
or  manufactuiers  for  bulk  quantities  and  do  not 
include  value  added  lax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


Sunderland  Branch,  Pharmaceutical  Society, 

Sunderland  Polytechnic,  room  L132,  at  8  pm. 
Professor  Arnold  Beckett  on  "Dope  in  society 
and  sport  and  some  methods  for  its  control". 
Teesside  Branch,  Pharmaceutical  Society,  North 
Tees  Hospital,  postgraduate  centre,  at  7.45  pm. 
Dr  J.  Pearce  on  "Pharmacological  problems  in 
the  treatment  of  migraine". 
Western  region,  Chemical  Society,  chemistry 
department,  University  College  of  Swansea,  at 
7  pm.  Professor  R.  Belcher  on  "Two  hundred 
years  of  brewing". 

Wednesday,  February  23 

Pharmaceutical  Society  and  London  Branch, 
Guild  of  Hospital  Pharmacists,  1  Lambeth  High 
Street,  London,  at  7  pm.  A.  S.  Truswell,  professor 
ol  nutrition  and  dietetics,  Queen  Elizabeth 
College,  University  of  London,  on  "Food  and 
drug  interactions". 

Thursday,  February  24 

British  Society  for  the  History  o!  Pharmacy, 

Pharmaceutical  Society,  1  Lamheth  High  Street, 
London,  at  7  pm.  Dr  C.  H.  Spiers  on  "Medicinal 
supplies  for  Washington  and  other  Virginians". 
Hull  Chemists'  Association,  Hull  Royal  Infirmary, 
postgraduate  centre,  at  7  pm.  Members'  dinner. 
Speaker,  C.  C.  Stevens. 

Friday,  February  25 

Croydon  Branch,  Pharmaceutical  Society, 

Greyhound  Hotel.  Croydon,  at  0  pm.  David 
Coleman,  member  of  the  Pharmaceutical  Services 
Negotiating  Committee,  on  "Community  pharmacy 
— our  future". 

Correction 

Leeds  Branch,  National  Pharmaceutical  Associa- 
tion. The  annual  dinner  and  dance  to  be  held  at 
Windmill  Hotel.  Leeds,  is  on  Wednesday,  March 
16  at  7.30  pm,  not  February  16  as  stated  last  week. 


INTCI3PLAN  SYSTEM  SC 
/hopfilling/ 
lo 

excite. 


full  service  covering  every  aspect:,  for  details... 
OUMEY  BROTHERS  Ltd.  jado house .northbridge  rd 
berkhamsted ,  herts  .  hpi  leg  1044271  sai7—  9 


NEWBALL  &  MASON  LTD. 

Established  in  1850 

SPICES  AND  CULINARY  HERBS  IN  EVERY  VARIETY 
FLAVOURING  ESSENCES  AND  FOOD  COLOURS 

The  Famous 

EXTRACT  OF  HERBS.  LEMONINE.  GINGER. 
SARSAPARILLA.  DANDELION  &  BURDOCK 

For  Herb  Beers 

Attractively  packed  with  pharmacy  in  mind  and  also 
available  in  bulk 

Detailed  price  list  and  bonus  terms  from 
Dormston  Trading  Estate,  Burton  Road,  Dudley, 
Wast  Midlands.  DY1  2BR.    Tel.  No.  Sedgley  2537 
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SHOW  MORE 
SELL  MORE 


Rotary    §  Spacemaker 

—55ft.  of  display  in  33 ins.  of 
space  Rotary  and  mobile 

To  : 

SPACEMAKERS  SYSTEMS 
7  HIGH  STREET,  EWELL,  SURREY 
Telephone  :  01-394  1211 

Please  send  me  full  details  of  Rotary  Spacemaker 

NAME  

ADDRESS  

 TEL  CD7 


gmm  %  NON- ERGOTAMINE  m 

Migraleve 

mm 


® 


less  migraine  suffering  for  your 
customers  .  .  . 


(  MGE  *  Now  the  third  most  prescribed  anti- 
migraine preparation 
1HH   means      regular  non-seasonal 
turnover. 

{j£j*J  40%  increase  in  sales  last  year 

tan—l  means  more  customers  than  ever 
want  Migraleve. 

*-  MfiS  )  The  only  prescribed  anti-migraine 
specific  you  may  sell  over  the  counter 
tmm  means     you     can  recommend 
Migraleve  with  confidence. 

t  mge  I  Flexible  dosage  (unique  pink  &  yellow 
tablet  presentation) 
HH   means    customers    can  adjust 
dosage  to  individual  requirements. 


Advertised  continuously  to  doctors  in 
all  major  medical  journals 
wmwm   means    a    regular  prescription 
demand. 


Migraleve  Pink  Tablets  contain:  buclizine,  paracetamol  and  codeine 
Migraleve  Yellow  Tablets  contain:  paracetamol  and  codeine 

-H  mam  %  NON -ERGOTAMINE  *H 

Migraleve 

the  only  specific  anti-migraine  ethical 
preparation  which  may  be  counter-prescribed. 


International  Laboratories  Ltd. 

SunburyonThames,  Middlesex  TW16  7HN 


® 
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Some  people 
still  think 


flying  insects 


nuisance... 

. . .  not  to  mention  dirty 
and  unhygienic! 

But  with  the  new  improved  Honeypot  flycatcher 
you  needn't  wonv  about  flies  or  any  other 
flying  insect,  ever  again— because  there 
won't  be  any!  Honeypots  deal  with  them  all 
with  deadly  efficiency. 

Healthwise  the  Honeypot' s  unique  design 
provides  protection  for  furniture,  clothes,  etc. 
and  they  are  perfect  around  food 
as  no  aerosols  or  vaporising 
blocks  are  needed. 

If  unavailable  at  your 
wholesalers  contact 
BEE  PLY  LTD.,  Benross  House} 
Rose  Lane,  Liverpool  L18  8DH 
Tel:  051  -  724  2261  (10  lines) 
or  telex  627777. 
Export  quotations  direct  from  the 
sole  concessionaires  and 
registered  holders  of  Honeypot— 
BEE  PLY  LTD. 

A  member  of  the  Ross  group  of  Companies 


Pharmaceutical  Packaging 
(Leeds)  Ltd 

Co.  Reg.  No  894225  London      A  Division  of  Thomas  Waidc  &  Sons  Ltd. 

KIRKSTALL  HILL,  P.O.  BOX  140,  LEEDS  LS1  1QE 
TELEGRAMS:  WAIDE  LEEDS.  TELEPHONE:  752653 

IN  ADDITION  TO  OUR  PEELABLE 
SELF-ADHESIVE  LABELS  WE  NOW  OFFER 

WASH -AWAY 

Permanent  pressure  sensitive  self-adhesive 
labels  easily  removed  by  water 

Increasing  costs  make  the  re-cycling  of  glass  and 
plastic  containers  essential. 

WASH-AWAY  labels  make  this  simple. 
The  advantages  and  ultimate  economy  will  be  obvious 
Available  in  our  standard  size  and  colour  range 
ALSO 

Gummed  or  Self-Adhesive  labels  printed  to 
your  own  specification.  Also  a  comprehensive 
range  of  stock  labels 

CARTONS 

For  strip  tablet  dispensing  etc. 

DISPENSING  VIALS 

CoPac  Standard  and  Snap-Safe. 

BAGS,  STATIONERY  etc. 

For  further  details  please  write  or  telephone 

Brochures  and  post-paid  order  forms  can  be 
obtained  on  request. 


servients 


3ost  to  Classified  Advertisements,  Chemist  &  Drug- 
gist, 25  New  Street  Square,  London  EC4A  3JA. 

telephone  01-353  3212. 


Display/Semi  Display  £5.00  per  single  column 
centimetre,  min  25mm.  Column  width  42mm. 

Whole  page  £350  (254mm  x  1 78mm ) . 

Half  Page  £200  (125mm  x  178mm). 

Quarter  Page  £110  (125mm  x  86mm). 

Lineage  £1.00  per  line,  minimum  5  lines  @  £5.00. 


(A/anted 


We  wish  to  purchase  a  range  of  health 
products 

Vitamins,  cosmetics  or  toiletries  considered. 
Assortment  or  single  products  acceptable 

Cash  settlements  of  licence  as  required 

Early  decisions  necessary. 

Please  reply  in  confidence  to: 

W.  J.  Lloyd. 
HADA  LTD. 
Beauty  House. 
Newbury.  Berks 
RG14  5SH 


CASH     CHEMIST    STOCK  BUYERS. 

including  lilms.  elc.  Write  with 
details  for  our  immediate  offers 
Lenlyn  Ltd.  84  Petty  France,  SW1. 

Pharmaceutical  Antiques,  urgently  re- 
quired all  items  connected  with  old- 
fashioned  Pharmacies  —  runs  of 
drawers,  shop  fittings,  bottles,  jars, 
pill  machines  etc.  Telephone  Ashtead 
(Surrey  72319/76626,  24  hour  answer- 
ing service,  Robin  Wheeler  Antiques 
"Parklands",  Park  Road,  Ashtead. 
Surrey. 

SHOP  FRONT  FASCIA,  projecting  all 
internal  signs,  wanted  for  private 
chemist.  Also  dispensing  scales.  Tel: 
01-222  7532. 


Shopfitting 


CHROMIUM,  CRYSTAL  DISPLAY 
COUNTERS,  ISLAND  DISPLAY  UNITS, 
SHOWCASES,  WINDOW  FITTINGS, 
COMPLETE      SHELVING  SYSTEMS 

with  or  without  canopy  lighting. 
Prompt  delivery  direct  from  the 
makers.  See  our  showroom  or  invite 
us  to  call  without  obligation  for  in- 
stant quote.  THIRSK  SHOPFITTINGS. 
741-743  Garratt  Lane.  London  SW17 
0DP    Tel:  01-946  2291    (4  lines). 


A.  &H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 

8     Northburgh     Street,  London 

EC1V   0BA.    Tel:   01-253  1184/5. 

Telegrems:     "Salvill",  London, 

E.C.I. 


Appointments 


Expanding  r.  harmaceutical  whole- 
saler in  Sidcup  requires  experi- 
enced Depot  Manager  to  control 
very  busy  depot. 

Salary  by  arrangement,  Dlus 
company  car.  Pension  scheme 
B.U.P.A. 

Apply  in  first  instance  to: 
P.  J  Gunner. 

A.  J.  BOX  &  DRIVERS  LTD, 
32  Powerscroft  Road, 
Footscray.  Sidcup.  Kent. 

Tel:  01-302  6621. 
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Appointments 


Thomas  Kerfoot  &  Co.  Ltd. 

VALE  OF  BARDSLEY,  ASHTON-UNDER-LYNE 


Have  a  vacancy  for 
A  SALES  REPRESENTATIVE  IN 
LIVERPOOL  AND  THE  FYLDE 
COAST 


The  position  involves  selling  medicinal  products 
to  Retail  Pharmacists  and  experience  in  this  field 
would  be  an  advantage.  Applications  (in  the 
candidate's  own  handwriting)  should  be  addres- 
sed to  Mr.  J.  Donnelly  and  should  be  marked 
'Personal'.  They  should  include  full  details  of 
educational  background  and  experience  in  the 
commercial  field.  All  will  be  acknowledged. 


An  Bord 
Comhairleach 


NATIONAL  DRUGS 
ADVISORY  BOARD 


Naisiunta 
Druganna 


Vacancy  for  PHARMACIST 

The  Board  is  concerned  with  the  approval  of  new  and 
reformulated  drugs  (medicines)  in  relation  to  manufacture 
and  presentation,  with  the  monitoring  of  adverse  reactions, 
and  with  similar  matters. 
QUALIFICATIONS 

Registration  as  a  pharmacist.  Extensive  knowledge  of  drugs, 
their  composition  and  standards,  and  a  good  knowledge  of 
their  manufacturing  processes  and  requirements. 
AGE 

Under  50  years  on  1st  January  1977. 
SALARY,  ETC. 

An  attractive  salary  on  a  progressive  scale  will  be  paid  to 
the  successful  applicant.  Contributory  superannuation 
scheme  and  for  male  officers,  a  contributory  Widows'  and 
Orphans'  Pension  Scheme. 

Full  particuhirs  may  be  obtained  from  the  Secretary. 
Charles  Lucas  House, 

57C,  Harcourt  Street,  Tel:  (01)  681098 

Dublin,  2.  (01)  681411 


A  new  career 
with  C&D 


Chemist  &  Druggist  offers  a  pharmacist  the  opportunity 
to  join  its  editorial  team  based  in  central  London. 

The  job  will  bring  you  into  contact  with  all  branches  of 
the  profession  and  all  aspects  of  practice — from 
marketing  and  management  to  science  and  politics. 

The  challenge  lies  in  learning  a  new  skill — interpreta- 
tion of  the  latest  news  and  developments  for  the  benefit 
of  the  pharmaceutical  world  as  a  whole. 

The  qualities  required  are  post-registration  experience 
of  pharmacy  practice,  plus  an  ability  to  write  clearly 
and  to  the  point.  Journalistic  training  will  be  provided 
for  the  successful  applicant. 

The  career?  That  depends  upon  you,  but  let  us  tell 
you  more  about  it.  Send  details  of  your  qualifications 
and  experience  to: 


Mr  Arthur  Wright,  FPS, 
Director, 

Chemist  &  Druggist, 
25  New  Street  Square, 
London  EC4A  3JA. 


DBA, 


Chemist 
&Dmggist 


Agencies       For  Sale 


LONG    ESTABLISHED  WHOLESALER 

(Sundries)  calling  on  chemists, 
department  stores,  etc,  in  Northern 
Ireland,  seeks  sole  sales  or  distribu- 
tion agencies.  Box  No.  2459. 


ONE-SIZE  TIGHTS  from  £1.70  doz. 
plus  VAT.  Min.  order  6  doz.  overall. 
CWO.  Carriage  free.  Full  range  Price 
List.  Edward  Kaye  Ltd.,  3  South 
Place,  London  EC2 


Trademarks 


The  Trade  Marks  set  out  in  the  schedule  below  were  assigned  on  the  17 
December  1976  from  The  Kendall  Company  of  95  West  Street,  Walpoie, 
Massachusetts  02081,  United  States  of  America  to  Colgate-Palmolive  Company 
of  300  Park  Avenue,  New  York,  New  York  10022,  United  States  of  America 
WITHOUT  THE  GOODWILL  OF  THE  BUSINESS  IN  WHICH  THEY  WERE  IN 
USE. 

Mark 

CURAD 
TELFA 
CURITY 


No. 

707540 

B736852 

743581 


Goods 


Adhesive  bandages. 


CURITY 
CURITY 


771020 
873574 


Bandages  and  surgical  dressings. 

Bandages,  materials  prepared  for  band- 
aging, first-aid  kits,  surgical  and  hygienic 
dressings;  plasters,  gauze,  cotton  and 
tissues,  all  for  medical  and  surgical 
purposes;  medicated  ointment  for  use  in 
the  treatment  of  burns;  and  adhesive 
tape  for  surgical  purposes. 

All  goods  included  in  Class  10. 

All  goods  included  in  Class  25. 
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Arthur  H.  Cox  present 

The  first  of  their 
new  generics 

the  first  of  a  new  generation  of  high  turnover 
generics 

greater  bioavailability  than  frusemide  from 
other  sources' 

manufactured  and  packed  to  Cox's  stringent 
Quality  Control  standards 
fast,  reliable  delivery 

available  in  packs  of  500  x  40  mg:  £13.00 

1000  x  40  mg:  £25.00 

Tabs.  Frusemide  BP  (40mg).  Cox 

from  VESTRIC,  SANGERS,  other  major 
wholesalers  and  direct  through  our 
representatives  or  Sales  Office. 

1.  Personal  Communication,  on  file  at  the  Technical  Department, 
A.  H.Cox& Company. 


Full  technical  and  price  details  are  available  on  request. 
Arthur  H.  Cox  &  Company  Limited, 
Brighton  BN2  3QJ. 


t3B3 


Mow- a  big  seller 
nas  a  big  sister! 


lor  cracked  &  sore  sV\n 


Lotil-in  a  Jar 


lotil  soothes  and  helps  heal  painfu 
cracks  and  fissures  of  the  skin  - 
especially  on  hands  and 
finger-tips. 

lotil  is  always  in  demand  - 
more  than  ever  in  the  winter. 
Your  customers  will  welcome  th 
new  economy  size  Family  Jar. 


net  weight  lOOg. 
n  a  Display  Outer  of  six 

A  John  Bell  Hills  & 
Lucas  Product 

Ask  your  Wholesaler.  Distributed  by 
Fassett  &  Johnson  Ltd.,  Dawson  Road, 
Bletchley,  Milton  Keynes  MK1  LIT. 
Tel:  0908  71281. 
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tablets  and  capsules... 

we're  in  business 

ffi  seward  (pfemaeeuleal 

Seward  Pharmaceutical,  Imberhorne  Lane,  East  Grinstead,  Sussex,  England  RH1 9 1 QX 

A  member  of  the  Medical  Division  of  UAC  International 


Telephone  our  Sales  Department  on  East  Grinstead  (0342)  21 436/9 


